| ae is the bottler 


who makes his decision NOW 
in favor of the NEW YORKER 
QUART line of beverages. 


\ } \\ profits are his 
through the tremendous 
buying power of the 
widespread home market 


after year, consumer 
acceptance increases through 


the power of high quality ALE DRY s 


and popular price. 


To sum it up... make 1950 
a HAPPY NEW YEAR with 
the NEW YORKER QUART 


line of beverages. 
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IS A NICE CHILD’S 
GAME... 


but don’t use it to pick your 
Kola Concentrate! 


No matter what name 


ter the size of the bottle nust pa 


the 


day-in and day-out 


cannot meet 


proval. You 


petition with an inferior 


product that 


If your private label kola sales 


pectations 
to H R Kola 


other private 


Ww hy not make 


You ll find 


label kola 


Jepend upon H-R Kol 


con 


kola sales and profits 


it under your own name 
advantage of the economic 


crowns 


varies in flavor, bod 


as ha 


bottler: that 


or 


al H-R labels 


nsumer 


kola 


and quality 


ex 


ve hundreds of 


you 


a quality to hold up 


You'll be proud to labal 


you can take 


and 


PROVE TO YOURSELF WHAT YOU CAN DO WITH H-R KOLA Sy) 
WRITE TODAY FOR FREE CARBONATED SAMPLES 


% Special labels ond crowns available at cost 


THE SYRUP PRODUCTS COMPANY 


Serving the bottler since 1915 Baltimore 2, Maryland 
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Winchell Broadcast 
Creates 


Industry Furore 


Flash!!! 
Canada Dry 
To Raise Prices 
On All Bottles! 


Pittsburgh Coca-Cola 
Plant Closes; 
Lost $79,000 In 1949 
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Pepsi-Cola 
Testing 12-Bottle 
“Family Case” 


Drink Taxes Proposed 
In Massachusetts 


New Coinage 


Wins Powerful Support: 
Bill Introduced 
In Congress 
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“Deceptive” Beverages 
Face Government 
Prosecution 


ABCB Schedules 
Profit Planning 
Conferences 

In Ten Cities 


Canada Dry 
Earnings Down; 


Sales Up 


Parent Companies 
Plan Bottler-Meetings 
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1950 STATE CONVENTION CALENDAR 


Dad's Plans 
Fountain Sales 
Expansion 


News Briefs 
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A Sensation at Detroit! 


Yeast Detector Kit 


NOW. FOR THE FIRST TIMES sou are 
offered a simple. inexpensive and practical 
method of detecting veast contamination in 
your plant spotting xucthy where the 


contamination. ans. is located. 


Phe BELFER YEAST DETECTOR KEP give- 
you a scientifie method of combatting the 
bottlers worst) enemy . Veast spotlage 
organisms . effectively. You Tl quickly 
find out whether or not your equipment 
(tanks. syrup lines. filler, crowns. bottles) 
or your raw materials (sugar. syrup. water, 
ete.) are clean and sanitary . . free from 


veust contamination, 


the Belier ¥.D. Kit is simple insurance 
against spoiled beverages reaching your 
consumers . . . helps vou maintain a 
quality standard so important “dollar- 


wise” to the success of your operation. 


ORDER YOUR KEE TODAY 


te 


BELFER LABORATORIES 
484 ha 4a. PROREA. 
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Dependable Results 
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ATLANTA DENVER KANSAS CITY 7 C PHILADELPHIA 39 
CHICAGO 1 DETROIT 21 LOS ANGELES Maywoo ST. LOUIS 4 
SAN FRANCISCO 7 


CINCINNATI 2 HOUSTON 1 LOUISVILLE 10 


noda 


DALLAS 1 JACKSONVILLE 6 FLA NEW ORLEANS 16 


| | | 


Write for Comblete Catalog 


Samples on Reauest 


WARNER-JENKINSON MFG. CO, 


Manufacturers of Certified Food Colors, Flavors, Extracts, Vanillas 
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Plan Now To Put The New 
ERMOLD UNPACKER 
On Your Line in 1950 


Colored signal 
lights indicate cause 


of interruption. 


Hinged windows 
provide maximum 


safety without loss 
of accessibility of Automatic control 


visibilit stops machine if 
P 


flow of full cases is 
interrupted 
Photo-electric eye 
control interrupts 


unpacking cycle if 
containers are not 


Handles any stand- 
clear of machine ard size container 
packed in any uni 
form carton, case 


or tray. 


f 


Right or left hand 
case feed optional. 


Operational adjustments 


Compact. Overall dimen- ore readily accessible 


Automatic speed 


Changeover to different 
contro! adjustment 


sions are approximately 
246 


Size containers of cases 


is @ matter of minutes 


After years of research and field work, Ermold has designed the most 
y 9 
practical, most economical method of removing standard containers from 


cartons. cases or trays and placing the containers on the line. Plan now 


to integrate this new Ermold Automatic Unpacker into your production 


set-up in 1950 


EDWARD ERMOLD COMPA 


652 HUDSON STREET, NEW YORK 14, N. vs 
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* A Real Chocolate! 

* No Special Equipment! 
* No Sterilization! 

* No Extra Labor! 
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Orange Jest Case Aitewnath:- 
Government May Move Against 
“Deceptive” Beverages 


9d and Drug Administration offi 


that soft drinks appearing 


greater value than they are 


yrosecuTt1on 


ilicially colored beverages explained 
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Ohio’s “Cost Clinic” 


Proves Successful Experiment 
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: The Changed Wage-Hour Law 


. A new wage mininum and substantial changes 
In Many provisions make a thorougn stuay ol! 


new 


Law mandatory all empioyers 
Principal features are reviewed 
2 
by H. UNTERBERGER 
§ Director of Research, Labor Information Burea : 
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Dad's “Root Beer Huts” 
Aimed At 
Big Fountain Market 
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Route Planning 
Means 
Sales Profits 


4 by WILLIAM S. PARILLA 
Vice-President for Sale Big’ Mist 
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A. B. C. B. Analyzes New Sugar Quota 
Calis it mendable Dut aaas it is te igf 
4 1950 SUGAR REQUIREMENT DETERMINATION 
SET AT 7,500,500 TONS 2 | 
¥ i 
ig ol atl needed te meet consumer 
q ducing the calendar vear 1950. This compares with 
original determination of OOO tons for 
is the as the revised current determination to 
>| 1949 amounted te TOLLOQOO ton- 
io«listribution during Novenber i 
les hie rrespomdin aa ea thee ‘ 
| niperters nelusteial i ‘ 
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*Bottlers 


like its new EFFICIENCY... ECONOMY 


OPERATORS LIKE IT 


DRIVERS LIKE IT 


THE WHITE MOTOR COMPANY 


FOR 50 YEARS THE GREATEST NAME IN TRUCKS  —— 
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Only one bottle supplier 
fers you all 


Four colors of Glass 


Amber. rgia Green. Flint. Eme 


ACL Applied Color Lettering 
High Lustre 
Label Desian 
ro-Flash Finish 
Protective Film 
Wood Cases 
Duraglas Center Facilities 
Corrugated Cases 
Bottles produced on Modern Auto 


Ove 


BEVERAGE BOTTLES 
Look better-Last /onger 


OWENS-ILLINOIS GLASS COMPANY 


Toledo 1, Ohio Branches in Princis 
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CUT DELIVERY COSTS 


ZEPHYR BODIES 


SPECIALTY ENGINEERING CO., PHILADELPHIA 34, PA. 


RACK PALLET BODIES | 
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Sales Reports 


FRANCHISE: 


PASTEURIZED 


Ask the Bottler who has one! eZ 
4 
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larbonatt 


VACuum SEALED 
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you need 


MATHIESON 


MATHIESON 
DRY ICE WAREHOUSES 


New 


New 


Norfolk, Va 


Richmond, Va 


pt Te 
v e Tenn 
Orleans, La 


York, N.Y 


le, Va 
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— 1) Atlanta, Ga Men 
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| 
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WATCH US Go 


FOR NUGRAPE 
BOTTLERS IN ‘50 


WE'RE 
TERRIFIC! 


A GREAT NEW TEAM WITH 


A BRAND NEW THEME 


3 


Mason’s Root Beer 
Bottlers 
use 


Anchorglass 


Beverage Bottles 
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ANCHOR HOCKING 


Is the Time to Order Your 


HERMAN 
BOTTLERS’ BODY 


New Sizes With More Capacity — New low 


Get These 
réduautages 


iil \ \ 


Height — Lower Cost Per Case Delivered 


| 


| 
j AUG APR / 
/ / 
a | {pes | 
Product Minivan. tia 
| 
HERMAN BODY CO. - 4400 Clayton Ave. - St. Louis, Mo. ; 
44 


Corbonators and Water 
Refrigerating Units 


Bottles 


FREE—Send For Your 
Copy Today—NOW! 


THE LIQUID CARBONIC CORPORATION 
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Since its introduction in 1930, 
7-Up has made a national 
sales gain every single year! 


y 


THE SEVEN-UP COMPANY, St. s, Missours 


Pleasant Adaition to the Game. 
i 
4 
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Wilson Talk at Convention Is 
Tipott That Labor Costs Will Not 
(ome Down 


Mabe FROM REAL FRESH Fruit! | 
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tes Better Than Pulling Teeth! 


e been < 


NIFTY BLACK we 


Salient Flavoring Corp. ... 


NIFTY FOR 1950! 

Ch 

| 
| Now Nifty BLACK | 
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i ny mti-cott drink nark 
f + a 
IFTY encouraging to note that the indust 
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nce eiaht vea when. you aq 3 


the Net »peratio 
of the Kansas Ste 
he "prefers 


soft Drinks the Scapexge 


No. 44 


Special" Heavy Duty 
Bottle Opener. An ideal 


opener for heavy duty 


use. Made with extra 


strong steel finished 
‘in bright polished 


nickel 


onory 


mounting 


hand operation. Two 


furnished. Made 


cadmium plated to 


} 


space ovailable on 


Amas Stste 


VAUGHAN MFG 


t Monutacture Bottle Opener ind Can O 


r ch 


a 
ALWAYS 
n in Wichita ind presid 
Bottlers Asso ition, said recently 
the bottling business ft the denta 
professior riis reason There $ a great future n 
the former ys wel 
yalit¥ so me re 
ener® 
com she W° oP 
t 
a 
The Top” Bottle 
‘ Opener. Handy 
and rugged. Affords 
unusually comfort 
able grip. Heavy steel 
nickel finish. 
3 
sturdy. Ideal for use 
Never Chip” Bottle 
2 
to permit { 
nounting screws 
Besson pener as shown by samples above 
3 Pennsylvania bottiers are using every means at ft Btorers 
tax removed 3211 Carroll AvelMBhicago 24 
A 1 with the Xn ynd New Y 


NOW is the TIME 
to PLAN for 


MODERNIZATION 
and ENLARGED 
OPERATIONS 


Now You Know tt: Reds “Lavented™ 
( oea-t ola—But They Kick Tt Around 
| When replacing your oid equipment or 


|| expanding your plant, you will want 
the best 


TANKS 


Sanitary Stainless Steel Stor 
ave andl Mixing ter 
your syrups, Sizes 
val. Styles: Vertical Hori 
zontal quat Sturds, Dura 
ble construction. Write todas 


for bulletin ssi 


FILTER 


Phe Common Sense 


bilter is designed tor 

polestiar which is exse 

duct! Worite 


bulletio 
Other FILPACOM Products tor Bottler- 
Syrup and water filters. transfer pumps. con 


vevors. sanitary fittings. filter paper. filter 


cloth. asbesto-~ pads and tilter aid- 


WRITE TODAY for further information and 
literature, Qur sales engineer= will be pleased 


2414 S. Michigan Ave. 
Chicago 16, ill. 
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talk of the trade___ 


bottlers get gr ty from their sales force 


So. of America, in a special letter 

bottlers, advised salesmanagers to em 

ue of persistence n getting new ac 

t think the other fellow is a so and so 

he doesn't buy from you is the sug 

ecture by the sales manager to his routemen 

Just keep calling on him and always be nice to 
ymeday you may win him over into being one 
steadiest and most faithful customers. It's hap- 

The Sai Cc and more than Squ rt bottlers 

launc Salesmen's Poker Club" to provide 

an incentive to do a better sales job 

are awarde chips (prize points) for 

aa é » ne ccount sold yr exceeding sales quotas 

h d splays The nips 

sshed in’ fc luable prizes at any time 
writes leading Botting 
Plont Superintendent . 


A Name Is (A Name Is A Name? 
Cock’n Bull Says No 


~ Everyone has, from time to cular j 


SCHAEFER BRUSH MEG. CO 
W Wolter St Milwoukee Wis 


Always Buy Schacter — Sofer 


i 
4 
You can’ / | 
brushes because they last longer and do Ss A. 
towow M other brushes time ond tine | 
M Pease send more intormation about your 
3 BRUSH WEE. C0. 
| 
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N.¥.0. Water Shortage Boosts 


. 
(tub Soda as Hair Wash 
chanteuse, who nightly ‘washes that man right out of 
J Ad it her hair’ in the hit musical, ‘South Pacific s doing 
ry i it with ub soda now because of the current water 
: shortage in New York. That may have something ¢ BS 
vescent 
Al 
inger Ale! 
- 
7-Up Making Strong Bid 
For Farm Market 
Don't get us wrong We don't say 
. t winter business is sun:mer busi 
i But anyone with a nose tor 
: business knows that ginger-ale car 
made into a good year-round 
Customers get choicier 
) j 
weather To 
winter busines be 


i get choicier t 


Seven Up! 


: take chance Choose the 
Old Antique protit-tested 
tilavor-tested with bouquets and 


Don't delay. 


today... we're here waiting 


Call or write 


to drum up more business 


for you Remember our 
fifty years of know-how are 


at your service... NOW! 


SS 


BLUE SEAL EXTRACT CO. we 


— q 
we 


talk of the trade 


Beer Makers Have Their Headaches 
Too—Buat They're Reaching the 
Home Market 


L I L 


Low Deposits No Concern 


To Quart Maker 

he he rae ranchise hous¢é j 

rq 4 5 } 
ntly asked by an N.B.G. editor whether he fa er ePerel 

H 

t a new | 
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k n it 
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SUMMER 


of COUrSE 
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The year around seller 


wiTH A 
not GROW 
way DRINK 


What Ever Happened To... 


B-1 BEVERAGE COMPANY 
_ LINDELL BLVD. 
SAINT LOUIS 8, MISSOURI 


nes’ 

h 
posit wouldnt be tw ents per containe ion 


talk of the trade 


[BLACK CHERRY By PaS | 


BLACK RASPBERRY sy Pas 


, Yes, P & S does it again . bringing pee 
bs you the finest in extracts to make top oo 
quality beverages a 


THIS TIME 


BLACK 


Price On Top 
C H E R R 
fact hasing e bottle ha 
bottler has redesigned his crowns, which now carry § 

+ f the packaae. Pre y, the wns | 


Two mouth-watering tempters, made of 
all natural ingredients sure to bring 
your customers back for more 

Cetera 
Don't guess--Use 


POLAK & SCHWARZ, INC. 


667 Washington St., New York 14, N. Y. 
Midwestern Office: 173 W. Madison Street, Chicago 2, Ill 
Renbaseatotis Milwaukee - Los Ange Son Fran 
Polak & Schwarz (Canada), Ltd 
1617 Dundas Street, W., Toronto, Ontario, Canada 
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FIRSTENBERG'S = 


| 1950 NEW YEAR SPECIALS 


OFFERINGS FROM OUR GREAT STOCK 
AT TREMENDOUS CLEARANCE SAVINGS 


e 24 spout Red Diamond filler—with 


Reeve driv © 


e Liquid Universal 1941 aut. bottle washer 

e 24 spout Red Diamond filler and crowner 
e S wide Mever Dumore soaker 

e (Gs. E. and Frigidaire instantaneous cooler 

500 gph CEM < saturator 

e 40 CEM, 40 Liquid L. P. fillers 


DIXIE fully automatic 
12 spout Red Diamond Reeves drive 
16 wide Superkleen washer 


Other very desirable units also in stock. 


WIRE WRITE PHONI 
=) and convince yourself. 


F IRSTENBERG 


BOTTLERS' EQUIPMENT CO.INC. 
301-307 Powell Brooklyn 12, New York 


WILLIAMSON'S 


CARAMEL 
COLORING 


ACID PROOF CARAMEL 
FOAMING TYPE CARAMEL 


Caramel Coloring 
for ALL TYPES of 
CARBONATED BEVERAGES 


D. D. WILLIAMSON & CO., Inc. 


5-39 FORTY-SIXTH AVENUE, LONG ISLAND CITY 1, N. Y. 
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carriers 
Adaptable to all Brands 
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THERE’S NO SUBSTITUTE 
FOR THE BEST 


VIN-VIE 


The distinctive Imitation 
Grape Extract. Blended 
with skill born of four gen- 
erations of experience. 


PALE DRY 
GINGER ALE 


The finest old vintage 
Ginger Ale with flavor 
unsurpassed through the 
decades. 


Like all Virginia Dare products it’s well-known Ginger Ale 
and outstanding Vin-Vie are distinguished for 


uniformity, flavor and aroma. 


Quality in Flavor 
Since 1835 


4 
| 
‘4 
4 
extract company, inc. q 
Terminal No. 10, Brooklyn 32, 
SA \ 


It's the extra, built-in features 
that make WEDG-WALL bottles 
better. Put these stronger, longer 
lived bottles to work for you by 
ordering from Thatcher Glass today. 


i interested ir on ex lusive 
private mold bottle, just ask to have 
a Thatcher representative § discuss 


design details with you personally 


MAGNIFIED SECTION of T 
WEDG-WALL shows how sturdy 


atcner 


je shaped wa 4d solid base 
a junit 
T. MAP FOR 


buys 


pered 
page 


THATCHER GLASS 
MANUFACTURING COMPANY, 
Elmira, New York 


INC. 


4 
ke 
i we, 
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ae 
t yssures extra tr 
helps keep costs dowr 
: ag 
3 beverage bottles 4 
knows that WED \ 4 
te WEDG_WALL bottles because 
bumps, shocks and out of ia 
a bottle because their fire 
polished lips are sat sr +} 
ey ave no sharp edges 
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D>. F. Hutchinsen Owner 
Double-Cola Bottling 
Mavheld, Rentucky 
Bouler tor > years 


WHY SHOULD 
BOTTLE DOUBLE-COLA 


DOUBLE 
COLA 


compare it with any ocher cola drink on the market 


Mrs. R. M. Scotr—Owner 
Double-Cola Bouling ¢ 
Dermot, Arkansas 


Botler tor 12 vears 


Ask any Double Cola Bocder . he lI 
vouch tor these Important reasons why 
you should botthe Double-Cola: 


1. Double-Cola’s quality is outstandin Tas it 


2. A tormula proven be yond any doubt by more than 


twelwe years ¢ ccesstul operation by mat Double 


3. A parent company that knows the bottling business 
| 
trom actual experience tor more than thirty year 
4. Approximately 70 per cent of ill sofe drinks sol ) 
the consuming American public are cola drink 
5. The name isa‘ natural’ for a l2-ounce There 4 
is Double-Cola J too ma ounce b Dixon Smith, Jr Owner 


Double-Cola Bottling ¢ 
6. A genuine Cooperative advertising program Winston-Salem, N. ¢ 
Botder for 12 vears 


7. 


Distinctive 


For Double Measure and Double Pleasur for a vreat 


franchise write us today 


THE DOUBLE-COLA COMPANY 


Chattanooga 8, Tennessee 


R. B. Evans— Partner 
ble-Cola Bott zg 
Drvyersburg, Tennesses 


Bouler tor 4 years 
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7" A Carbo-Cooler installed now for 
your present conventional filler can be 


‘|, used later for a premix filling line 


An Important Message for the Bottling Industry: 


ee The most impressive development in bottling plant 


——<——— operation in a decade is the premix system of operation avail- 


able now for multiple drink lines. Only the Carbo-Cooler gives you the 
two-fold advantage of cooling and carbonating water now with a combined 
ability to cool and carbonate for a premix operation later. In hundreds of plants 
the Carbo-Cooler is cooling-carbonating mix, and delivering the finished bev- 
erage to the filler in stable, cold condition. Hundreds of additional bottlers are 
now considering the premix system for future lines. If you plan a change in 
cooling and carbonating equipment, we make this suggestion: install a Carbo- 


Cooler now to produce cold, carbonated water for your present filling equip- 


ment. Later when premix equipment is added, your Carbo-Cooler can be 
quickly converted with no obsolescence or loss in investment. In the meantime, 


you will enjoy all the advantages which have made the Carbo-Cooler first 


choice in the nation’s leading bottling plants. 


Write today for Bulletin No. 181 to: MOJONNIER BROS. CO., 4601 W. OHIO ST., CHICAGO 44, ILLINOIS 


AND WATER COOLERS 


America's Leading Line of Stainless Steel Cooling and Carbonating Equipment 


VAS 
\ \ 
ADVANTAGES oF CA 
AND pREMIX sYSTE 
iah $ eed Alling. | 
inating need for pottle tumbler ger filling: 
4. All stainless steel packaged unit, | = 
ing atest technical advances: r } 
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FOR 34 YEARS | 
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In Performance... Dependability... Econom 

In bottle washers—as in everything else—quolity washer available anywhere, you can depend on it 
makes the difference. And MILLER HYDRO quolity 
will make a big difference in the operation of your 
plant. Because MILLER HYDRO is the best bottle 


he MILLER HYDRO 


to give you the best in performance . . . depend- 
ability ... economy. Start planning today to have 
a MILLER HYDRO in your plant. 


ottle Washer 


Is DIFFERENT and BETTER 


For these Important Reasons 


ah Built by master craftsmen 
with 35 years of practical ex- 
perience in making bottling 
equipment. 

m> Made of the highest qual- 
ity materials available any- 
where. 


m> Simply designed to keep 
maintenance cost down and 
profits up. 


m> Engineered to wash bot- 
tles thoroughly but gently by 
the trouble-free hydrostatic 
method. 


Beautifully streamlined models available in 30 to 300 b.p.m. ca- 
pacities. Handles all size bottles. Write for information today ! 
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Stag Beer proves the... 
*QUALITY & ECONOMY of 


MEYERCORD TRUCK 
DECALS 


ALLIED 


VAN LINES 
INC 


c 
Convert your trucks to‘‘Ads on Wheels” 
at a fraction of hand painting cost — 
Write for colorful brochure 
The brewers of Stag beer believe that a quality product “Ads On Wheels.” It's packed with 
requires quality truck decorauons and they selected Truck Decal Ideas! Address Dept. 16-1 
rcord Tr ro do tl Smart fleet o / so 
Mevercord Truck Decals the je b mart fleet owners Moniker Technical 
make every truck in their fleet an “ad on wheels Durable, / 
weather-tested Mevercord Truck Decals can be applied “ 
on your rucks ata traction ot hand pat ting time and cost SeeMEYERCORDZ. 
Prademarks, lettering, product pictorials can be reproduced World's Lorgest Deco! Menvtecturer 
in any size, colors or designs. They re economical 
for a dozen trucks or a thousand! Designing Nervice free! 
O4 
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WHEN YOUR BEVERAGES ARE MOVED 
OUT FRONT IN THIS BRAND-NEW 


BEVERAGE 
COOLER 


bextra male will bie heading your 


way yar beverages 
inte preferred trafic locations with 
this new Kelvinator cooler, an 
attractive. permanent point-of-sale 
display which attracts store trafle 
displays produet and 
clinches on-the spot sales Its de- 
pendable performance can be relied 
on to serve your be verave al 
the right: temperature to 
repeat business. Priced 


ely low. Maal coupon below fo 
IN POINT OF 
prices and complete mformation 


SALE DISPLAY! KELVIN Dis istonof Nash- 


Kelvinator Corp. Detroit 32, Mich 


IN DEALER ACCEPTANCE! 


Cut ouf coupon. Paste 
on penny postcard and 
mail today! 


Mail this coupon today 
and receive by return mail 


this booklet crammed fu 


of valuable information 


‘ 
if 
i: 
j | 4 
| 
ia 
GET ALL FIVE! 7 
* Obstruction-Free interior 
* Keivinater's Famous Polersphere 
* Underwriters’ Approved 
14250 Plymouth Koad, Detrow 42. Michigan 
Cooler. Also send me withon or obligat 
\ how to sell, sertice and 1 
43 
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Tan FRANCISCO / 


ANGELES 


VV 


WHATEVER YOUR REQUIREMENTS — wherever you may be located —you'll find the 
Crown organization geared to supply your individual needs. With four 


Crown Cork manufacturing plants and branch warehouses at strategic 


points throughout the nation, prompt handling of your order ts as 


sured in practically any locality 
Think of what this service can mean to you, particularly tn an emer 


depend on Crown as their source of supply. It is one of the reasons why 
own Cork & Seal Co. 
orks. 


gency. Thousands of bottlers and brewers have learned that it pays to 


more CCS Crowns are used than any other kind. ¢ 

and World's Lares t Makers Crown 

BALTIMORE 
ANGELES 

Worehouses 


3, Md. Orresnators 
UIS LOS 


Balumore 
Branch 


Cis 
t the Notion! 


CROWNS 


IMPORTANT IMPROVEMENT ERAGE 


EVERY 


IN BEV 


FIRST WITH 
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New Power and New Features in Light and Medium Duty Models 
New “Weight-Saving” Diesel Tractors - New Middle-Weight Six-Wheelers 


Once again GMC leads the truck transport 
parade once again GMC introduces 
improvements in design...once again 
GMC widens the scope of truck performance. 


All along the line new 1950 GMCs lead the 
way. New camshafts, valves and manifolds 
step up the power of light-medium models. 
Wider seats, more headroom and improved 
sealing increase their cab comfort. And there 
are new features, including new 
hydraulic and optional air brakes on 214-ton 


chassis 


Bottlers will find a model ideally suited to their haul- 
ing needs in the GMC line which ranges from 4,600 
pounds GVW to more than 90,000 pounds GCW. 
The new ‘'280" series, for example, with 11,000 
pounds GVW, 137 and 161 inch wheelbase and CA 
dimensions of 60 and 84 inches, is particularly well 
adapted to the transportation of bottled beverages 


GMC TRUCK & COACH DIVISION « 


models, new front springs and airplane-type 
shock absorbers on light trucks. 


The new models combine to offer GMC power, 
dependability and economy to many more 
operators. There's a new 280"... 
new heavy duty 2)5-ton “470% . two new 
“400° and “620” six-wheelers two new 
“weight-saving’ Diesel-powered tractors 
built to handle maximum legal payloads in 
the 45,000-55,000 pound weight range. See your 
nearestG MC dealerfor complete information, 


TRUCKS 


GENERAL MOTORS CORPORATION 
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Union Caramel Color 


@ You can depend on Union Caramel 


Color to meet your most exacting 
requirements 

Union Acid Proof Caramel Color No 
125 is specifically 
lated ind 


bevet ives 


created for acidu 


non-acidulated carbonated 
Based upon years of prac 
and 


manufactured to 


laboratory 
rigid 


permanent 


ical experience strict 
it is 
IS ASSUrINE a 


In ali types of beverages 
You can be 
ize on Union 


ree-flowing 


when you standard 


No. 125 


iramel Color 


to remove trom 


containers, easy to measure, disperses 


quickly and permanently —al!l impor 
tant 


Possessing 


rroduct 


tinctorial 


in costs 


power and 
Union Caramel! Color 


reducing | 
} 


high 


color uniformity 


ion 


will give your products lasting, eye-ap 


pealing brilliance to win increased sales 


Our Technical Staff is ready to help 


your color problems and 


prepared todiscussspecific 


vou solve is 
ipplications 
For further information on Union 
today 


prices 


Re- 
will 


Caramel Color write us 


quests for samples and 


receive our immediate attention 


UNION SALES CORPORATION 
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UNION STARCTIEN REFINING CO. 
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he bi profit maker in the i 
the biggest profit maker in the industry! 


aver" 


Including Liberal A 


& Promotion Allo 


ACTUAL FACTS 
9°4¢ per case is your 
actual flavoring con- 


centrate cost — this ‘ie. 


tad - meal 
Profet Waker - 


includes per 
case advertising, 
spent right in 


your own mar- You — 


ket — p! 

mg ee, Can start bottling this big 
promotion profit maker now! 
allowance! 


Exclusive franchises in your 
territory. 


*Not Includ 
ing Sugor 


DIVISION DAD'S ROOT BEER COMPANY 


GENERAL OFFICES: 2800 NORTH TALMAN AVE. - CHICAGO 18, UL. | PHONE IN dependence 3-4600 
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Ad, Tou advertising goes wherever 


Wi PEOPLE GATHER 

with 

id 
PORTABLE COOLERS 


Available in a number of colors. Can carry your 


trade-mark or sales message embossed, imprinted, 


~ or in decal. Write for complete folder. 


PROGRESS 


REFRIGERATION COMPANY 


| Louisville |, Kentucky 
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TOPFLIGHT TAPE UPS 


SEVEN UP SALES 
Food market manager 
likes sales stimulant 
The MNI Food Market, Inc., 
located one block from Continental 
Square, the focal hub of York, Penn 
sylvania, is one of the many fine 
yo Stores in this very typical American 
YOU LIKE {T uth city. In the self-service store, many 
a nationally advertised products are ad 
vertised at the point of decision with 
Topflight T ape. 
Partner heartily approves 
Mr. E. Emanuel Gottlieb, of the 
‘MNI firm, welcomed the chance to 
© 
ire up his Seven-Up shelves, and 
insisted in putting the tape on himself. 
He knew he was the first merchant t 
havet aid for Seven-Up. He 
al id fou at Topflight striy 
pl 1 fie for 
prod Wer ctive ind 
ire wit { 
iKi I ir 
Mr. ¢ { i t 
ands of retailers who prefer Topflight 
Tape advertising to any other point of 


ale display 


TOPFLIGHT TAPE COMPANY 


Frwin Pr 


YORK PENNA 
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OR parties and home festivities... 


Delaware Punch is a popular favorite. Now 
with Household Syrup, Delaware Punch is a 
doubly attractive franchise for profit-minded 
bottlers. Investigate today! 


\ 
() 
WRITE TO: “ BALLEW ASSOCIATES.) . 
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the MEYER 


is TOPS for pOTTLE GLEAMING 


Bottlers the world over have found that there ts no sub 


stitute for the Meyer method of water-flooded brush scrub 
bing—inside and out—to produce cleanest bottles as only 
the DUMORE can. Add to this the unequalled efficiency 


of the Meyer Syn-Cro-Mix beverage filling system in pro 

PEPSI-COLA BOTTLING Buffalo 
N. ¥., @ Meyer customer since 1927, 
recently installed the 4-compar?- 
ment, 16-wide Meyer OUMORE 
the Cleaner illustrated in the above 
views. This represents their second 
repeat order for Meyer equipment 

. ample proof of satisfaction. 


ducing constantly uniform quality and you can see 
why MEYER equipment is used the world over by bottlers 
of all flavors of carbonated beverages For details, send for 
a copy of Bulletin SY-126 


GEO. MEYER MANUFACTURING C0. 


CUDANY, WISCONSIN, U.S. 
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USED THE WORLD OVER 
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Georgia Convention Devoted to 
Public Relations 


= 
— 


i ongratulated by Vice-President M 
y W. B. Wallace. (left) and R. O. Joiner 
é look on. Bottom—Harry 

President and John Owens 


ilbur Glenn ] Maynard Smith Harllee Branch. Jr 
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Top—Pr dent J. B. Smith ! e pre Tor the bottte 
G. Murrary, Jr.. as Secretar Pub Relatic 
who headed Augusta bot 
Taylor is Vice-President, Bil employed regard t 
mecretary-lreasurer of the Ge Bottl ; ters Cluk vil 
SPEAKERS PARADE 
John Tabor 


Job-Rated’:.. yet priced with the lowest 


The truck illustrated . . . a Model “H”’ 
1 ton . fits its job. It’s “Job-Rated.” 
...and look what you get for what you pay... 
ed” frame, transmission, clutch, ax 
1. “PILOT-HOUSE” CABS: 4. SHORT TURNING DIAMETERS: spring brakes and tire | 
— DODGE “90b-Ratad” TRUCK Phe cost of op 
RIGHT TURN OR LEFT low. Upkeep cost will be low 


will last longer. 


AVERAGE TRUCK RIGHT TURN D } trucl t , 
oes ict i ICK co nor 


AVERAGE TRUCK LEFT TURN phatically ‘‘NO Dodge lob-Rated” 
trucks, ton to 4-ton, are priced with 


the lowest in each weight clas 

Ask your Dodge dealer to recommend the 
right ‘Job-Rated”’ truck for your job 

: 5. BIGGER LOAD SPACE: 
D tru ngineere bal- tated” 1!5-ton | 

2. AM ECONOMICAL TRUCK ENGINE: anced yht distribut vide for inging from /,000 to 

An enaine esioned lot max body lengtt elat to ver Ibases, conventional 


Rated’ to develo; wer 


6 seats 
1 


k eere 


i ] 
ise r Ax nple.1 he peed or two-speed axies, 
truck { NOT 


Dodge t k a 


3. NEW SYNCHRO-SHIFT ectaiia For low-cost transportation... switch to 


TRANSMISSIONS: PLUS 

New Dodge “H" n 1% Many more quality “ob-Ratted 
e features that youll 

pot want in your next 


new truck! More than 350 different G.V.W. chassis models—‘e-ton to 4-ton 
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the sugar educational n prolonging bottle life in the plant were warmly thanked by the bot 
ently being Irsues ind in the field, and emphasized the tlers for their efforts 
f the program and its sales and good-will effect of a clear n the elections, the onlv chanyes 
effects were further OKI inmarre ottle made vere in the Executive Com 
Sus Committee three pr pal officers, J. B. Smith vere J. B. Smit! \tlanta, presi 
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t State Meet | 
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Here’s what production men 
say about Horix Fillers... 


“Never worked with such a well-built machine.” 
—Winery Sup'’t. 
“By far the best operating equipment I've ever run.” 
— Manufacturer of flavor concentrate 


“Runs day in and day out without failing.” 
— Maintenance Engineer—Juice Processor 


As specialists in still liq- 
uid fillers, Horix offers a 
complete line of depend- 
able, easy-to-maintain 
“Does everything but change bottle sizes by itself.’ ’ machines that can mini- 

—Distillery Supt. mize filling costs for any 
And another customer, filling olive oil, writes, ‘Like it? Send | packager of syrup prod- 
your prospects to us. We're the best salesmen you have.” ucts. Ask for full infor- 
mation. 


“Breakage?—On the Horix?—We don't have any.” 
Production Engineer of Non-Carbonated Beverage Mfr. 


Jiller Opecialists 


MANUFACTURING CO. , Write tor 
Dept. B Bulletin 348 
PITTSBURGH 4, PENNA 


FILLERS and CONVEYORS 


| HORIX Syrup Fillers 
Filling 
speed to meet 
3. | 
% 5. 
6. 
| | 


MISSOURI OFFICERS AND SPEAKERS 


Left—New officers Missouri association are L. H. 


ent (seated); and Chas. A. Hautz 
retiring president (standing). Right—Three of 
(left to right): A. G. Beaman 
Bottlers’ Gazette,” T. H. 


Johnson, president. and E. L 
McCorkle. vice-presi secretary-treasurer, and Paul Van 
the speakers at the 


vice-president, A.B.C.B.: J. E 
y. vice-president, Nehi Corp. 


Pool Missouri meeting 


Stevens, staff editor, “National 
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proves te tior market Is wide oper nd said it | endo Mr. Steve iutioned that 
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‘ ite \ in ‘ Cu re j 
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i Other Merck Products 


AND HERE'S HOW... for the Bottle 


Carbonated beverages that sell like hot cakes are usually drinks Bots Antal 
that taste better. No one can deny that. Well, here’s a fact that ties Mineral Salt Pioenhosc Aci 
right in — Merck Citric Acid brings out the flavor of a good beverage Sodium Ben 

makes a good flavor taste better 


New York, Philadelphia 
St. Loum, Mo. + \ 
! Anueles, ¢ 


MERCK & COL, IN 
Nlanufacturing 


RAHWAY. In Canada: MERCK & CO. Limited 


Montreal Teronto Vallevtield 


Merck Acid 
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Trade Issues Aired 
At South Carolina Meeting 


Top—Re-elected officers of the South Carolina association. Secre 

tary Wm. E. Chandler, President TS. Wilson and Vice-President 

Henry S. Pyatt. Center—Three of the speakers in a pre-meeting 

John Leary. Wm. Mankin and Ed Davidson. Bottom—Th« 
action. R. A. Jolley (standing) is the moderator 


HREE words —Intergrity, Ente 
nrise Profit set the theme of the 
5 onated Beverage Ist and 
“q Pnd it Charlestor \Thev were ex 
| vho presided, and all talks and d 
aaa Coble; T. S. Hartness; M. Me 
- row; T. E. Addison; W. M. Ande1 
on; H. P. Compton: B. A. 
reper . Simn Meb ‘ R A. Jolle 
et yo record \ ( ‘ ‘ 
’ ra better inderst ot 
eclared. that yvood w rig ite 
n the put mind. It nstead a 
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Whatever Your Layout Requirements 


BOTTLE CLEANERS 
ASSURE SPARKLING, CLEAN 


BOTTLES 


Reduce Operating and Maintenance Costs 


: One of the important features of the side cleaning operations are separated into 

| Barry-Wehmiller Super ‘National’ multi- single units, assuring simpler, more durable 
unit design is its adaptability to all types construction and more efficient, trouble- 

ss of space limitations. Often the soaker is in- free operation. Bottle breakage is greatly 
stalled on one floor and the washer reduced because of gentle operations and 
discharge on another floor. Production is gradual temperature changes. 


‘ontinuous as in a straight line layout. 
6 Offered with either brush or hydro washers, 


The Super ‘‘National”’ has a proven record the Super ‘“‘National’”’ can earn profits for 
of highest bottle cleaning efficiency with any bottling plant. Write for full infor- 
minimum operating and maintenance mation and layout suggestions to meet 


expense. Soaking, outside brushing and in- your particular requirements. 


1950— Our 65th Anniversary 


BARRY-WEHMILLER MACHINERY CO. 


4660 West Florissant Avenve St. Louis 15, Missouri 
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bottie and 


Board member 


New Jersey Celebrates 
25th Anniversary 


reflection from the public of oun only a temporary expedient. Many mu Executive 
own actions, the big ones and the bottlers confuse cost-cutting wit 
= little things, the deliberate and the price-cutting on the premise that The sessions was concluded by a eat 
inintent He divided public < mo reduces the unit cost Panel Discussio1 in which 
2 relatic nto four parts, advising but this is a falla he pointed out questions, ranging over the entire £3 
> 
essful business mer nd wer price are extended ft the tion by the panel members —A. R tea 
: ; tv minded. He discussed iltimate sume Since this doe Avent; W B. McDowell; W. G eee 
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} \ J ey South i | hac ind meeting 
“There } lever beet ne) the 
irbonate everage he 
} } en } = 
e fro 
Price rice-cutting ! tost ‘ ention of the Ne Jerse Bot tion Hall ooh 
cutting ere the three iblects d tie Carbonate held because the meeting i 
Naf Bottls Gazett t of the shorten treamline ! five peakel 
j 
t ind s¢ 1 t it eX] tior ipported by the i staff member f the A*B.C_B 
prices becau n e held \sbur lelpt Bottles Carbo 


ROOT BEER 


\ Premium 


& W.D. SETHNESS COMPANY 


1926 SUNNYSIDE AVENUE . CHICAGO 40, IiL., 


BEVERAGE CASES 


Made Specifications 
At 


Prices q 
That 
Will we 
Interest 
You 


@ A modern factory 
with cost Saving 
ment second to none 


© Raw material and labor advantageously available. 
Extensive production experience that assures 
etheient tion 

@ A relativ itral location within practical 
trucking dis tance of most plants. 

Dhese factors enable us to produce beverage cases 
peta to your specifications at prices that should 
interest vou 

Let us also quote on fabricated wood parts, pallets, 
cleats, boxes, cases, ete 


Central Container Ine. 


100 Lnion Paragon, Ind Phone: Paragon 13 
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Use Berghausen’s 


CARAMEL COLORING 
It’s Safe 


CARAMELS FOR ALL PURPOSES 


Colas * Root Beer » Other Beverages 


BERGHAUSEN CHEMICAL c. 


«4598 W. MITCHELL AVE. 
CINCINNATI 32 OHIO 


GINGER ALE 
EXTRACTS 


Are what you need to start the 
new decade in the right direction 


DeLisser ''The Ginger House" has 
flavor tang and quality which is 

" superior to the widely advertised 
popular brands. For a convincer 
order a trial gallon of any of these 
outstanding Gingers 


Pale Dry & Golden 
2 Oz. Pale Dry 
No. 1828 — 2 Oz. & 4 Oz. 


FULL LINE OF SODA WATER FLAVORS 
Ao, FOR SAMPLES & PRICES 


‘ 
in the 
an 
| 
oday 
: write | 
| 
| 
oO? 
| 
| 
pontins th St. Mew York LEY. 
1869 “THE GINGER HOUSE” 
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nois Glass Co. These men 


questions 


irrent 
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lopments, the 


Wes na 
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\ 
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t-volun 
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hed the 
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Sachs; Reichard 


fluctuating price for sugar in 1950 ‘ttaub; L. E. Leyner; A. J 
along a narrow range, with a down Masi; Richard Sattely Russell 
ward tendency Mosely; Herman Steinberger and 
Only one change was Emma R. Altemus 
tne st of offices. Re-elec The annual get-together party o1 
Clarence H. Herr, president; Her the evening preceding the conve 
man Siegal, vice-president; Ed. P tion, the annual banquet and a 
Larayy second vice - president incheon for the ladies provided 
rit \ ected | J Kessler the entert ment he first tw 
treasure nd Wh J. Mansfield ents were sponsored by the 1 
secret pivhouse headed by committee 
The B ! of Director onsist 1} hy Cone Wn 


Growing Vacation Trade 
Will Spur Drink Sales, 
Florida Bottlers Told 


cently their own self interest Winning Friends and Influens 
to help promote their State People I. J. O’Shaughne 

vear ‘round vacation center. In 31st ot er of the Beverage D 
nual convention in Tampa, Ni Owens-Illinois Glass Co., Toledo, O 


Cole il official of the State’s \.B.C executive board membe 
Chamber of Commerce, declare that from Newburyport, Mas vho re 
Florida industry could be expanded ported on national association acti 


by impressing upon vacationists ties ind Walter J. Matherlys 


Officers Reelected 


the Sunshine State. Coles ndicated The ociation re-etected \\ \ 
teudy nd high Jot n of Barg Bott ( 
level rate of soft drink me. He Tampa, president; George C. B 
Gt hanan, Royal Crown Bottling Cor 
ind Harry L. Robinson, Coca-t 


| 
} erie enormou treasure? 
if t i ertis Two new director were elects 
y he rec t the board of director The r 
Other speaker t the two-day Charlton Keen of Maria: i 
eet tte ed bv pproximately BE. Dur ivant of rie e Re 
yay) tler ipplymen and their elected to the board were | I 


adies, included William FE. Mankir Cann, Miami; H. M. Edward hk 
ver N Hendersot Ji 


Vision, 
irrent 
195 
Mr. Levin were 
i 
Vice ncluding 
of Chas Hopewell Philip Miller; Woodhill, Jr.: and Joe Unyere 
thy 
sales tl 
Le 
od 
4 the ¢ of Pent 
a bottle? y out that 4 
t ( imit tel : 
bad, My) 
eS oper ne’ t 
vivania go out ot 
7 rom tner © : 27-28, the Florida Bottlers of Car who discussed “A Prelude to Mer 4 
tre ent, but it bonated Beverage heard Harold chandising” Joh Leary 
olutelv t especially 
\ rea ] i ‘ 
qua ) e you Ca that the State, now a leading 1 Dean of College of Busine Ad 
t, you re tremendou te tic ure in equally ministration, University of Florida 
al burde mposes j mmer } rt 
spoke or tions whict 
i+ the) 
the ers were Dr. Alle \ 
Stockdale f the National A ey 
ire 
Look \head” H. Lan 
horn, president orn & Ce oe 
icknowledyged verts, My 
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FLAVOR 


éht from California’s sunny groves... 


rl 


BOTTLERS ORA! GE 


BOTTLERS LEM(N 


aeen 


» cans to seal in the 


Bottle profitably what the consumer 
wants to buy—America’s favorite flavor until you use them. 
orange and lemon drinks, made 


with Exchange fruit juice bases. 


CALIFORNIA 
FRUIT GROWERS EXCHANGE 


Products Department, Ontario, California 
400 West Madison Street, Chicago 6, Illinois 
99 Hudson Street, New York 13, N.Y. 


oll 
Exel 

BOTTLERS | 
National Bottlers’ Gazette 


FLORIDA CONVENTION PERSONALITIES 


Left—W. A. Johnson and Harry L. Robinson. president and secretary-treasurer respectively 
of the Florida association. Center—Convention speakers W. J. Matherly, University of 
lorida, and J. J. O'Shaughnessy. Owens-Illinois Glass Co. Right Officers of Florida 
Boosters’ (supplymen’s) Club: H. B. Hoover. secretary-treasurer; Maxie Cannon, president 
and C. N. Comstock. vice president. 


NIAGARA BOTTLE WASHER see 


Custombilt” e « e «an handle any size bot- 
tle from 4 ounce to 3 gallon! Widely used by bottling 
plants, food companies, mineral water, fruit juice, 
bleach and wine bottlers. 


¢ Available in several capacities and sizes. 
Expertly designed and engineered. No jets to clog, solution 
renovator filters solution water every few minutes and dis- 
charges contamination. Two compartment; makes its own 
rinse pressure; saves water. Completely welded, no castings, no breakage. 


See Our Exhibit in Detroit—Booths 314-316 


NIAGARA BOTTLE WASHER MFG. CO. 


5-27 FIRST STREET ‘ TOLEDO 5, OHIO 


Service Keep in 
RIGHT DIRECTION / 


with PENRITH-AKERS FLAVORS plus the famed 
P-A SERVICE and make more profit bottle better 
drinks--in 1950-— just as so many bottlers did last year 
Don't be fooled — buy P-A and you'll be SURE! 


: Pan H } J Jones. Orlando: ment tunetior also elected a new ecretary-treasurer, The ew board : 
F. H. Kelton, Pe cola; and F. | ite of officers. Maxie Canr of director choser vere T H 4 
Snell, Jh cksonvill Nehi Corporation, was chosen pres Cornwell, H. F. Bixby, Clarence: 4 
The Floric Boosters’ Club. su ent N Comstock, Muss 1) MeLeod 
nlvmer ition which spor G ( ce-president Ramev. T. A. McMal nd O 
sore convention entertail H. B. Hoover, Jacksonville Pol 
| 
i 
be 
2 
ae 
AIRS | 
f° 
RA. 
BRAND 
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“Deceptive” Beverages ‘'« color and 


(Continued from page 17) make them appear to 
ater value than 


3. In what respects other than arti- 
ficial coloring will the department 
view a product as ‘appearing better 


than it actually is?” 


other words 


fruit Juice tni 


inced turbidit) 


Induced m 


Government's Reply 
attempt to 


Mr. Cr: 


RUSS PRIESTLEY 
‘Now. here's the strategy for today’s game- 
bars, then follow up with soda to wash the candy down: next 
we sell salted peanuts. then more soda ; 


first we sell candy 


OBITUARY 


Julius P. Heil 
Julius P. Heil, t 


Board of 


Charles Waterman 
N. Watermat 


Thomas J. Ryan 
J Ry 


Office Mar 


4 
be better or 

: they are; in 

EE appear to contain more 

is actually present 

: —— It is possible that in some ines 

a or cloud 

With evade tive Chait 
these questions, re Replying to your inquir man of rhe Heil Co., 
. plied ber (3), it is possible that the taste Milwaukee, died November 30, whet 
} et +t \ 
There has been no change in the ind appearance of a beverage, othe) ne sulereag a neal tack while 
: ittitude of tt \dministratior than that due to the artificial col pheasant hunting n southern W F 
the ist if ertified artifice: ict is ftruit ti ue ispel onsin. He was 7 
; tar colors in bottled carbonated pore inced cloud or turbidit may \ typical product of the free : 
‘ the enclosed tice to the e better thar t actually nis Tron DOS ind 
LD, see aecompal ! DON leceptiol ! ived in the tribu 

oO objection to the ise t ima ie Of Truit-tvpe bevel ra ‘ 

\\ 

ot ertifie tar «ave eal ‘ Vill be considered in the devel vv 

t? j tt oft strate 

vhet tt ise doe re ilt Food, Drug ind Cosmet Act and 

feriority o1 making not mereiy the quest hether 
everauge pear to be better or ne beverage 1s Carponated 

SECT 
t rbonated water, orange We trust that the ibove con : 
tary and director of H. Kohnstamm 
ies lit ily fruit t le ment vive vour re fers bet 
& Co., | long estal hed New 

K lirm manutactut nen a 

‘ t ‘ ie raile ot the n ir cases which | deel 

Mi Watermar had beet the 

emploved. due to the tact that d ited without contest 

employ f H. Kohnstamm «& 

| Allen Henderson 
4 } \llen Henderson, former owne 

| ty District of the Arm 
} trong Cork Company's Glas 
| | | Closure Divisior died Novembe 

| | a 

: _— } |p A pent in sales work with the Arn 

. Louis H. Hollman, president otf 
the Valley Park Bottling Companys 
‘ St. Louis, Mo., died November 21 
| He was 74 
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The Changed f 60 hours of work. If th 1'» times the rate applicable t 
Wage Hour I - plovee works 40 hours he t ; same work during non-overtime 


50 hours he | hours 


patie 


The Problem of Fluctuating 
Workweeks Additional Opportunities for 


Simplifying Payroll Accounting 


4 

; S70 under the guarantee (his cal Phe new law also provides 

( ninued 
ilated rate would be only SS55 inother wav to handle the situation 7 
. ‘ ling 10 hours at time ind one where the regular rate of pav 1s x 
nit } vor} } { t tr » he. 
5 s t determined by hours of work hal f he works 60 hours he lificult to figure out. It permits the a 
j A production, or efficiency would st et whic equal establishment. either bv avreement 
i Pa rents is tulent tees to ty the caleulated rate 10 hours it or inderstandinyg betweer the em a 
performers ind announcers ! straight time and 20 hours at time plover and his employees, of a we 
rad ind televisior ind one-half Onlv if he works basic rate for a particular job. This sre 
x) Contributions irre cably more thar ® hours w a } b ; rate mav then be sed th 7 
I ! vocabl i ‘ \\ lid t i rate mia ised a he 
made t i trustee or third perso naid more than S70 per weel Th j re ial rate tor the Purpose ot . 
pursu a bona-fide pl he works 70 hours he would be compu overtime Phere ome 
lent nealth insurance straight time and 50 hours at rit hed must be authorized 
sin enefits to emplovees il ne-halt \\ e and Hour Administrator a 
9) Ext mpensatior for Now that employers may adopt substantially equivalent to the aver ~ 
eXCces ot hou pe} this Kind of constant ive hourly, eurnings of the en 
f the er normal or regu vant te nvestivate ts ire i representative period of time 
il hours. This om In many ist constant These methods offer real oppor 
pel t credited against i more desirable method tunitie for simplifVing 
th, iently mr naVvro count then ntroductior But the 3 
} of ising then should not 
Penalties Made Less Severe 
t t } ('nder th ld law f an empl ous] t} pure} { 
nstant Vie evel thouywt they vorked at piece rates or he per called hot-voods produ ed 
ere equired to work more that formed more than one kind otf work under conditions which violate the ' 
‘ 
1) hou some Weeks and less thar during the week at irving rate Wave and Hour Law who trat j 
j hou other’ weeks found that the calculation of the revular rate ported hipped, delivered of old ' 
t w most mpossible te ce often became erv complicated. The inv of them was subject to criminal |g 
4 
‘ sucl n which would not regular rate had to be an average penalties even if he did not know i 
e ne t n vie ition ¢ Nhe “uw ! Viv rate Oo} ne work done dul ne ‘ pood vere hot it 
The ne iw. sets forth a method nye the week. For this reason. it harsh restriction 1 now greatly 
for leveling it the pay of em could not be calculated until after eased. The purchaser will suffer ni : 
ee ho must wort rregular the Week Vu over and the pet iltye ot he bought the yvoods 
hours The employer nd the em formance and earnings records were yood ft nreiving on written a it % 
plove rf representative ire ill available ; ince from the producer that thes ak 
permitted to agree upon any The ew law provides several were produced in compliance with 
rate of pav of not less than 75 Vu to simplify the calculations the requirements of the Act. Pur ae 
ae! 
ents an ! i? The empiover gual Where piece rates are ised. no chase) who wish to he protected S55 ae 
intees for some ayreed-upor omplicated calculation need be pet should hencetortt require ict 
mber ot ! irs, not exceeding 60 formed Work done during over Written statement from the i} 2% 
i weet with time ind one-half time hours may be paid for mply ple. Ee: 
{ hour By fixing i low it 1 times the piece rate pplic Linder the origi i i en 
nou t the I \ ( ertime ne 1 ible tor double damuwe eye 
vene! in be kept constant Where an employee work it dif ifter } employes had agreed: 
ne Da i emt ee Veer there Lise rie onyel ome ‘ in Ine me pre 
te l per |} nd rantee ertime hout rn he i for t iit ettlement in his behalf 
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faukeshc 


. 
4 Graver Water Conditioning Co., d \ve e, Ne York Cit 1x ‘ the illetiz vivel ver to the 
‘ of Gr er Tank & Mf pplicable to ! fferent attachments which 
the eratic rating the nackave te int minding equipment his 
of Graver u t nd tron appeal t illet Ni 25, Ca be secured DY 
the listinctive feature nad e feature ti! t Lewis-Shepard Products 
West 14 Street, New York 11, 
Mate Hand t th \ ne 24-piase oklet 
he pu nofa ‘ ‘ iInnece rian ! rin everuge hbottiing 
strat of res productic operati } ta } nounce 
j tale rs the i? ‘ {co nd Cor Phe Kiet ice helptu lati 
t t | 
the t Pures tre ire) ind W m House, esent if 
re of id or Street (sree! task ly st cle 
te ( | ‘ 1 gas-electric Oakite Products, | 126.4 Thames 
\ le ‘ Hullet t 
be ‘ Shepard Product | 
ay } el the ti t 
ty +) +} > 1 
Nv ( npany t B ney it Kit 
e edit at the early di 
| +} 4 tnated Hs Ad¥entages te the Settler lust has ist et ied t 
i re rie tit 4 Disa \ Com} Writte 
| 
ting to Keystone 4 evi oda ast d 
DATA ON WASHERS tse 
Helptu information on bottle 
\ ective Vat washing equipment is contained itt ner Die Tree 
i mere} in a new 30-page book (shown st Write t Diamond 
Archie Ladewig Co.. WH: f 
ent ! ed i me Wisc. Prepared in easy-to-under t headquarters Union 
Pacl » Rut stand language. it is obtainable Commerce Building. Cleveland 14, 
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Yumber Oue Sottle Problem... 


Retailer 
Case Handling 


Pertinent suggestions for the alleviation 


recurring merchandising problem. 


by WALTER D. PLUMMER, 
Assistant Merchandising Manager, 
Glass Container Division, 
Owens-Illinois Glass Co. 


= 
i iter everage dus 
Know ledge cquired on met 
= handis ts products. It would 2 
Pe bie mpertinent me to suv that a 
e | feel qualified to te vou how te 
. 
\ run you business¢ 1 am not 3 
pportunity we ilue much in the 
y tunity f ‘ itior seeing the 
ketes de liffere: CL? 
a 
imsta es Tre tub ve otter _ 
r method i} ayvall ind 
ival i ecessftu 3 
suct re irring evidence q 
he direct pushir if the product 
oward the t ime. 
mit i rhe ind eliminate finals tie tabls the the bach roon hy er} 
% 
ilmost bee e res The lestior nit hethey ner hour ort re Hov ften heave 
nit ompal wd } (;00d Product X () vou or vout ilesmen heard vrocel 4 
nroduect course ! But t treated Ke ripe t ome tite 
ite th tatist +} from vour wife mother ottlhe hand 
reat ‘ mnersot vorla is I’m not theorizing ou and I both know what that 
es | n olemn respector of ickyround for considering the | mv companys elpeve 
\ 
he er of stemat t that any eput ‘ ittitude or ey j thy leg that { 
idvert yo | am equally impre ed the part of the retailer toward vou ! hely our custome crednse she 
y the ‘f t that thi morse product mething +. hig or the ist ot ar the ile their 
more roe ‘ elf-se) e ret erned bout And one yeh one product he helpir oul 
ins tive definitely the problen elve We expect 
But he \ id ip these indling emptie It ist i ib meda for ich ttitude \W 
three ter ve de that the ect Which should be gnored It ist think ito make } elfist 
ret ‘ matte ey ttle. the hould be put on the table and ‘ 
mistake tic ne Todav's ‘ e! \ onsidered Be iusé Because o } be nun 
ret ‘ that re {oe ne that treatment int ed. the { ent it thoy 
Rut HH ftern } +t} bler 1+ ¢ 
ru ‘ \ ’ ive \ ‘ ‘ i ‘ ae ‘ 4 
mit mount there of that! Th picture in retail grocer tores? time and money. But the result wa 
ret ils npnre \ nit irtor filled ifficientts ohd that ve ] be 
te the ‘ f roduct which t} empty milk heverage ind ire it Wa ithoritative. What we x 
have ‘ sume cepntance But eer bottles ll to be orted iter ind was that ae 
ab 
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TWO - AMONG BILLIONS 


HE number of times the smiling features of the 
Clicquot Club Eskimo Boy have been printed 
on labels, display cards, billboards, in newspapers 
and magazines and other publications, runs into 
the multiple billions. And millions of dollars have 
been spent to make him what he is today one 


of the world’s most famous trade marks. 


This familiar character, symbolizing as he does 
superb quality, perfection of flavor, full measure 
and fair price, is one of the precious assets which 


accompany the Clicquot Club franchise. 


Some territories are open. 


Clicquot Club 


(Pronounced KLEEK-O ) 


BEVERAGES 


White § 


Esk 


Clicquot Club Company Millis, Massachusetts 


2 
; 
| | | 
| | | 
| 
} | 
| 
; | 
i Dry 4 ie je; Ales Spork 3 Woter | 
| Root Bee —, P T Mine Lime Rickey 
| 
| 
| 
4 | 
| 
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Decide how each salesmar 


] 
should approach his 


“Now we can do TWO 


conveyor chain 
maintenance jobs with 
ONE material” 


Eviry day more bottlers are 


discovering that Oakite ( ompo 
sition N ts icant 
improves bottle 
HERE Oakite 

yeyor oper lube at 


iMportant ways 
(1) Oakire ¢ ompe 
build up of excess es (2) Oakite Composition No 
maintains chains an condition, Eliminates frequer 
sMoppage nit » nore effective lubricating acti 
ot Oakute Comy fon ‘ str Hexing of char s around sprocket 


Por FREE folder of facts write dress below today 


CAKITE PRODUCTS, INC.. 264 Thames NEW YORK 


SPECIALIZED INDUSTRIAL CLEANING 
MATERIALS +» METHODS + SERVICE 


uts a stop to bottle breakage by preventing 


n 


rain on current and ! hold motor burn 


. FIRST The problem is vers C. Ask them to study each a ers and the suyyvestions 
rea count before making any e should make 
SECOND: Situations differ as iygestions to the store Use the first case history dev 
( Vpes Of ouliets, DUT tnagers. Draw a store lay veioped us al centive Lo 
ee v the problem is the same out if possible ther salesmer 
THIRD Tests and_= studies 2. Follow ith a sales meeti: \. Take picture ot before 
sy proved conclusively that a good to determine what each sales nd “after aA 
system of handling empties man found and discuss next B. Secure testimonial letters 1a 
hieves results beneficial to steps trom retailers indicating 
ci the dealer and to the bottler \. Discuss openly each situa how they were benefitted a 
: 
tion to vet the benefit of 1. Don't bite off too r h to start 
The findings were boiled dow1 : 
‘ each salesmuns point of with. Take a few accounts 
nto a 54-paye booklet titled “Hand 
; ing Empty Deposit Bottles.” View on each problen at a time ind do a thorouv} 
| P job 
e an example of the find 
: \s part of the study itself, a : 
large A & P retail operation in De : 
troit, Michigan, was involved. The 
nvestigation included basic cost 
studies by i competent outside ae 
ivencyv t determine per case costs 
‘ to handle empties und to help de _ 
termine what could be done to set 
2 ip a system tor handling empties ie 
x 
The results were 
1. Per case costs of handling 
empties ran six cents pet ise! 
2 \ new system of handling 
system effected savings 
t tour to five cents per case ! 
4, Sales nereused substantially 
rir their empties back te ‘ ; 
exchange svsten so eff 
4 \ the e histor ‘ 
‘ rie { i ere ‘ 
ke 
n bricators provide efhcient 
4 
| he ! ! ‘ if 
= 
= 
and guides. Lesse 
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“Buvez Coca-Cola” or 


means pause and be refreshed in Casablanca 


In storied Casablanca, young and old make the Coca-Cola 
cooler a friendly gathering place where a man can pause 
and go his way refreshed. In Morocco as in America, 
the quality of Coca-Cola has built the popularity of 
Coca-Cola... has made Coke part of the community 


to help people work refreshed and play refreshed. 


| 
& 
4 
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nyredients 


nyrediet! 


BIGGER VALUES 
BOTTLE COOLERS 


SPACE-SAVER 


27" x 27" x 36" high Capa 
city; 3 coses standing, 6 
cases double loyer 


BEV. MASTER 


36” « 78" x 44” twintanks 
Capacity: 24 coses corded 
Ve apen type compressing 


Designed for highest efficiency 
by America’s top-flight re- 
frigeration engineers. 


Ruggedly built of best ma- 
terials and finished most at- 
tractively. 


Mass produced by line 
methods that permit today's 
best values. 
36" oc bemoan Efficient WET or DRY operation. Top 
x x opacity 
140 bottles stonding; 280 opening prevents cold spill-out. Heavy 
bottles corded. gouge unitized welded angle and 
iy channel bridgelike frame. (Most coolers 
~~ . have no frame.) Enamel finish baked 
~ on bonderized steel at high tempera- 
tures Stainless steel sliding lids 
Smooth copper sheet tanks. Heavy 3— 
spun glass vermin-proof insulation. 
Hermetically sealed plug-in units. 


BEV-FOOD 
6556" x 36” x 2994". Bottle capacity: 6" 
cu. ft.,size 35% tong, 20°,” wide, 15” 
deep. 6-7 o1. bottles, standing, over 5 
cases; corded over 10 cases. 
Food storage: 7% cu. ft. with cooling 
cail (coil eu. ft.) wide, 28% 
high, 20%” deep. 


BEV. 


65%" long, deep 
cluding cap receptacle), 38” ihe 
Capacity: 22 cases. An addition- 
al six coves can be cooled with 
second layer inverted. 


MANUFACTURING CORP. 


“QUAUTY PRODUCTS FOR OVER A QUARTER CENTURY" 
1125 KIBBY ST., LIMA, OHIO, U.S. A- 
Please send literature and prices on 
Bev Cooler Bev-Food Space-Saver 
Bev-Master ) Bev-Gaint Mode! 27 


NAME 
FIRM 


STREET CITY & STATE 


E 
othe then another. After get 
tit r 12 grocers t Mane a 
n the right directior 
The retaile likes the big profit 
I realize that all this discussiot 
1 questions inswered questions 
retailers questions that are 
i 
st t? yuestions revols 
Most ese qu i Ive 
oul i non-returnable ontamne! 
| Dee? ina iit The 
| 
quest repeatedly asked, “When | 
) real | 4 
Vill here he siime a 
hottie for beverages?” 
Now first ets yet rid of itiy * 
misconception which such a que 
tior mi es 
Any ten vhich retails mn othe | 
e-cent arena Must Nave 
4 develope “a tormuli ot closely | 
fivured low cost tor its Various com | 
ponents and | For de 
ides, an essential that | 
| 
formu for irbonated beverayes | 
| 
has been the returnable botth } ‘ 
Wher ised inde) conditions 
which enable it to function efficient 
lv, NO other container can claim the 
fractional cent cost per trip of the \ ‘ 
returnable beverage  hottle And 
there s NO prospect n sight of i 
ecnrbonated beverayes being yvenet! 
allv able to absorb even the shlignt i 
est additional package cost withil 
that area of a five-cent price to the % ‘ - 
Ot tar more iIniversal applica 
tior s the storv on which I started a 
ind which I urge vou to take seri 
ously. Handling empty deposit bot U.S.4 
| 
} nN ntenar oF 
he re The ma ‘ ¢ tome 
bevernaves femands every possible | ry 
awareness of this problem and cor | | 
helpfu nd profitable for the | | 
| 
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SCHEMATIC LAYOUT 
“JBAS” WATER TREATING PLANT 


‘ontrol the QUALITY of the Water You Use! 


D AY after day, you can maintain ahsolute control of the 


quality of the water you use with the “JBAS” Water Con- INSTALL THE JBAS WATER 
ditioning Plant! No more “off” tastes and odors. No more 


troublesome organic matter or alkalinity. Ordinary or im- CONDITIONING PLANT 


properly treated water can destroy profits and customer satis- 


faction thru excessive foaming, poor carbonation, loss of 


syrup flavors, and bad appearance. 


Cut returned goods to a minimum. Step up sales and profits. 
Investigate the many superior advantages of “JBAS” Water 
Conditioning. Send for Bulletin No. 1823 and our Water 
Conditioning Analysis Sheet. This valuable laboratory sery 
ice costs you nothing! Write TODAY! 


© BETTER WATER CONDITIONING ° 


INFILCO INC. 


GENERAL OFFICES: 325 WEST 25th PLACE * CHICAGO 16, ILLINOIS 


OF WATER CONDITIONING AND WASTE TREATING EQUIPMENT 


\ 
A A FLAT 
| 
WATER 
3 
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Beverages 
Unerplored Market-- e Before 

. Breakfast 


Franchise company tries novel approach to market expan- 
sion. The reasoning behind the campaign is explained 


by O. C. THENER, President, B-1 Beverage Co 


nanv Vvears before thes yulned t 
ceptance they have today. It 
lief that proper promotiot 
make suitable carbonated bev 


as much a mort t 


packaged cereal 


Refreshing (emori-Lime Soda 


thought. B-] plugs its “Beverages Before Breakfast 


campaign with painted billboards 


4 
| 
4 
trom the possibility of rain While the individual is sleeping 
Ing Wholesale prices there are sey his digestive organs continue to 
era ilternate Ways to put the car functior Very often he builds uy 
bonated beverage industry o ( excessive stomach gases during the 
7 sounder basis. One is the selling oft Ne his | night which cause an unpleasant 
‘ those beverages that offer adequate tion 41S Sis and truit feeling in the morning. By drinking i 
profit \nother 1s the t lice a hishiv carbonated beverage ol 
reasinyg of national beveraye con People really need a highly cal litable taste ipa! irising Ne Car 
sumption s that increased olume bonated beveraye early in the mort move these prase through 
; offset today’s higher fixed cost ! Many outstanding medical met tem. Doctors have also told us that ia 
na thir iternat ‘ = ! the nave yreed Witt is yher il ockets of pas torn the Crooks 
elimination of the feast and famine proached on th juestion. In fact ind bends of the 28 odd teet of in 
vay of doing business due to tre i imber have asked us Why ou testine (0). 1 a tendency to cleat : 
n differences the we hasn't omeone ritie these out. Another important factor ; 
t juced to the ruil ( betore that CO. w convert nto bical 
; on ome ound re thre tomact ima i Vi 
It ir search for vreate? ile 
thane ne the Bet 
xfast 
ke : ed Wheat were Giving action to the [ye i 
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\ 
Doctor, there 1s no scien- 
tific laboratory tormula tor 
media selection. But experi 
eC! d ice buvers do have an etlec 
ti nd time-proven recipe for the 
protitubl tment of advertisin 
money re ! judgement and 


experience PLUS THE USE Ol 
Phe basic advertising values 

reflected in the 
circulations. Also 
there are detinite standards, mutually 
approved by buyers and sellers of ad- 
vertising, by which circulations may 
be uniformly measured. Hence circu- 
when reported in accord- 
tundards 


ance with these provide a 


dependable guide to sound advertis- 


The information that makes it pos- 
sible to measure advertising values 
based on circulation tacts ts given in 


the reports issued by the Audit Bureau 


of Circulations, a cooperative and 
nonprofit association of 3300 adver- 
tisers, advertising agencies and pub- 


Bureau has-a stat? of 


experienced, specially trained circula- 


What! 
— No Exact 


tion auditors who make annual in- 


spections and audits of the circulations 
of the publisher members. The factual 
obtained issued in the 


which are available to 


\.B¢ 


advertisers and agencies for use in 


report 


comparing and selecting media. 
Guesswork and waste in advertis- 

avoided when media ts se- 

lected on the basis of the facts in 


reports. This business paper 


is a member of the Audit Bureau of 


Circulations 


Ask for a copy of our 


. report. 


SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 
Paid subscriptions and renewals, 
as defined by A.B.C 


indicate a reader audience that 


standards, 


has responded to a publication's 


Formula? \ 


— 


Bul 


editorial appeal. With the interests 


of readers thus identified, it be- 
comes possible to reach specialized 


groups effectively with specialized 


| advertising appeals 


BC. 


te f hy 
FOPOTTS DUSINCSS Papers 


The audited information in 


the following: 


How much paid circulation. 

How much unpaid circulation. 

Prices paid by subscribers. 

How the circulation was obtained. 

Whether or not premiums were used as 
circulation inducements. 

Where the circulation goes. 

A breakdown of subscribers by 
occupation or business. 

How many subscribers renewed. 


How many are in arrears. 


Yatioual Gottlers Gazette 
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REPORTS — FACTS AS THE 


BASIC MEASURE-~ OF 


ADVERTISING VALUE 


Mi. | 
‘ 
al 
3 
; 
= 
7 
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THE NEW TASTE THRILL 


Available in two types ... 
Natural and Imitation 


A tasty blend of cherry and cola that 
makes a very satisfying carbonated bev- 
erage. Use your own bottles. We ean 
supply crowns. This flavor provides an 
opportunity to use your stock of small 


size bottles. Write for samples and prices. 


VMARBERT PRODUCTS, INC. 
19 East Lombard Street 


BALTIMORE 2, MARYLAND 


ie 
we cith cid in a finished beverage sions. There is a general acceptance Betore Breakfast ifter the sam 
also has the same cleansing effect of the idea that a highiy carbonated pling period : 
as a treshiyv squeezed truit Juice emon-lime is a good remedy tor Satisfied with the reception to 
+ to) +} t the our over ndulvence the night be il nitigal test we Went or radio 
ne « 3 or fore Another tarts irve perce! ind billboards in two markets The 
; i Xtra ene) to tk t e already were drinking 4 i! results so far have been outstand wee 
ape ! © i t ‘ 
norn onated be rage early in the mort ny. Not only have sales gone up, 
mornit In tl ise of beverage y quite frequently. The results but the word of mouth advertising 
nt of our survey proved that after has been terrific. Many new B-1 
; tamin FR } B-1 Len few iva of tr many members of customers buy out of curiosity. “To ; 
+} xt) families found the taste of Lemor find out how B-1 tastes in the morn 
‘ } lime Soda dehcious eariy the ng They rematt steady isers 
Ou \ nerous a icles ave 
heny } — thoy morning. A gratifving number said We intend to go national on our 
t Infinitely that the would continue on wit! B-1 “B-1 Before Breakfast” theme with 
y \ ha 
vit y R nverts raw sual ~ 
Seve bottle plus the 
= 
oOrbed I sWweetened ered 
i 
n The onsumption ot a soft : 
ere Instead of waiting hou 
ifter awake ne the body is tun q 
tioniniy at top speed approximately 
minutes after awakening. or al 
most mmediately itter breaktast 
There are many, many sales argu oO | - 
ments that in be put forth to the : % 
public « the drinking of a high ; 
quality, highly carbonated beverage ee 
nthe we Of Trult 
Research has proved in the past : 
that many canned citrus juices do a 
> 
the public believes thev do. Ber t 
zoate of Soda, which is used by a f q 
number of canners as a preserva é 
tive, has a tendency to kill vitamins : J 
ind particularly vitamin C. Many 
other canners also use pasteurizing 
processes which kill the healthtul es 
rood portior prospecti ‘ col 
sumers Tor carbonated beverayes 
the morning are therefore, now 
the habit of drinking less pleasant . 
tasting beneficial and more ex 
pensive beverages 
vey providing tree samples ot 
B-1 Lemon-Lime Soda tor test fam 
ilies. When first approached with ; 
the dea, most people Were shocked Mi 
Irprising 
percentage had used carbonated be . 
1 erayes the morning 
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PROFIT 
LOADS 


in HESSE’S New 5-wide Beverage Body 


Here it is! decks to save space and avoid work- 
ing hazards when doors are open. 
This compact new body offers large 


capacity on each delivery . . . speedy 
with Hesse Under-Dek* Doors, which |oading and unloading . . . means big- 


Delivery is Simple 
deliver your con Loads 190 cases—packs 5 cases wide— 


e 


under a very low roof. It is equipped 


slide up and out of sight between ger profits for you. 


Also Available with conventional doors or open construction. 


Write or wire today for Complete Information and Prices. 
Distinctive Truck Bodies 


for Over Half entury” HESSE CARRIAGE COMPANY 


KANSAS CITY, MISSOURI 


Free booklet 
BOTTLERS’ tells where it fits 
BOXES — jm your business! 


DUNCAN BOX & LUMBER CO. 
1034 W. 14TH ST. P. O. BOX 590 
HUNTINGTON. WEST VIRGINIA GLYCERINE PRODUCERS’ ASSOCIATION, DEPT. 23 


295 Madison Ave. e New York 17, N. Y. 


toch 
j Ey, 
’ eater and sending 
= CARR), 
& sales Office 
Ps. 51 42nd St 
a New York 17, N.Y 
141 E. Jackson Blvd 
x 
Ze 
‘ 
| 
Over ( 
Your 
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able illowances 
tvt lling | 
type of selling wi 
Ing and creating 
these products 
beverages to fit thei fast’ consumer 
Is past vear only tol hat 3s onl 


that they had to sacrifice then created 


intried. ‘Third = TOO MANY BOTTLERS STILL BELIEVE 


ill balk Deca amt } 
that in order to own a top-notch washer—one with Dig 
capacity and high rate of ee must spend nearly 
twice as much as 1s necessary 


TOO STILL BELIEVE 


Chat: y a half-a-block long 


accustomed wi: 
rs, and most 


will scoff at the 


OOK 


of the compa 1, and improved des 


I its lower t 


W 


TOO MANY BOTTLERS ARE STILL UNAWARE. 
] eat he made hle by th Ladewige 


t] ory of the Ladewig Washer. To mak 
YOU that story, we cord ; 


| 
« 


“THE LADEWIG WASHER — and 
Its Advantages To The Bofttler’’ 
Write for your copy TODAY! 


Archie Ladewig Co. 


WAUKESHA, WISCONSIN, U.S. A. 


DOUBLE END 


‘BOTTLE WASHER 


i 

4 

a tucker signs. posters and menu it older months. the cultivation of profits to do so Thev found that = 

} 

} serts. First reports have been good this market offers a:promising pros beverages that cost to nuch to ‘3 

dy ind we ire looking forward to pect to bottlers whose volume has produce were easily “sold.” We be 

Pie healthy increases in volume declined to dangerous levels lieve that in this next year most of et 

ue We know that the breakfast mat In conclusion, we feel that there the industry will concentrate ot 27 

at tl ! fa nat 

ay ket has been eved bv other beverage ire only two basic choices available ( lly ‘ na, those everayes : 

Bhs companies before ind that some to any bottler today they are | that can be produced with reason 

2 small attempts have been made in lo turn out r prot rt 

emana t find > 

Ft that direction. But whatever is new Ket at a | lemand the find 

4 meets with resistance, and previous create ma of markets tor 

products “Before Break 

3 planners have giver Ip too easily | Tus i ! 

in the tace of this oppositior First Ou § 

; + +) } 

the consuming public will resist markets waiting t 

iny attempt to change their habits, 
even if the change 1s t the 
efit. Second, dealers 

dea because its 

ariver-salesmen W 

may cnange t! 

of doing thir 
tant bottlers idea : 
é because “it has never been done a 
that way before.” Although every _ ‘ 

body admits that the beverage 

n 

. dustry as a whole hasn't been doing = 
too well lately because thev have “mw 

; been doing things the way they 2. 

have been done before, oppositior tion of the I and its 
he breakfast n Ket is available F 
TOO MANY BOTTLERS ARE STILL UNAWARE 
tg thos ho hat t} rinatior ‘ 1 = 
; of mooth, « t 1 operation of th 
ind w power to cultivate it. Suc Basher. mad | pert proved enginecring 
cess Will start in the mind of the features and its ultra-rugged construction. &§ 
head man in each plant. If he is 
rhe ‘ qi? Vev esmer 
n 
me ‘ the ret on featuring 
lowill the proven principle for 
| : 
merchat through result vet rite 
ting nsumer or tent place 
1A 
B-1 B Breakfast 
‘ 
+ + 
‘ te eve ue We expe 
q7 


IMITATION 
SODA 2 APESODS 


You're looking 
at the most complete line 

of flavors in the soft drink in- 
dustry. It consists of best-tasting 
Royal Crown Cola, Nehi Beverages 
and Par-T-Pak Beverages—and it 

makes available to every Nehi 

Bottler a variety of drinks to 


satisfy every demand. 


NEH! CORPORATION . COLUMBUS, GEORGIA 


MEW 
\ 
PAR 
coOLA 
SPARKLIN 
WATER 
a ° 
, “2 EOLA <\ BEER 
fe) / 
oO 
° 
° 
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Economic Expansion Ahead 


Predictions of a tremendous economic expansion 
in the years ahead and an increase in base soft 


drink prices in 1950 are made. 
by EDWARD WALSH MEHREN, 
President, The Squirt Co 


year 2049 


OO 


improveme! 


ind profit 


more 


effect 


meret 


sott drut 
day come 


et same as in 1948, and that output pet dividuals in the soft drink industry xee2 
! 
sf" ya} RING the past three post-wat man hour will continue to increase will wish to enjov with our fellow aa 
4 years, pessimists have been assert it about the rate that has prevailed Americans the higher waves and 7 
4 ny that the economy of the Ame) for several generations the greater profits from which we ve 
‘ can people has reached a plateau This past summer the nationally will be enabled to participate in 1 
: or that t would retrogress This known economist. Harold G. Mou the expanding economy ot out * 
Is an absurd contention, which fo tor President of Brookings Insti times | predict that prices will ‘ : 
tunately = ot believed by the ma tution. in his new book Controlling move ipward gene rallv for ill na ; 
ority of the American people Factors in Economic Development,” tionallv-know! soft drinks withir 
‘ In this mid-century veat t is predicts that “the national re the next vear and that then bot} 4 
Worthwhile t¢ OOK Diack or the sources and the preductive capacity emplovee and owner will be ible te 
proyress the past fitty Vvears of the | S. could, in the enjoy more ot the economic and 
recently summarized bv the Hat Support a poy lato social fruits of our civilizatior 
vard economist, Sumner H. Slict it a standard of living & times as In addition, an expanding ecot p> 
ter In that time the amount otf high as today’ In this bright fu omv in our own sott drink industry 7 
goods consumed per person in the ture, each American would spend & Vill see an increase in the produc Ls 
United States has risen 2 times times as much as he dat toda tive output per employer ith cor 
The number of university students for tood. 16 times for }t ISIN Yt) tinulny mit in the eco 

increased tour times as faust as the times for clothing, and 33 times ton nomic, Wage (pif standards ‘. 
populat Phe work week was rv recreation and travel.’ We shall see 

duced from about 58 hours to 4! It is my prediction that we are advertising, Hiiilive sales manage i . 

noul Phe nationa neome ! moving toward this tullness of out ment. and the other techniques nec ' g 
creased tremendously, as did the economy at a rapid rate even today essary to induce a larger consumy : 

Individual Income and standard of All of us know that each of us has tion of | We shall also i * 

! f the individual. Those whe insatisfied desires that we anti ee the soon wher ib A 
conte i that this trend wil not rate satisfving luring out stantial nutritional value he 

continue ire ynorant of the bas times Certainly it tern at the idded_ te the product of th 
factors underlying our Americar isinessman this mear that a dustry. Offering both these and re “ 
economy itent market exists for more goods treshment to the American people > 

Mr. Slichter, in a November Each of us knows also that only this industry can double, triple, or ; 
1949 irticle i the Atlanti progressive, economic, social and quadruple it ales volume in the 
Mont) predicts “the output ol business thinking in help build the next 20 yeurs 7 
roods and services of the Americar type of economy predicted by bott \s ve ponder the next half Fi 
in 1948, w e at least 3416 bilhor What specifically does this meat thusiasm, and should harne F : 
} 
in tern resent prices I for each of u empl ed nthe softt enerwvies, for the tremendou devel 
and that it more kelv to be cor drink industry? In simple vords opmental job that he ihead. Those 6, 
siderably larger—-probably in ‘ex t means higher soft drink prices who recognize the opportunity and EO 
cess of $550 1 ona vear.” He fun it both wholesale and retail levels those who recognize that the first : 
ther predicts that the population of These are a positive must, for it is te] i proper economic base price : 
this country in 1980 will be about my prediction that in our time me ire those who will take the lead i : 
175,000,000 people, that the propor one will find a way to take cases of breaking through the present re 
tion of the populatior mn tne labor soft drinks to the retail stores or strictive dam, leading the success¢ 7 
force nd at Wort be about the convevor svstems And vet we n the veurs ahead 
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FLAVORS T. NOIROT & CIE. 
: UNSURPASSED AROMA Distilled Concentrates 


Genuine 
JUICES 


and Produced by 


Genuine Lemon Oil by F. Pasquale Fu Santi 


in original 25-Ib. containers. 


Messina, Italy 


STOCK WAREHOUSED IN U. S. SAMPLES AND PRICE LIST ON REQUEST 


WILLIAM A. HOFFMAN, INC. 


Exclusive Distributors 


366 BROADWAY - NEW YORK 


| Your BEST BEVERAGE SALESMEN! 


NORTHLAND ICE-REFRIGERATED 
COOLERS 


/| Reasons 
why YOU should 
have this Fact Filled Folder | 
THE ILLUSTRATIONS show h the loadiur 
loading of trucks and treight cars can be speeded up with | 


Methods of extending supply lines quickly to eliminate 
mpty-handed back tracking are also pictured 
yvroblems”’ can be easily and 


> 


stmply solve is tully « 
4 Thi by klet proves the superiority of A-F PortA 
Flow Portable Conveyor construction and how struct ee 
ral strength achieved without adding bulky weight 
*WRITE FOR YOUR FREE Copy Today 


THE ALVEY-FERGUSON CO. 
675 Disney St OHI LOW COST! BIG CAPACITY! IMMEDIATE SHIPMENT! 
ices or Representatives Principal Cities Coast to Coast Available in 4, 5 and 6 tt. mode durably nstructed and 


Write or wire for complete 


NORTHLAND MANUFACTURING CO. 
<> 
Cc@o VEYORS 137 East Island Ave. Minneapolis 1, Minn. 


in the Pleld of Case end Package Conveyors Since 1901 


} 
\ 
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hat they are 


at Stockton, 
stvle of the 


t Stockton 


Cotter ot 


hor 


Berkeley 


mide member of he executiy 
committee of the 


Berkeley Mat 


irers Associatior 


pineapple juice concentt 


compare with the sir 


strength juice. now sold in 


cans. filed 


Januar 1950 


Het — 
™~ 
| 
| / 
& 
€ 
~ 
‘ie 
ormers of carbonated bevei These experiments were brought in business 
‘ ives in the Pacific Coast area, sens thout by the success of frozen juice Calif.. under the tirn = 
a ng a shortage of sugar and higher citrus concentrates ino the citrus Pepsi-Cola Bottling Ce 4 
prices during the winter and spring yrowing districts of the U.S. main aT a” 
months, have been making thei and, especially in) Florida, Texas ee the Pure Ca a 
fears known to the Secretary oft nd California. Last September ex on ee lit. has been : 
: Agriculture at Washington, as well perimental runs were made with a ‘ : 
is to their Senators and Congress Monjonnier Bros. Co. low tempera i : 
mer The California and Nevada ture vacuum evaporator in_ the 1a) as | a 
Manufacture) of Carbonated Be plants f the California Packing Sever Up Bottling Company ot ae 
erages has taker n active part Corporation, Libby McNeil & Fresno, Calit has made several i 
tnis, wit! estigations of its ow! bby, Hawaiiatr Pine Com plant improvement ot late includ } 
vhich tend to prove that the danger pany, Ltd., and the Maui Pineapple i the installation of an Evatr 
f a shortage real, despite the Co. and results are reported to be iutomatic solution heater and a eT. 
issertat ! gar plantet t erv satisfactory Weil w hey Fall busine proved 
the cont! \ . quite active, stimulated by the hat 
. du he West Plant News esting of a large cotton croj 
( st re evere setback Phe Coca-Cola Bottling Compa: 
the esult trike of 1 hore Seve Up Botthr Company of San Mateo, Calit Is fitting uy } , 
pment ira ivar t perat plant rad owned by Paul Bacot Vell Know! 
the n most mont brat ever it he tnt ivnt former yp. tion as mal 
\ t ‘ | mir j tis outherr { liter ver of the Coca-Cola init it i 
el ! \ ‘ Norv 124294 Or Ihe Woodland Ice & Bottlir 
rit & DD Road ta Mor i Woodland, Calif. ha nat 
ith St.. und Sun Valley, 10822 Car new Heil washer a 
| ; From Manila. P. I.. comes word 
e that of t ! \. Maffei & est that the Manila Cosme Yerated 
terect erm 4 ( hea taker intage of the tled 
‘ 
have been made of late in the H nter let-down to install an Evan fhe Nagel Beverage Compa 
vaiian Islands to learn how frest tomat lution heatet long Boise, Ida. has added a Miller auto 
En MM « formal statement to indicat The LaVida Bottling Company 
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Albuquerque 


E. H. Goetze 


5 gour 
Increased 
Profits 


NE W, 


BURNS Catalog will show 


you how you ca n 


always be sure of pure, full-flavored ‘beverages that sell 
again and again 

e «witch from hot to cold process bottling in a matter 

of minutes 

e avoid shutdowns when repairs or replacements are 
necessary 

e shorten non-productive changeover and mainte- 

nance time 
¢ get maximum production with minimum labor 


costs 


Why not ask for your copy today? Just write the word 
“Catalog” on your letterhead. send it to us and we'll see 
that you get a copy right avay. 


“Performance is the only 


measure of Quality... 


BOTTLING MACHINE WORKS 


INCORPORATED 
BALTIMORE 18, MARYLAND 


Since an — Manufacturers of Bottled Beverage Plant Equi 


Fullertor Calif has been pu duction manager for the Grapette a native of San Francisco and 8&1 4 
i chased trom G. E. Dodds by Wi Bottling Co fF N. M vears of ave. In his vounver vears 2 

liam Aldrich. LaVida water is used he conducted a grocery store in a 12 
i purpose ind ha i wide distribu San Francisco lost one of its old by a towering hotel lr 1902 he f 
tior time bottlers in the death on Ne transferred his attention to the car : 
° The B-1] Beverage Co., Burley ember 7 of Edward H. Goetze, re bonated beverage bottling business, hs 
Idaho, operated under the manage tired pre lent and co-owner ot the ning his cousin, J. W. Goetze. ir +e 
ment of Paul Mueller s | Vy set Majest Bottling Compans He tne Eureka-California Bottling 3 
tled in its new home in a handsome passed away at his home in Kent Company, soon to become the Ma f 
per brick building field i Marin county iburb, ft estic Bottling Company. Two vears = 
Ry D. S. Virgil has been made pro owing an extended illne He was before the vreat San Francisco tt 
2 hre ichange Wa made trom the ‘ 
he Ivy St. location to one on Beidemar a! 
| nict ren the nome ot 
tne Plant until i montns ago 
J / Mr. Goetze is survived by his 
> 
Gute € oO VIdOW Frederica and i hepnew 
William E. Goetze 
Louis rraung, famous tho 
z + + 
yrapne! ina Torme! presider ot 
Cor} vith divisions at Rocheste1 
me" 
N. Y. and San Francisco, passed 
be iway at San Francisco, Novembet 
a * > 15, at the age of 83 vears. He had 
a developed the offset press : 
2 ind muanv other mp)? ements 
ibe print yr equipment 
time = ad ler. bottler for the 
z 
est Bottling Compar ind the 
2 
Yosemite Beveraye San Frayr 
eisee making a trip to Tampa 
Fla ty sit his vgrandsor Fred 
ns Bregler, Jr. He plans to be away f 
three 
Harry. W. Chesley, dy. has bow 
made general manager of the Pa ’ 
D the Pepsi-¢ 
Compan ind na irrived t tne 
Sail Francisco headquarter the 
Central Tower Building, 703 Man 
The program for this division has 
been expanded and now includ 
ompany-owned plants. the 
he territory at the sal | 
5 the territory and directing the sales 
; taff for both the bottling and the i 
‘ ti tl iit i> now 
Coast nvention of Pepsi-Cola bot 
| 
through the 4th. Lester P. Jones 
who opened the Pacific Coast office 
Pepsi Cola a tew montns ago 
cont les tt his ities it 
the expanded program 
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ee NEW DURAMATIC CARRIER 1950 


A MESSAGE TO ALL BOTTLERS OF SOFT DRINK BEVERAGES: 


If you are now using, or contemplate using, wire handle carriers, wouldn't you 
rather use the best? We say without reservation that the new 1950 Duramatic 
carrier is tops. Weeks of planning, research and testing have convinced us. We 
are positive that after using the Duramatic carrier your problems will be over. Many 
of the problems involving use of carriers, We have solved this way:— 


1. ease of set-up 

One simple motion opens 
and locks carrier. 

stronger bottle support 
Specially reinforced at 
points of stress. 

special treated board 
Protection against rain 
and moisture. 

glued seams 

—no staples used 
Water-resistant gluing 
means more safety. No 
scratched hands. 

closed ends—no 

dangerous gaps 
Holds bottles securely 
and firmly. 

strong indestructible wire 

handle—depresses easily 
Ease and safety in carry- 
ing—can be stacked. 

can be either avtomatic or 

hand filled 
Easier with strong, rigid, 
square set-up. 

attractively printed 
Your brand name on every 
carrier, a salesman for 
your product. 

neater appearance 

compactly made 
No bulky, unnecessary 
material. Customer at- 
traction. 

multi-trip carrier 
Reduce bottlers net cost. 


weire WIRE OR PHONE UNITED TODAY WE ARE ®EADY TO SHOW YOU WHY 


1T PAYS TO PACKAGE WITH UNITED 


UNITED BOARD & CARTON CORPORATION 


Folding Cartons and Pockaye Specialities © From Pulp to Finished Product 


P. O. BOX 1318, SYRACUSE, NEW YORK 
CARTON PLANTS: VICTORY MILLS, SYRACUSE, COHOES, BROOKLYN, WY, 
SPRINGFIELD, O., BOARD MILLS, LOCKPORT, THOMSON, N.Y, URBANA, O 
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A Thing of Beauty and Efficiency 


New 3-unit plant sets new standards; considered architectural achievement. 


wres hni his plant. v h incorporates the 


ind the | atest bev we machinery, a seler 
monument te ically planned layout for the ut 
ind development efficiency, spotless cleant 
ew plant ol ness al special features almost 
i-Cola Bottling Company imbet 
*,\ vihing ibout the plant 
October. TI im} trom the cireular 
succeeding an ! to the huge 

trucks. Greeneral Wes 


modert 


1OWS 


tron 


Proud possessors of one of the most beautiful and efficient bottling plants 
in the world. President W. R. Hayes (center) and his two sons and co 
workers, Vice-President Eugene J. Hayes (left) and Treasurer Don Hayes. 


} 
| 
facility, as are special offices tor the ; 
productior ind iles heads. the 
route salesmen, and the executive 
of the firn The bottlu epart 
ment was designed with an eve tor 
Wmanshit as well as trean 
production. It has tiled floor ind 
2 
walls fluorescent lent iid if 
ornate Hronze rail Keep V1 tor 
within defined limit Thre 
dazzling impression one gets from are equipped with every ==! , / 
show Wind: permit pection of f 
operations Mig the street. All ma 
el \ itidd ru ‘ 
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More than half a mile of Alvey 
conveyors are used for transporting 
full and empty cases on their way 

through this great new pl: \t 
nv given point, 40 causes per mit 
mass ulong the conveyor 
system 
Cases with empty bottles are un 
loaded on six telescopl COnVeVOrs, 
Which are mainly used for trat 
port trucks over the road 
Causes are then deflected onto belt 
conveyors leading to the basement 
City delivery trucks are unloaded 
at four islands on gravity conveyor, 
which discharges on belt conveyor 
leading to the basement 
These conveyors on the islands 
can also convey causes at the 
There are three complete bottling units in the plant. producing at the 10 per minute. Belts from the tek 
rate of 900 bottles per minute. Nearest the camera, the Meyer Dumore scopic conveyor and belts from 
bottle washer, C. C. & S. 50-head filler turn out the “Super Chief” flavor 
line. The other two Meyer Dumore Pre-Mix lines (40 head units) bottle 
only Coke. RCA electronic inspectors and Mojonnier Carbo-Coolers are the basement. The basement lines 


important units in the lines. The entire operation is visible from the ; . 3 
are live roller conveyors, Cases can 
street through three huge “picture 


the islands feed the storage lines in 


Left—Route salesmen have a special room equipped with the bookkeeping department through a chute in the wall. 
individual desks and business machines, for the prepara Right—Complete auditorium facilities are a feature of the 
tion of their records. Sales slips and collections are sent to Du Quoin Coke plant, and a keystone in its public relations 


Left—Route salesmen drive the familiar yellow and red Shaneck. Lester Short. Bob Landes, D. McCormick. L. Short. 
trucks an average of 75.miles per day distributing Du Quoin Bill Fox and Bob Wright. Right—Four RCA electronic in 


products. The staff includes (left to right) Geo. Brewner. 


spectors insure the purity of the bottled product. The ‘electric 
Russell Lesher, L. Povart. Ed. Bush, Dave Lewis. Dwight 


eyes are a striking advance in inspection techniques. 
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proximately to the en 
bor The 


Scop 


movemen 


me 


traction 


wom With! 


devices rey t ovel 


the boom is projected 


truck o1 vn into 
‘he telescopic boom 
motor-driven reversible 
convevor whict controlled 
ick | means of 


the out 


boom 


vides steady 


id trom 
promotes maximum 


ror 


efficiency 


/, OUT 


cf BOTTLES 


e ther the ullow easy deflect 
‘ t : ine ‘ full +, conveyed d of tk 
ed belts the storage f the trailer 
belt ff for stot ectiolr } el 
‘ een he loadir trically dss ans of elec : 
‘ linge plat rivel = 
: he cane en place Phere are three t ntrolled by p 
the lines wh ons on the outt A push but 
‘ telescopic | teed board end. of t 
ey ‘ veyors n easy reach of th 
| ving three tr loaders truck 
fq me. These teles travel of 
the tr projected 
wk or traile. nto é 
i} 
push butt 
of the =: 
This devi 
How ic) 
pace vhy 
5 which 
elf support 
a in use tl ws itself when 1 
noarral me conusur 
ing or unloadir iveyor for load 
ya truck. It foll 
4 nd reduces to re the truck 
4 tance | i minimum the d 
‘ are y nes 
4: ised fo! 
\ trucks city. delivery 
4 the ‘ ible deck ¢ 
Use the beverage containers that are 
t the favorites of bottlers everywhere: istry in the 
: Eliminate labeling operations: speed , wtive head im R 
returns, save sorting time, but best of \ssociated with | MI pPANy 
all, keeP ahead of competition in 1950, ement are | r the mar 
with Color-Prints! ce-president Lugene, Who 
rer of tk d Donald, trea 
GLENSHAW GLASS co., INC. company 
od ill vhich 
repre 


sented in all Grand Circuit meets 

The DuQuoin plant bottles Coca 
Cola for two other branch locations 
and a branded line of soft drinks 
for five more branches 

Besides the area served from the 
plant at DuQuoin, produces 
Coca-Cola for warehouses at West 
Frankfort and Sparta 

It turns out soda water tor West 
Frankfort, Sparta, Vandalia, Olney 
and Centralia 

The products are hauled to the 
various branches by large tractor 
trailer transports 

From the branch plants, five 
eight trucks travel an average ot 
75 miles per day to get the bottles 
to retailers 

Despite the huge overall terri- 
tory it serves, the new plant will 
not operate at full speed. Its three 
bottling machines are capable of 
turning out 900 bottles per minute 

The DuQuoin company’s Coca 
Cola tranchise covers an 
which ends midway between 

and Vandalia on the north, 

extends to a point south of De 
Soto, but includes Murphysboro; 
goes east from a line this side of 
Freeburg, but including Chester 
a point e: of McLeansboro, ex 
cept for Mt. Vernon 

Especially trained salesmen, driv 
ing the familiar vellow and red 
truck, make Coca-Cola available to 
retailers everywhere 

Caretully coached in 


they make certain that 


Ultra-modern kitchen fecilities ad 
joining the auditorium make it pos 
sible to serve sales groups as well 
as other organizations which fre 
quently tour the plant. 


vit 


adequately stocked, remove |! tribution department, another vital 


empty cases and keep the bottle-top cog in the smooth-functioning re 


! 


container of his “Coke box” freshment machine 


emptied Essential te the delivery 


le 


From the DuQuoin plant, at nut less familiar to 


ast five salesmen are currently the important mechar 


handling the distribution to. re which keeps the 


tailers trucks rolling 


i! 


Iwo route managers, Ivan Heape Hub Moody 
Russell Lesher, are largely re and Bob Davi 

oonsible for the smooth function 

y of the distribution department ) ibe and admin 


Behind all is an efficient dis 


,,, ROOT BEER 
Thor m used 12 
other 


O15 Fashion 


Mas 


OLD FASHION, INC. 
163 So. State St. Wilkes-Barre, Pa. 


Also Manufacturers of a Complete Line of Bottiers Quality Extracts 


ive Su } ot 
ster to ailit 
trucks 
4 QUALITY . REPUTATION 
je 
Sell all Year “Round” 
A 
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Traveling 
laboratory 
Service in 
Your Plant 


FRIENDLY TRAINED SERVICEMEN, with 
flavor and beverage “know-how.” pre- 
pared and equipped, make tests and 
demonstrations with you on your bot- 
thoy line re all-around flavor 
technicians with ability and resource- 


fulness 


IN A BOTTLER'S OFFICE these field rep- 
resentatives dont “just talk” flavors 
and beverages, but thes vive on-the- 
spot demonstrations. They are the kind 
ofmen to whom vou can turn for prac 
tieal counsel when proble tis arise or 
when new or improved beverage 


thee de ad. 


HURTY-PECK & COMPANY 


Makers of Quality '‘Superb’’ Flavors 


indianapolis 7, Ind. 
108 


Santa Ana, Calif. 


CONDUCTING SYRUP ROOM TESTS 

flavor, taste. brin. eas appearance 

any beverage. is welcomed by every 
Hurty-Peck fieldman. te 
pomt out and give you ADL the faets 
so voull be able to bottle the finest 
beverages. profitabls DPhere’s 


for this he Ipful service, 


Helpful 
Service 
for 
Bottlers 


| 
, ‘a 
‘ 
| 
‘ 
‘ 
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VENDOR AND COOLER NEWS 


PLACEMENT @® MERCHANDISING 


FINANCING MARKETS COSTS 


NEW MODELS @ SERVICING 


Special Regort-_N. A. M. A. Show 


barred trom showing their equipment Bowing in at the NAMA 
xposition, 10 of the major cup machine SuperVend “Junior” Show was a “Junior” ver 
at the recent Natl Automatic Mer Bows sion of the SuperVend 
NAMA) show in Atlantic City (Dallas) cup vendor, slated 
pment on view was a hot chocolate for Spring production. Unit, similar in design to the 
cold drink units. show: \ standard “Senior” model, is a 3-drinker with a 
Cole, SuperVend and Spacarb cup capacity, and includes a built-in coinchanger 
irt displayed a single-flavor hot beverage signed for locations where floor space is at a premium 
id Rudd-Melekian exhibited its coffee-and-Coke or where small units must be “dispersed” through an 
up of booths included industrial plant, the Junior is housed in a smaller-sized 
Pepper Double Ok cabinet SuperVend also showed its new hot drink at 
while } I tachment, described in the Dee. “Cooler Corner” 
all had company execs on the 
Mission Dry included SuperVend 
O-Mat vendors in its display 


perVend and Colespa machines ; In the wake of some 20 


MG Vrang ish utiliz Durant Markets months of development 
equipment Bottle coir 0] \ Sales Recorder work on the Chalex Sales 
Tool (Delf), Bevec ndall \ Recorder comes word that 
Vendo, with Delf an ighway | the Durant Mfg. Co. (Milwaukee), which built) the 
the Hires booth I o initial models, will handle sales and servicing of the 
device Now designated as the Productimeter Sales 

Recorder, this mechanism is a small printing record 

ny-unit which registers transactions made by elec 

trically-activated vending machines (See Oct 

Cooler Corner” Installed inside of bottle and cup 

the Recerder prints on forms designed to pro 

iily report and weekly sales summary. Durant 


sales agencies in 27 cities, is well-known t 


bottlers as a manufacturer of production audit count 
rs. Harry Alexander, business counsel who heads 


as a beverage vending background dating 


he pioneer days of 1928 


0 
| 0 
‘ 
- 
it the 
Maker 
chand! 
Prima 
\uton : 
while 
model { 
ombo 
(anad 
Hires 
2 
Nedick 
ert 
ind whe 
tured Stewart 
ind Spacarb 
shown | \tl 
the Coca-Col 
dent of the Ne . 
es, was 
RB nore. Ch} 
Baste 
NAMA (4 
hich 
non of the Vendo Company (Kansas City), coin cooles 
manufacturer for Coca-Cola bottlers, was named sec 
retal With salesmanship the theme of the meeting 
speaker I. H. Houston, president of Spacarb, In (hale, 
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INSTALL 
SUPERVEND 

CUP DISPENSERS 
NOW AND SEE YOUR 


SALES AND PROFITS 


sume in 1950 


Alert bottlers now recognize the public 


preference for-multiple-fiavor cup dis- 
pensers And cup dispensers are rapidly re- 
placing bottle venders in better locations. 
DON'T LET OTHERS TAKE OVER 
YOUR TOP-PROFIT OUTLETS. DON'T 
TAKE FURTHER VOLUME LOSSES. 
You can get in the lead now by setting up 
SuperVends the most modern and beau- 


titul of all machines. They offer a choice 


of any 3 carbonated flavors with an opuonal 


ith (hot chocolate or a sull fru flavor). 


SuperVends are easy Co service. Records 


show that they outsell in every location, 
SuperVends can change your losses into 


protits 


Let us give you full details on this modern way 
to make real profits in the beverage business 


Write, Wire or Call! 
CORPORATION 


2506 CEDAR SPRINGS AVENUE a DALLAS, TEXAS 


frazetté 


| yh 
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MOVIE MODEL 


Debuting at the NAMA At 
lantic City Exposition was 
this double Colespa unit, 
which 
dors to serve volume traffic 
in theatre lobbies. Poster 


plugs “coming attractions. 


frames two ven 


Service-Charge 
Changer 


Ne it makes a harge” 
cent before it functions requl Insertion of a 


Making ch re for 


quarters, it holds $20 in nickels 


penny tor operation dimes and 
standard Vende 
has previously performed its changemaking services 
with revenue being secured from loca 
trom the of advertising space 
of the machine The firm has also ae 


ed models which give penny change for nickels 


dimes 


dial 
recent NAMA 


onventior Was the 


Cup Panel Comments 


vending SESSIOI 
100) J. Grantfield 
yo i # Sales approach to 
schools bused n the “service and 
earning ability 
also stressed as \ n solic 
Cup machines 
are currently geared 
Merle Zuchike, Fountee: 
vendors do re 
aude” and isted 


reasons for } 


purenases trom machines as 
“impulse cath to . thirst, and emulation” 
Emph: automathe 


meren: some cHses 


adisciosed 


produc 


Spacarb 4-Drinker 


ion 1000-drink cup vendor 


dispenses 3 avors which may. be 
soda adaptation 
itizes a 
hot chocolate 
Amor vy “evecat he 
are a series of optional edge 


can be used to call attention 


veverayes, While the pushbutton 


when a drink is dispense 


Following the onal 
Sanitation Clini held at 
f Michigan 
back in June 1948, NAMA’s 


Division decided to authorize 


Sanitation Research 
Project the University 


a research 
in’ bulk verage vending sanitation. Impetus 


move came trom a need to formulate uniform 


standards for machines as a means of 


igainst a \ 


arbitrary regulatory 

hat might | put into effect by “unit 
formed” local public othceers. This program 
Walter Mallmann 


fessor of bacterioloyyv at Michigan State Colle 


inder the supervision of pro 
ye, got 


Inder Way a tew months 


recent NAMA confab 


ago. Discussed briefly at the 


it’s still pretty much in the 


Stages, and 2 cup machines have thu 


been subjected to lab tests i 


along with several sirup 


Vending areas have been found “practically sterile’ 


and work is now under way to check the 
yermicidal lamps ete Final results are expected ) 
provide guides not only for public health officials, but 
for machine design and manufacture ell as or 


location servicing procedures 


Lymo Industrie 
which has bee 
Dual Drinker For Lion 


the 1400-cup 


mine 
mode! on d 


o vend Coe 


iS Saunders mim” that the addition of a hot unit to 
: : t Memphis cinema vendor had doubled beverage 
Pres yrosses General opinion of the panel indicated that 
& there was a definite trend towards the use of multi 
flavor machines in volume locations: and that’ coin 
a changers were a definite vending asset. with one 
; a speaker citing sales increases of as much as 40 due : 
to changemakers 
“4 
With lated to 
Spacarb, In New ‘York 
. Vendo Co Kansas City is marketing a new 4-selec 
esting addition to its me lub 
h » 
“us 
ed 
lit 
mirror pane 
lected item lights 1) 
ad 
4 
Most nop 
Cup Ver 
panel at th 4 
project 
ip 
[OY (he 
health 
an audience of ov 
erage Co San 
Industrial sites 
t 
convenience img 
of vendors was i 
theatre stops. G : 
in 95 ot West 
to vend dime di 
far 
“to a standing | 
the background wall area Of a site be painted to set - 
i vendor off from drab surrounding Similar senti ; 
* 
ments were voiced by D. Drewver, Automatic Car 
teen Cc New York), who credited 75 of vendor Ch wo 5 
sales to ‘eve-appeal’ Juv Saunders \utomatn marketing 
Merchandising Mempt discussed his current Lior 
experience Witt not-and-coid beverape vending He has added a 2-flavor mode] 
claimed that a cold weather drop of ip to 50 in soft to its line. New unit. whieh - an adaptation of the 
arink olume in f mid-Soutn territory was being firms single-drinker, offers a push-button choice of 
offset by hot chocolate and coffer endol ales. Thoug} selection lisper nk of one flavor and 600 - 
Granfeld reported that an experiment with hot drinks of the othe NAMA Exhi 
in a Lo Angeles theatre had not been successfu bition Was used and Hires Root 
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TRY THIS SIMPLE TASTE TEST! 


Send for frec sample of 


“READY-TO-BOTTLE” SYRUP 


flavored with 


No. 1414 “NEWMO” Pale Dry 


t 
4 | | | Z 
ov! 4\ < 
pie 


Debut Hupp 


Home Sites Prove 


Profitable 


vendors be 


tne 


“additio 


market 
Hupp 


and 300 


Cor] 


fou" 


model 
uminated 


in about 


hine 


NAMA SHOW 

Flanking the Nedick’'s 
Co. booth 

and Herman Cohen 


AT THE 
photo 
Products 
ident 
ompany displayed 


OF 


at are 


its 


new 3-flavor cup 


Dick Kendrick, left. Sup 


Sam 


vendor at the Auto 
Kressberg. left 


Buffalo, New York 


306-drink Refresh-O 
vendor 


sales 


ervend Corp. 


explains workings of Supervend unit to visi 


drink attachment is the 


A 


hot 


Mission Orange 
h-O-Mat units dispense 

; William J. Kuehn. Mission's 
A Templeton. manager 
right 


Third—Thse 


to 


irrying the Dr 
ind Canada 
by the 


amera are Charles 


dispensers we 
a 
in 


the 


a 


booth 


Stewart 


display 
variety 
Dad's 


latest addition. 


ised Supervend and 


line of flavors 


its 


advertising manager 


fountain beverage 


Pepsi-Cola 
and in 
oducts Co 


y and Jim 


Pepper 
Dry 


colors 


Donnel 
the 


pehnolic 


featured 


The 


cast 
4 


of colors 


Beer barrel 


anc 


Root 


\ 400-cup “deluxe” unit is ‘ 
Cleveland Vhich has been turning out 
ending and is scheduled for production = te 
60 days. To point up the fact that the mac can Ne 
lispense super-cold beverage at summer tempera 
tures, the Hupp NAMA display included a vendor it ae i i: ae 
vended a S derree drink of Di Pepper 
ER 
[he Sept “Coole Corner’ a As 
vendor, installed by the Dt x 
Pepper Botting Co. of Austin, Tex mm the porch of a 5 Ae ‘2 eo q 
rooming nouse vnere ce t Students yathered to play = 
piris ended over 40 causes of drinks In one ~ 
month. N omes ord from Asheville, N. ¢ Where \ 
the lov Co Cola bottler spotted a sma Jacobs 
. tro endo? n the front porch of a private home 
resident there to pitch horseshoes. This site was ! 
ou it tl recreational set-up. Reports for the 
first 45 th m-weather spot show that és 4 
ce il r wit! period — 
the t entia ised ooler ended case ot 
divisi 
j 
Catalin Corp. of Al 
housing designs, such a 4 
113 


@ Fingertip Counter-Balanced Lid 

@ Packaged Drawer-Type 
Refrigeration Unit 

@ Waterproof Coin Unit 

@ Improved Cabinet Design 

@ New Medium-Size Model 70-B 


Pictured and Described Below 


“The leading SELECTIVE DER 
BEVERAGE DISPENSER 


raises and lowers with one finger. Many other sensational 
features. New MODEL 70-B vends 80 bottles; pre-cools 80 
Height-32"; Width-27°; Length-36 Two other models 
smaller and larger. All are selective -up to 8 flavors 


refrigeration unit slides out 


New in every detail! The entire 
itch units in 3O 


like a tile drawer. Only 2 clips to loosen. Sv 
seconds. IDEAL the most trouble-free of all dispensers 
s now twice as easy t service New counter-balanced lid 


rite For Complete L iterature and Prices. 2: 


DEPT. 521, BLOOMINGTON, ILLINOIS 
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SQUARE DANCE SITE 


Swing your partner, young 

and tender; when she gets 
thirsty. stop at the vendor. 
A strategically spotted Se 
loectivend (Kansas City) 
S-48. featuring Dr. Pepper. 
pulls plenty of nickels from 
the dancers. 


Cognizant 
Bradley Bows at corn and 
Popcorn Show 


plement e: 


vention exhi 


w 1000-cup 


drink vendor 4 pots tor poy 


la some 


PX Policy to Benefit 
Beverages? 


must come from Exchange 1948 sales data 
released by the Philbin subcommittee showed that 374 
Exchanges (and their branches) operated in con 
tinental U. S. by the Army, Air Force, Navy, and 
Marine Corps grossed a combined $251,388,000, yield 
ing a $15,455,000 profit. An estimated & of yross 
sales is tallied in soft drinks, retailed over-the-counter 
and via vendors For a detailed analysis of this type 
of locale, see Selling Soft Drinks In The Military Mar 
VBG 


Mills Industries 
Mills-C.LT. Payment has arranged with the 
Plan C.L.T. Corp., national fi 
nance firm, for bottlers to 
ise a deferred-payment plan when purchasing Mills 
equipment. According to vice-president R. A. Hoag 
land, the set-uy payments to be made under a 
12 or 24-month period, and “vending machines ¢; 
to work immediately after the first payment 
With its vendors used Various tranchise 
bottlers, the includes 


20B coin coolers, as well as th WO-cuy 


| 

= 

4 

f 

is 

Wh 

that salty pop 

oft drinks com ae 
ih other as a 
natural ham-and-egys sales 

ombinat the Bradley-Edlund Corp Syracuse, 

N. Y.) chose the Popeorn Industries 

bit Chicago as the debut site of its 

2-flavor “Model D" 

: corn, sold manually, and vim 45.000 vendors, are 
illoys, ete. and the pairing of the product with bev “Automatic Fountain,” and all three machines feature 

erages produces a “long profit” retua n snack sales 

3 
2 ‘ Nigar movte houses Nave iWopted i ot 

munchand vy.’ selling theatre-voe popcorr or 
then \ nt the show ind thirst-quenche. on then 
war oni pul tutomatic omer 

chandising, one of the ma 
In The Vending Chute ‘ 
jor cola parent. firn ha 
lined i} i liberal finance 
plan for its bottlers’ purchase of cooler Bulk mill 
! ne mpetus with ord that the Farm 
the iltimate effects of tine | } i 
t Engineering Cory Manchester, N. H.) is testing a ; 
mposed Ip machine vending 160 eight-oz. drinks from a 40 
¢ ile quietiv went ipy Cleve nd Console Cup mode Vil neluded 
t i ttee thie ble \ 4 
House Armed Services \tlantic City, while the Pepsi-Cola exhibit at the Hote 7 
‘ ! New York featured Vendorlator 
‘ is ‘ he services, designed Fresno) bottle maching The hot New York city ep 
i etail outle PX mayorality campaign found “temporary thway 
ind ce Store hore } 
i i t Wink Vendor t bone of content Bid ive 
i i t i ict Ow ber mcepted nd a permanent pact become 
ripe exen t ten i! ‘ ited all pecia (,ree } endort teu built 
\ Gen nanulacturer, Worthington Pumy Holvoke 
i ia ipoma prie i ‘ f 
e | ure ( ere m 7 to 10 een averaging drink nua Pennsy 
4 en ‘ f mar erage ntract + termina ao} the 
yew Tork ¢ tral Railroad ha warded similar right 
ist bottle vend machine t “plu na group of its stations to the Union Ne 1x 
mi Current hout 15 the funds usec of the 20 te here the Grapette Bottli Co. of ‘ 
nropriate Cone hile the remaining itlets not previou listed: a 
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Hud 
Vess Bottling Co 


Arkansas. has been elected commat 


Personals 
Post H. Issa recen 


&. 


C. C. CARTER 


1 supplies fo 

of a soft drink bottling histle-Vess 

arachi, Pakistan owa. is activ 

(. Carter, head of th ny membershiy 
Bottling Compa 


second 


SANITARY VALVES LINE 
AND BRINE FILTERS 


FITTINGS TUBING 


L. C. THOMSEN & SONS, INC., KENOSHA, WIS. 
Sanitary Equipment for the Processing Industries 


MULTIPLE UNIT LOADING 

Rigidly interlocked walls of 
American partitions torm one pre 
assembled unit. They are as easily 
withdrawn after a returr trip with 
the empty bottles or left in to be 
used again, in the same container 


PARTITION CORPORATION | 


000 ST. OWN 3.5100 MILWAUKEE 10, WIS. 


henrative Friedlander Box Service: 
Ave Chicago 22 Ill. — Monroe 6.1962 


spells PROFITS FOR YOU! 


Georue N. Carventer. trafic mar 
fie Club of D to serve for on 
Vas appol ed a one 
Veal ie Whe! re is Vears 
we Mi president old. His plant produces Seven-Uy 
of the 20-30 Clu cal on A. K. H. ISSA 
yanizatior pleted a two-month stay in the U.S Kirsch Beverages, Brooklyn, New 
7 BE. T. Summers, . head of the during which period he attended the York, is chairman of the beverage 
Coca-Cola Bottli Co Cuere Detroit \.B.C.B. convention and, division in the fund-raising drive 
Pex imember of the city cout isited a number of bottling plants for the National Foundation for Ir : 
Frank M. Ricl n, mal in connection with purchasing ma fantile Paralysis Wallace ( | 
: wer of the Seven-Up Bottling Con chinery at operator ot the : 
paar of Rocheste New York. ha lishment ttling Sheldon, 
i hecome a trustee of the Rochestet plant in | n civic affairs, hold 
Phe Midwest Researct Clifton and executive posts 
mie, Institute has elected B. T. Fooks, Seven - Uy itions as the Cham 
bis president of the Grapette Companys Bryan, Texas, is the mmm vouny ber of Commerce, American Legion, 
a i truster est marshal in | S. history. He ind National Aeronautics Ass’! 3 
3 
ij | 
| 
= 
— 
As L Oc 
TB 
| It's the taste that sells GOODY ROOT BEER 
A | \ {) pas It's TOPS IN FLAVOR! Send today for three 
- finished samples of GOODY ROOT BEER 
Ch then compore with any other eading 
brand You'll discover why 9 out of 10 
choose GOODY . the root beer that 
: Chicago Repre 
The GOODY Co.,, 318 seventH AVE. NO., MINNEAPOLIS 1, MINN. 
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ALABAMA 


Construct 


ARKANSAS 
Lynville 


SIGN STOPPER 
Arresting the attention of thousands of passers-by daily is the 26-foot 
replica of a Seven-Up bottle adorning the facade of the Chicago Seven 
Bottling Co. The plant is a division of Joyce Seven-Up Bottlers. Inc 


CALIFORNIA 
R. Riche 


ROOM WITH A VIEW 


A full view window (not shown) enables passers-by to watch bottling 
operations in the new bottling department of the Whistle Bottling Co 
Peru, Illinois. The room is finished in white tile sidewalls with cream 
colored venetian blinds for all windows 


& 
4 
; 
j on a new plant for Seven-Up Bot 
thing Co.. Birmingham. New struc gorTLers INC. 
ture WwW bye kK and concrete x avert uP 
onstructiol ind Vill measure ff 13, 
175 x eet. Cecil Smith is pres j ity 
| 4 
| 
elected vice-president of the ¥ 4 
Pepper Bottling Co., Little Rock 
He alse i director and sales mat ; 
ire} my 
has beer ippointed route Iper { 
visor for the Whistle-Ve Bottling _ 
Co., Little Roch 
| 
ernl manaver of White tack Bot 
thing Company of Arizona, Inc. at -| | = 
| 
Pt ! lent n Camopt hh. ate 
ted vith thy Rova C roy 1) 
| 
Mason's Old Fashioned Root beet j 
| 
Nes tt Hottiing Company 
Monte. H n, e ir 
tior P + of 
the ( i Root Beer Bottling Con : 


of Orange County, j FLORIDA Seven bottling development at 
re-modeled, get Frostie Bottling Co.. Gainesvill Idaho F: been completed 


H M Nunal has an constructing ; ew plant Formet operation was almost com 


nounced. The Cola Root Beer Com headed by J. C. W. Trout pletely destroyed by a fire last June 

pany of America, the parent firm, iarles Hiltv heads the Frostie Bot Robert H. Rust is president 

headed by James Nunan, president, tliny Company ot Jacksonvi 


ILLINOIS 


Frostie Corporation charter has been is 


will occupy the second floor of the which recently tarted productio 


sued to the Seven-Up Bottling Co 


DELAWARE IDAHO Springfield. Hugh Kinkade, Chan 

J. Reilly Townsend is the nes Nagel’s Beverage Co., Boise, has C. Glosser and Merle R. Carroll are 
the Nehi Bottling added another truck to its delivery the incorporators Construc 

Dover recently purchased the fleet. John Nayel heads this firm is progressing on the new 

plant from Raymond 300k New $200,000) plant of the $125,000 plant of the Coca-Cola Bot- 


tling Works, Waukegan Orange 
Crush Bottling Co., Rock Island, 1s 


now bottling Mason's Old Fashioned 


Root Beer 


INDIANA 
Coca-Cola Bottling ¢ 
port, plar e erection 


000 plant, 


IOWA 
hat 


G00 DRit 


CONCENTRATE 
For—BOTTLED DRINKS 


Plain or Carbonated 
Made from fresh, vitamin-full, sun-sweet oranges. A high 
quality concentrated orange beverage base for refresh- 
ing, healthful bottled drinks. Easy to use and standardized 
for sugar, citric acid, stabilizing vegetable qum, orange 
oil, Vitamin C and color 


MR. BOTTLER: Here is your economical base for fast 
selling bottled drinks. Shipped in cartons of 6-96 ounce 
containers. (4!/5 gallons) 


TASTE WILL TELL . . . AND SELL! 
FISHING FOR GRAPETTE 


’ Youngsters participating in a Kids 

Fishing Contest’ recently sponsored by 

the Decatur. Illinois Sportsman Club 

1 received a dividend from Guerino Fratti 

CITRUS GROWERS ASS right. local Grapette bottler. The divi 

dend was Grapette (natch). and Fratti 


PLYMOUTH FLORIDA handed out some 1,000 bottles of it 


pany 
Ana 
‘ 
ag \ / 
‘ Vie ~~ 
Holme has repurchased 
aking oi ad XS has re 
his former plar ormerly know! 
= 
is the Shenandoah Dr. Pepper Bot 
tling Co., Shenandoah, and has on 
y ind corporated a new 
Om pur inder the name of Holme 
a Dr. Pepper Bottling Company. Ir 
\ iddition to Dr. Pepper, the plant 
‘ 
; 
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Carl N. Amble has | 


from route 


sadlesmat 


Up 


iwcording to F. H 


Mineral 


Coca-Cola Bottling 


Humboldt has resumec 
line of flavors. Company 


operated by R. ( Bellows 


Edward Cook, formerl|s 


KENTUCKY 


( tt ( 


LOUISIANA 


\\ 


Ker 


MASSACHUSETTS 


It rodth 


Clarine 


he purchase of C. H 


of Des Moines, 


Auburn, Bangor, Hallowell, Port sol Polar Bottling Co., Man- 
land Presque Isle and Santord, kato, is now bottling Mason's Old 
Maine and Mancheste r, Nashua, Fashioned Root Beer 


Plaistow and Tilton, New Hamp 


shire Mohawk Beverages, Ine.. MISSISSIPPI 


Pittsfield, has taken over the Fros \ Nehi franchise for Greenville, 
tie franchise formerly held by the Mississippi has been issued to 1 
serkshire Bottling Co H. Martin. The plant is now in ope 


ation under manayement of 


MINNESOTA 


Kdwards. Mr. Martin aiso owns. and 


Whistle Bottling Co., Minneapo operates the Nehi Bottling Cc 
lis, has completed an extensive Greenwood Grapette Bottling 
modernization program. is Meridian, has purchased the 
owned and managed by Ken ¢ Carl building in which it is located. New 


line 


HEADQUARTERS for 
Compact, Inexpensive Bottling Equipment 
For Still Drinks! ... 


for simplicity of design .. . for trouble-free 

performance... for sound value .. . for handsome 

Compare! appearance . and youll choose MS Equipment 
| for bottling fruit drinks, chocolate and other non- 


carbonated beverages. 


Hlustrated above is the MS 10 tube filler. complete 
with MS engineered conveyor, polished stainless 
steel base. Capacity 120 cases per hour. Available 


in a variety of sizes and capacities. 


MACHINERY SERVICE COMPANY 
633 bk. Main Street . Louisville, Kentucky 


: 
a 
| 
Bottling Co., Ha, following 
| Mason's inter 
why est in the plant by his partner, Dar ae 
rel C, Davison 
sales manager of the branch plant 
of the Bottling Com 
owned and 
tinued its flavor during the 
War Vears 
KANSAS 
special 
representative of the Nehi Cor 
poratior has recently purchased : q 
of Hutchins | a 
| 
ant \ e Grove ind Bard 
> 
tor oft the new tirn ire 
1) Fook president Paul 
Rk. H. B ner, secretary-treasure! 
rial ‘ ‘ i mit 
LeQuies tk sale | 
manager of the 7-Up Bottling Com 
pany of | ce. Another new met 
+} rea ition Russe 
Broth William H.. George J 
Ber I I R | 
} bigey } } 
mien of thes an 
| 
| 
ently added to the fleet of ¢ Lear ‘ 
& t Newburyport. Firt 
heads F. Learv. forme? 
esident, has branches it 
ry, 1950 119 


O-SO PLANT 


New plant of the O-So 
Grape Bottling Co., East 
Moline, Illinois. is an im 
posing two-story structure 
Company is owned and 
operated by James P. Lan 
nin, a 1$-year veteran in 


the beverage business 


Listing ALL BOTTLERS AND BREWERIES—FRANCHISES 
MANAGEMENT PERSONNEL YEARS OF OPERATION 
PAYING HABITS 


ARE YOU ON OUR MAILING LIST? 


UNITED 


~ 
MNISHING A NATIONAL CREDIT AND COLLEC- 
SERVICE FORTHE BEVERAGE INDUSTRY 


Affiliate of United Mercantile Agencies 


UNITED BUILDING « « « « LOUISVILLE 2, KENTUCKY 


MISSOURI 


H. R. G 


MICHIGAN 


NORTH CAROLINA 


R ( 


| 

mach erv is to be added early next 

33 Ng 

» from J. W. Shook 

MONTANA 

Clark vner of the Coca-Cola Bot 

 tling Company in Kalispel Nel 

a linn NEBRASKA 

es \ new warehouse addition is now 

£ } yer. Firm has also named Rex 

Howard M. and Roy E. Sprague 
ES if re the ew owners of the Sever 

/ to the plant of the 

if Seven-l Bottling Co., Rochesten 

throughout. M. L. Tipte re ‘ 
own Botthny Cor iris 
Pate, BE. S. Pate. V.. Pate 
P BE, 4 1 I> 
URED” 
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NORTH DAKOTA TENNESSEE 


Peppe 


Bottling 


4 new 150 bop.m y o. Bryan. Mr. Hodg 
Company ot 


Washer Was recentl mstalied 1 i her 
ecentivy added Whistle 


Firm 


“When You Buy 


LOMAX 


... You Buy 
QUALITY” 


... quality in equipment which insures 
{ 
ppel ompans 


and treasure!) 


quality 


hteres 


and lowest costs in your production 
MP.12 FILTER: Plate and frame 
t and Capacity 0 to 12 Gal. per 


Having 
grown up with America’s giant bottling indus 


try, ‘Lomaa neered” embodies thre know 


how gained in over a quarter century ot 


pio 
neering and development. That's why it’s a 
byword in the trade for “Install-and-Forget” 
reliability, value and consistently vreater earn 
ing power. 


FILTER. Plate and trame 
Capacity t 


HP.6 FILTER: Singte t 
Capacity 6» ( 

EVERYTHING FOR THE MODERN SYRUP ROOM 
Complete .. . Just Plug-in and Operate 
Storage Tanks © Side, Bottom and Combination, Side- 
and-Bottom-Agitating Mixing Tanks © High-Efficiency 
Filtering Equipment © Transfer Pumps 
Accessories @ Fittings 


WRITE FOR CATALOGS 


FRANK B. LOMAX CO.INC., 


3518 N. HALSTED ST. CHICAGO 13, ILLINOIS 


inton, in the Royal Crown Bottliny 
: to its ne ot beverages is 
Company of Chattanooga. Firm ts Co., Dallas, recently completed a 
managed by Louis Day Purity owned by Neil McDade \\ an  additi Its 
Grand Forks, has Lana is general manager plant. Designed tor loadin; nd 
a Deen 4 ted a Mason's Old Fast \ Lawrence is now in charge of storave the new structure enables ; : 
" oned Root Beer franchise th. ctive management of the Dz the company to load and unload a 
Pepper Bottling Ce Johnson City three trucks simultaneously. Clar 
ae ence B. Kloppe is president 
OKLAHOMA 
TEXAS Coca-Cola Bottling ( Cuero, wil 
4 Coca-Cola Bott gy CC Tulsa Pat. E. Hodges has purchased the construct a new bottling plant it 
vill shortly start construction ot nterest of his associate, R. L. Wig £960: costa 
reports, the } nt will consist OL twe 
| 
president Qualit Beverage ; 
thing Co.. Oklahon City, are now 4 4 
bottling Mason's Old Fashioned - 
Kilborn has resigned his 
to assume controlling = _ 
tive management of the Dr. Pep ee 
per Bottling Company of OKlahoma 
City Mi Kilborn had been asso 4 
ated with the parent organization we 
OREGON q 
| 
ice-pres lent and yeneral Mahaye! 
of the White Rock Bottling Cor 
pany of Oregot it Portland. W 
pre ent 1 the firm, ha Heel 
now equal partners in the Seven-Uy ; 
Bottlir Company at Newport 
having bought out the share of W 
R Ke Ont 
| 
RHODE ISLAND it 
R () n Bott y Company 
ppointment of E. F. Nerne ‘of or vertical. 
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T. Summers 


R. C. Rambo 


vood 


Brister 


many of Waco 


a reasonable figure, sales m: 


Jr. has announced 


of the Roval Crown 


Miller 


hey 


ehased the firm 


Ville 


armichael 


VERMONT 
M 


VIRGINIA 
Bireles I 


WISCONSIN 


{ 


Inder 


Marshall Sachse 


cording to an an 


has been 


WEST VIRGINIA 


ormeris 


rom Jot 


owned 


the 


Coca-Cola Bottling Co., 


nouncen 
e-presi 


named 


il 


ire the new ¢ 
Roval Crown Bottling 


owhe! 


Bottling Co.. 


R 


\n 


wners HIGHER Botanical 


Com 


recently pur 


in K. Ros 


by 


tive 


Harry 


man 


as purchased the 


Ovden, ae 


the firn Price Coca-Cola Bot 
thir (¢ Price ha beer incor 
porated to handle middle Utah sale 


CURRENT PRICES 
BOTTLERS’ INGREDIENTS 


Whistle-Vess Bottling Flavoring Cassia 


LOWER Tin Straits 


LOWING 
Special attention is called to the indented igraph next f , 
NOTE The é en in the f t edier 
ports are for bulk quantities in nat Reta ye 


Pricea 


the 
drew | eal 
of the Botanical Ginger, Africa: 01 
Vanilla beans, Bourbor e050 Jamaica, No. 1 (2 
I Mexican, whole . 1.25 Flavoring Oil 
ts l 
son, Jt 10 
Anise Citronella, Java lo 
» 
Co Grapefruit Geranium, Algeriar ou 
Park, is now umm ace Lime, expressed - Bourbo 
Orange, Braziliat ] Lemon, Italiar 29 
ayvement of ia Lime, distilled 79 
Peppermint, natural ou Mace 10 
redistilled, ) Nutmeg 10 
UTAH Orange, Italia 
RV. ay Cort Met 
wnt by D 
4 Tartaric Coloring OR 
; secretal tant treasurer of TABULATED PRICE ‘ 
ns obtainat e 
4 ng 
“annot reason 
se 1 ¢ é ed, a there are 
2 and production {/iitii/™/™!™! conducted varu charges to be added, which often greatly angment values before inte 
thie thern tah Coca-C or joover tock goods, 
Company. A. H. Straton, Jt ecre Articles Articles Prices 
tre iver ot the newlv-orval ACID arsapar a. Hond It 
ed firn act a enera Benz U. P.... ik i 69 Tonga ) 
m eroot the plant. Warnes VORING OII 
27% Al i— Artif t 
dent bot compantes 1 bs., 1 delivery. .Ib to 8 ead free I 
smal! lots ‘ ib. 25% t 28%) Bergamot ‘a 
\ Tiritie uet i n ver ¢ N 1014 to 13 Syntheti 4 
4 the Souther Utah firn \. Stra 1 }0 Ibs., 1 delivery.Ib Rectif 4 
Cassia, R i, U.S.E 
ant af tath firn 
Aleoh Ethy gal 1 17.58 _ Leaf 
Denatured Citr 
C. No. 12-14....gal ra wa 
Soda Compa wieres ewt Gera Alge 
aff j { I 
has chanyved its firm name to Couma t 
DDT 
tie Rott ( mpany yeeri frums A Grapef t 
thiur I e pe erry ( 
ew n | ‘ Mag ia Ca nate 
Expres 
ed 76% Exy Bra r t 
‘ Roanoke | I Guain t Ves ian b 
ya American b 
i K R U. 8. P t 
’ K assafra Natura 
r ( t Hydrochloride t f 
it SOF ha P Spruce 
bert Pau WIT A 
ecorate gross 
IRUP 
AN Cor 42 degree ewt 
Sparta Bottli ( t Dextrose cwt 
range R Cas 
recent t vddit t mple ga 
t. Con UGAR 
t isle nger—Af Beet. Granulated owt 
Jamaica t gar ( ing on 
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WINTERTIME VOLUME that would have seemed 


fantastic a few years ago is now commonplace 


among more than three hundred Grapette bottlers 


throughout America. 


Same quantity as in more than 
ADVERTISED 


of all soft drinks consumed 
MEDICAL 

ASSOCIATION 

PUBLICATIONS 


ae 
THIRSTY OR NOT 
2) eee 
a 
; 
4 
rt) ~ ys 
| 
| 
a Co a At 
RAPETTE COMPANY, IN | 
ru. 1950 123 


und 
> Somerset 
tanks 


Gt Slave L 


/ thabas 
4 


0 oast 3 
A NIA LARRKDOR 
L. Winnipeg 
eWinnipeg oosones y 
: Montrea/_» 
ttawag 
At—t 


Industry Fights Misleading 


Propaganda 


HEAD MANITOBA ASSOCIATION 


Seated. left to right: N. A. McLeod, S. Boro . Murray (Chair 
man). T. C. Anderson (Vice Chairman ink | Spivak. Standing 
I utzer. L. E. Taylor. H. A. Drewry 


i 
i 
I j - 
> Basin / 
Gt Bear L Pew! / 
\ F : 
*Prnce Rupert 
: 
tufnontot 
»Askatoons 
“aluary® 
see hes 
j 
M. Hawkes of Pariste Bevet caused by apple ind 
( ottier ne new Cornwall Ont declared One day iftter the first mis 
friend re takit positive ste] The heading Soft Drinks Cause eading newspapel report 
‘ to refute recently-published charge Liver Cirrhosis’ is viciously mis neared, the “Globe and Mait” pub 
3H that soft | ure niurious to It t tt drinks, but lished th tuthoritative comment 
the he tt re i Luise exert ‘ ivur the clentist ine The child’s need ot : 
great, according to tne tor 
Goldbloon Head Pediatt ul if 
> MeGill University that inv talk 
Bottiors this summer had one o! 
meeting of the Manitoba Bottlers 
f Carbonated Beverayves. Oct ] 
Mr. Murray, of Blackwoods Bev 
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td., Winnipeg 


chairman of the 


yuted the boom 


removal 


i summe} 

cted were T. ( Ander 
ind Crordon 

tary-treasure) 

imed included 


Boroditsky, M 


Seek Dealers’ Help to Cut 


Bottle and Case Losses 


FOR 1950 


Swear off wasteful hand-handling, and resolve now 
to install Logan Conveyors for straight line flow 
production -in 1950, 


Dependable Logan equipment clips costly hours off 
bottling processes, gives high speed continuous opera- 
tion with savings in time, effort and space. 


Logan, a pioneer manufacturer of bottling conveyors, 
offers roller conveyors, belts, aprons, roller spirals, 
vertical lifts and live rolls, a complete line to do a 
omplete handling job. 


Large plant or small, it is likely that 
your business can make substantial 


savings and efficiencies with correctly 
engineered conveyors. Write today. 


Ten Canada Dry Bottlers Started 
Operations in 1949 OGY VEU OU 


LOGAN CO., 105 CABEL ST.. LOUISVILLE 6, KY. 


craves, Ltd was re 
ik, H. A. Drewry, F. Peters, H | 
Bottling Plant Health Regula ~ 
4 
il ! their dealer Irving then the. i 
to take are of bottle and | 
Cust oding breakage and dan 
1 lary na 
or les and causes 
ae 
istry 


a bigger and better 


half of the twentieth century has gone by and we 


have watched the carbonated beverage industry grow to a large and important 


oe iali j phase of the American scene. Spielman Co. labels, displays and point of sale 
pecialists in 
LABELS advertising have played an important part in the success of many of the best 
DISPLAYS known names in the industry. In 1950 we hope to continue to serve all our 
DECALS old friends and a great many new ones. We will be glad to discuss your label 
POSTERS and display problems to help you make 1950 your biggest and best year so far. 
POINT OF SALE 
: ADVERTISING New York: 505 FIFTH AVE. | 161-171 LEVERINGTON AVE. 
MUrray Hill 2-2813 SPIELMAN COMPANY INC. — 27, Pe. IVyridge 3-6100 


‘ Ltd Toronto, which calls for a Private grands Ltd., Toronto MacKay, Hon. George B. Foster, 

is total of 5D franchise plants Will soon move into larger quarters kK. C.. and Dr. Wm. Keith Burwell 

throughout Canada to be in produc \bout Feb. 1, according to reports These ompanies were formerly 

tion by 1951, is progressing the firm will move into a two-story owned by United States capital 

- In the spring of 1949, the Canada building which has been remodeled chief shareholder being Scott Boyd, 
Dry Bottling Company (Ottawa for soft drink manufacture. The Santa Barbara, California 

Limited began operations the first move will double present manufac Through this change of owne) 

Canada Drv franchise bottler in turing space, enabling the company ship complete control passes into 


Canada, and the first of ten to start 


aR bottling in 1949. The other nine 


. hands for the first time 


veral new drinks to its anadian 


since these companies were organ 


to se 


line. Private Brands, among other 


plants that were opened last vear zed. ten vears ago 


beverages, currently bottles the im 
Windsor Oshawa and Rimouski Foster, of London, England real Limited, has been formed to 
i all in Ontario, and Trure, N.S Coca-Cola Ltd., Toronto, is plan-  ¢arry on the bottling operatior 
ing the construction of a new plant Montreal and to direct the opera 
: Plant Notes n Belleville, Ontario tions of twenty-four licenses mn 
tlers, located principal tow: 
Drumheller Bottling Works, Canadian Interests Acquire throughout the Province of Quebec 
| Drumheller, Alta., will shortly move 7-Up Companies William H. Wallace is President of 
ie into its new premises. adjoining the the new Company; Paul B. Sand 
d present plant H. F. Tennant The purchase of Seven-Up of lien, Vice-President in charge ot 
Ltd \mherst, N. S.. has begun Montreal Limited and Seven-Up sales; and Harry P. Demers, Secre 
construction of a new plant) it Quebee Limited has been announced tary-Treasurer. Head Office of the 
Moncton to cost about $25,000 by William H. Wallace, of Montrea Company is located at 160 Graham 
ae Firm is a franchise bottler of Coca \mong those associated with Mi Blvd., Town of Mount Roval, Que 
Coli Wallace in th purchase are Hugh Per 
Try the New See for vourself the kind of job this filter will do in 


producing clear, sparkling water! From 200 to L000 


TERRISS gallons per hour . .. for larger flows filters may be 

; hooked up in series. Rust-proof; floor space 16" x 
4 NICKEL ALLOY 16”. Cartridge filter medium is a laminated block 

3 RAPID FLO about L!,° thick through which at spaced intervals 

20 layers of Rapid-Flo long-tibered cottons are 


3 WATER FILTER stretched. Cartridges give minimum of 20,000 gal- 


lons of water when sand and other type filters are 


right in your plant used before the polishing Rapid-Flo . . . some 


bottlers secure 40.000 gals. before replacing 


TERRISG, 


validated Sithon Supply Co ue We carry a full line of Filter Paper. 
MANUFACTURERS SUPPLYING THE PROCESSING INDUSTRIES Also Hose for all purposes. 
DEPT. G, 22-24 WOOSTER STREET, NEW YORK 13,N. Y Send us a sample of your needs. 
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New Rubber Reseal Creates Stir 


most-commMment-causing 


ing names of hotels or other users 
items at the Detroit Exposition 


A wide range of colors will 
as a little rubber bottle er 


able 


be avail 
wasn't even on display! But 
word got around quickly and 


scores f bottlers and parent com- 


The patents are d by the 


Thener brothers, and present 
manufacture is licensed to Cupples 
Co., St. Louis. This mat 


will also market the new 
on : as a resale item, two a card to 


bustled over to the 
Oliver C. Thener 
show it to them. The topper, 


itacturet 
Lopype rs 


patents are pending, i as- retail for 25 cents, | le name 
serted to the perfect device for “Presto 
retaining carbonation withi 


a The specially-compounded 
once-opened bottle. Its development ’ 


commenced when O. E. Thenet 


ire 
gum rubber used is naturally taste 


and odor-tree More thar _ 10,000 
president, was appointed a samples were distril 1 at the 
member of the St. Louis Airport Detroit Exposition 
commissioners 


Club Soda Solutions “Tailored” 
ipward on this portion of the topper to Individual Water Suppty 


merely ¢ 


double-deck 


auses the outside rim to radical 


more tirmls thus ! preparation of Clu 


al under condi ns has been announced 
tions Where conventional toppers Frederick H. Pollack 


mav blow off the bottle ratories, Long Island 


Mr. Thener told 


par 


whereby bottling 1 
t 


peated club solutior 
pecially for use 


Wa Supply 
removable 


In announcing th 
pointed 


Pollack points 
have 


Importance 


smatlet fit margil 

molded | added 
imme frequently 
bottlers as idual na 


premium promotional item 


particularls iurant, hotel 


offset this, Lorre 


January, 1950 is currently offer 

particular tilable 
s a extensio trademark 
neck, Gas pressure 


ews 
news 
| | | | 
H)avay of the trade in review 
| 
: 
= | } 
news 

a 

| 
a 
q 
th: 
the 
is 
| 
were taken on an inaugura ght 
of one of the new 
transatlantic airships ature in 
With the beverage industry in al by Dr zg 
line official asked him why there ee Labo 
ona bottle when a plane Was opel ts il nave m3 
ating at altitudes over 12000 feet made ip es ar 
nd wondered why ich an iten th their ind ee 
couldn't also be 
would be exnsily ‘ ervice 
steward. It was out that club 
re-seals Were Important on planes In one motiotr od issumed  omuch 
because of the desirability of clos Designed especially for use ot yreat¢ mm than ever be Ms 
- ng any opened bottle, and of using B-1 26-ounce bottles, the re-sea tore part because of the aS 
arger bottles to conserve space and may also be applied 1 s afforded the _ 
weight bottles Made witt i that 
Phener tackled the problem witt into the, toy the iten ol the nd : 
! brother, Arthur, a plant official diately available to B-1 bottling plant's 
considerable experimentation ot make satisfactory club sodas 
eloped a heavy rubber re-seal plug Lorree Labora 
meeting the ny a Tree 
ibove. The ending a 
constructior in add 
into the bott make up ai 
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solution 
the water, 


bt) cusses of 


Long Isla 


i tree trial gallon of club soda 
individually formulated for 


For additional 
yarding this offer 
Laboratories, 8-28 Astoria Blvd., 
nd City, N. ¥ 


enough to bottle over 
quart-size club soda 
information 


write Lorree 


Executives and salesmen of the River Raisin Paper Company. Monroe. 
Michigan, taken at a recent annual sales meeting. 


factured 


element 


This is the permanent element, The 
transparent water filter made by 
Oscar Fisher Co.. Inc. 
St.. New York City. The unit fea 
tures a permanent metallic filter 
which can be 
after cleaning. It will filter up to 
10 gallons per minute. 
plied with connections for '/, The me 
standard pipe lines. 


109 Worth 


reused of 


It is sup 


SECTION 
REMOVED 
SHOWING 
sot 


MODEL B 


CH 


STAR 


TRACE MARK REG. 


model... 


Wet-Dry Cooler 
4,5,6 


OICE OF THE 


The World’s 
Best 
Opener 


STATIONARY 
BOTTLE 
OPENERS 


Eliminate loss of 
bottles and contents. 
Prevent danger to 
the public. 

Have long life. 


NEWPORT NEWS, VA. 


New Orange 


of Plymouth, 
Johnson, 


organization 


yallons eact 


veloped by 


Brown Manufacturing Co., Inc 


Base 


new 
centrated orange 
bottled drinks now 


F'la., 


Vice 


concentrate, 
fresh, sun-ripened oranges of hig 
Vitamin content, 
bottler in cartons of 


9H ounces ot 


Plymouth 


Three sizes in each 
. Capacity 
range from 5 to 50 
cases, here is the an- 


3110 N. 11th Street 


president ¢ 


easy-to-use con 
beverage base for 
is being manu 
and marketed by the Ply 
mouth Citrus Growers Association 
according to A 
f the 


made 


SIX containers 
four and one-halt 


produc de 
Miller, man 


AMERICAS FINEST BEVERAGE COOLERS 


Maid’ 


swer for fast, low-cost, 
trouble-free cooling... | 
Write for literature 
and complete details. 


BEVCO Company, Tne. 


. St. Louis 7, Mo. 


TRADE IS 


from 
h 
is shipped to the 


THE “BEVCO MAID” 


ager of the association’s research 
and by-products department, 1s 
standardized for sugar, citric acid, 


stabilizing vegetable gum, orange 


oil, vitamin C and color. It may be 
used for either still or carbonated 


beverayes 


Loading Costs Reduced By 
Dock Levelling Mechanisms 


Savings in truck loading 
time, man hours and dock space 


have yvreatly axceeded the expecta 


tions of all users of dock levelling 
according to Arthur Ff 
towe, president of Rowe Methods 
Inc. Bringing the dock level with 


equipment 


MODEL DB... . Dry Cooler 
6, 8, 10 Ft. 


Flavors 


— FEATURING — 


MONTE CRISTO 


THESCO 


A Full Line of Distinctive Extracts 


and Concentrates 


THEALL & PILE, Inc. 


New York 7, N. Y. 


297 Peari St. 


deh er pr Y ke 4 
2 
| | 
My 
A> 
] “oe \* 
} wore 
| Pam re 
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the truck floor facilitates rolling 


hand or power trucks into the body 
of the carrier, permitting easter 
ind much faster handling of palle 
tized loads, loads of numerous small 


parcels, and heavy r “hard-to 


handle” shipments 

Mr. Rowe points out that speed 
ing the transfer of loads between 
truck and dock saves time and 
more n several important ways 
It redeces truck loading time and 
man hours for drivers and dock 
vorke. it creeses dock capacity 
it additional space, eliminates 
or greatly reduces truck waiting 
time and improves the safety fae 
tor tremendously 

\djusta-Dock, manufactured by 
Rowe Methods, Inc. of Cleveland, 1s 
a platform levelling device easily 
installed in existing docks. Push 
button control of the hydraulic ram 
quickly brinks the loading platform 
level with the truck floor 

You can secure more informatior 
s subject and learn of the 
experiences of others by writing 
Mr. Rowe o Rowe Methods, In¢ 
1743 | 25th St Cleveland 14 


Vaughan Drops “Novelty” 


From Corporate Name 

Vaughan Novelty Mtg 
Company, world’s largest manutac 
turers of bottle openers and car 
nume has been changed to Vauyhar 


Mty. Co. Corporate structure, man 


agement, personnel and policies are 
not affected by the name change 
The firm's headquarters and 

cturing operations will continue 
t 211 Carrol Avenue, Chicage 
24, I ois, location of the Vaughar 


peners, announces that the firm 


Practical Yeast 
Contamination Tester 
Belfer Laboratories, Peo 

ria, Ilinois, under the direction of 
Sam Belfer has developed, In co 
operation with the O-So Grape Co., 
for whom they are consultant chem 
ists, a simple, inexpensive and 
practical yeast detector kit 

The sanitation story often con 
tuins too much theory for the prac 
tical minded people of the plant 
By using this simple kit in’ the 
bottlers own plant, the story is told 
in a simple tangible manner and 
provides an on-the-spot visible 
demonstration, analyzing the sani 
tation of the plant equipment, such 


as tanks, syrup lines, fillers, crowns, 


bottles, ete., to determine whether 
they are free from yeast contam1 
natior 

Belfer Laboratories are making 
the kit available to the entire bes 
erage industry. Readers desiring 
further information may obtain 
same by addressing: Belfer Labo 
ratories, Jefferson Bldy Peoria, 2 
Illinois 


New Finely Milled Cocoa 

Cook Chocolate Co., Chi 
cayo, has just completed installa 
tion of specially engineered equiy 
ment which enables them to pro 


duce a new type of cocoa which is 


milled so fine that 99.9 will pass 
through a mesh screen, A 325 
mesh screen has 105,625 openings 


to the square inch. This new prod 
wt is known as Microfine Cocoa 
and it is available in natural proce 
ess and dutch process and in any 


cocoa butter content trom Y to 


pecially good in making such prod 
ucts as chocolate syrups, dairy 
drink chocolate, bottled drinks, 
bakery products and wherever a 


finely milled cocoa is desired 


Air and Low Pressure 
Hydraulic Valve 
Airmatic Valve, Inc., 1643 

East 40th St... Cleveland, Ohio, 
announces nhew, compact type 
Master air and low pressure hydrau 
hie valve with built-in full capacity 
flow control meters of the Venturi 
type. Model MV-4-375 Valve has 
been primarily designed to accu 
rately control loader and unloader 
stations for the Food Packaging 
Machinery Industry 

Airmatic Model MV-4-375 Valve 
can be used in conjunction with 
pilot valves to provide automatic 
and semi-automatic operations, s¢ 
quence ot operation and also. re 
mote control paneling 

The design is offered in four 
standard pipe sizes 


and 


New Merchandising 
Dispenser Introduced 


The premier showing ‘ 
AMF’s new self-leveling Lowerator 
\utomatic Merchandising Dispen 
ser was made betore Pepsi-Cola 
bottlers convening last month in 
Dallas, Texas 


A storage and automatic met 


chandising unit combined, the AMF 
Lowerator Dispenser is said to in 
crease self-service sales in today’s 
modern retail outlets. Applicable to 
food, drug, varie ty and other stores 
the automatic dispenser keeps mer 


chandise always at a convenient 


129 


ae 
7 
x 
= 
16 


height, whethe the 


full, half-full or 


ell-service 

unit is nearly 

empty 
Activated by calibrated 


springs, the 


simple, 
dispenser’s platform 


rises or lowers automatically as 


merchandise is removed from or 


upon it. The dispenser is 


American Ma 
Ne WwW 


placed 
manufactured by 
chine & 
York 


Foundry Company, 


In 


Announces Changes 
1950 Truck Line 


Largest exclusive pro 
ducer of commercial vehicles, GM¢ 
Truck & Coach Division of General 
Motors in 1950 will feature stepped 
up horsepower in its light and 
medium duty engines together with 
a number of cab, engine and chas 


sis advancements. New model series 


will be introduced in the 1's. and 
2'.-ton ranges and two new six 
wheeler series in the 24,000-32,000 
gross vehicle weight range. There 
will be two new, lighter Diesel 
tractor series of 45,000 and 55,000 
pounds combination weights, as 
well as light weight options in the 
biy G00 Diesel series 


New, 


bigger bott! 
more content 


sales, made [AL a nstant 


success where 
If PAL is not now in your tert 
tory you will want the facts 
and figures) on the new PA 
ADE For d 


information, write 


samples 


series 


series with 


provide an 


GMC’s power 1950 


picture for 


will show an increase in horsepower 


the 228, 248 and 270 cubic inch 


engines 


Leading the parade of new model 
that will be added to the 


GMC line for 1950 is the new 280 


a gross vehicle weight 
11,000 pounds. With the GVW 


GMC’s 300 series increased to 


14,000 pounds, this new series will 


expanded selection of 


models in the range 


To Increase the selection of 


GMC 
will introduce a new 470 series with 


models in the 2's-ton range, 


a gross vehicle weight rating of 
20,000 pounds and a gross combina- 
37.000 
as the 


150 group of 19,000-34,000 pounds, 


weight rating of 


pounds. This series, as well 


will have the increased horsepower 


of the 270 conventional and cab- 
over-engine models with 72-inch 
CA dimension to provide ideal 
equipment tor tractor operation 
From the standpoint of driver 


1950 GMC light and 


comtort, the 


Benzoate 


flavor. 


of Soda “Seydel U.S.P. 


Standard for over a quarter of a century 


SOBENATE 


A special benzoate for beverages of delicate 


Does not impart a taste. 


Samples and literature on request 


SEYDEL CHEMICAL CO. 
JERSEY CITY 2, N. J. 


Established 1904 


a delicious real lemonade 
the kind millions have 
enjoyed since childhood . 


now bottied by over 250 bottlers with phenomenal 


Inc, 1625 K STREET N. W. 
WASHINGTON 6, D.C. 


id profitable) soles. Write todoy—franchises 


available in many territories 


{Tom Collins Jr. franchises also availabie.! 


J. LEHMAN CO. 212 Sycemore st 


Cincinnati 2, Ohie 
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medium cabs will feature seats 
561,-inches wide, 1 


than 1949 
more than 


and 9! 


They 


vide more headroom, improved doot 


models ,-inches 


prewar will pro 


sealing and increased seat comfort 


Floor mats will be installed flush 


with sills to make possible easy 


cleaning of cab. Seats in the new 
170 series and 620 six-wheelers will 
standard 


GMC’'s 


have rubber 


Other 


loam pads 
advancements in 
1950 line include a one piece, dust 
proof floor in panel, canopy express 
and suburban models. On the sub 
side-hinged panel doors will 
place 


ed 


be available as an option 


i! 
of the standard lift door and hins 


tailgate tf desired. All light duty 
models I the 100 through 250 
series will be equipped with new 
airplane-type, double-acting shock 


absorbers duty shock ab 


Heavy 


sorbers will be available as an op 
tion on series 150 through 250 
Hancock Announces 
New Bronze Valve Line 

A new line of 1502 Han 


Bronze 


Brinell” stainless 


Valves with “500 


COCK 
steel seats and 
discs and a diaphragm construction 
claimed to be 125 to 230 percent 


yer than found in usual bronze 


Vaives of similat I 


tvpe has been an 
nounced by the companys 


Introduced 


vla series of coun 
trv-wide sales meetings, the new 


bronze ilves are being manufac 
tured sizes ol one-quarte! 
through two inches and are avail 
ibli globe and angle types 
screwed ends 

Priced competitively, the valves 


are designed for all pressures uj 
steam. Nor 


to 1502 saturated 


iter, Oll, Or gas, 
Valves, manufactured i 
Mass., are 
Maxwell and Moore, 


Hancock 


a“ prod ict of 


Permametal Cases to Agent 
For 26 States 


Aluminum & 


will be exelu 


sive Sales in a Wide sectio! 


light-weight 
veraye 


Me tal 


Rapids 


cases manufactured by the 
Carner Corp. of Granda 
Michigar it Was announced by 
Jert Inch, Kaiser Aluminum 


eral sales Manage! 


Weiner, 


Metal Carrier president, 
the Kaiser Aluminum organization 
will handle the 


26 middle 


metal case Sales in 


western, southern and 
eustern states 


Metal 


been 


The recently deve loped 
already 
soft drink 
found 


Carrier cases have 
supplied to hundreds ot 
bottlers, who have them to 
possess marked advantages in met! 
chandising 


value and low per trip 


cost 
New Type Full Bottle Inspector 


Full 


been 


A completely new 
Light has 
Miller Hydro, 
overcomes the biggest problem in et 


sottle 


Inspection 
developed by which 


fective bottle inspection —the prob 


lem of direct-light glare in the eves 
of the operator. Announcement of 
this 


made 


important development 
Melvin 
President of the 


Hydro Company 


Was 
Nuss 

Miller 


recently by 
baum, Vice 
Bainbridge, 
ila 

The outstanding feature of Mil 
ler Hydro’s new type “F" Inspec 
that the 


front of the 


tion Light is the fact 


bottles are carried in 


operator snug-fitting, cut-out 


shields which intercept all direct 


, enabling the operator to 


learly see through the bottle and 


its contents without being “tem 


porarils blinded.’ Filled bottles 


from the conveyors are automatse 


Miller Hydro’s New Full Bottle Inspector Will Handle Any Size Bottle. 


ally positioned in the shields, which 
ther front of the 


allowing for unhurried 


pass in operator 
Inspection 
with all glare eliminated 
The Miller Hydro 
Light. 


deluxe stainless steel, 


Inspection 


finished in white enamel and 
is sturdy and 
handsome; available in both left 
and right hand bottles, it fits neatly 
Quick 


shields are 


into any conveyor system 
detachable “snay on” 
available to fit bottles of various 
sizes and shapes 


Field 


cording to Miller officials, 


indicated, ac 
that the 


new inspection light has proved to 


tests have 


be vastly superior in inspection for 
bottles, 


fills 


ingredients, dirty 
light 


foreign 
impurities, syruping, low 
and leakers 
The Miller 
prepared hterature 
Miller 


and upon request, full 


Hydro Company has 
showing in de 
Light 
information 


tuill how the works, 


will be mailed to vou without obli 


gation 


New Hi-Pressure Clez 


Designed For Food Plants 


A new Hi-Pressure Jet 
Cleaner for fast daily clean-up of 
food plants and processing equip 
ment has been announced by the 


Sellers Injector Con poration, Phila 
ae Iphia, Pa. The new 
steel 


model has a 
body 
simplified lines to conform with the 


complete stainless and 


sanitary requirements ot canners, 
dairies and meat packing plants 

Hi-Pressure Jet 
high 


hot Witel 


The Sellers 


Cleaner delivers a volume, 


pressure jet ot 
mixed with a detergent or solvent 
if desired, which effectively cleans 
Dirt, 


hich previously could 


ill types of surfaces slime 
and grease W 


be removed only with considerable 


| 
: = 
| 
light 
shock 
| 
MILI ; 
Alnesium and Perman RO 
— = 
~ 
Under an agreement th Mever 
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crubbing 


shed 


le trom the & 
1619 Hamiltor ‘ 
1, Pa NEW WHITE TRUCK 


The driver of this revolutionary new White 3020 has a big day's work 
Hesse Opens Sales Offices ahead. but he knows that the new type vehicle will enable him to make 
2 ee more deliveries with less energy. 

In New York, Chicago This White 3020 is designed for maximum loads within legal overall 
In an expansion move te length limits. It features a low step cab with wide doors and roomy, un 
serve its national clientele of bev obstructed interior to save driver energy and speed his movements. Short 
wheelbase means greater maneuverability for casy turning and parking 
in congesied city strects. And for better. more economical maintenance. 
riage Company announces the open the power-tilt cab swings upward and forward to completely expose the 
ing of two new. sales. offices. Then engine and forward working parts for servicing under ideal conditions. 

; : oo Because of the forward position of the cab and scientific distribution 
branches are located at 51 E. 42nd of the load. a more extensive cargo is permitted within the legal length 
St.. New York 17. N. Y. and 141 W limitations. This new White 3020 serving Coca Cola at San Angelo. Texas 
Jockann: Givad. Chicas ye offers. for instance, a 400-case capacity. with the cases neatly racked 

in six convenient tiers for easy accessibility 


erage body customers, Hesse Car 


Headquarters of the company is it 
Kansas City, Mo 


The COMpany well known cde belt of steel rods, linked on the ind service engineers 
siyners and builders of custom ends producing a light, strong, trends in cleaniug and re 
built beverage bodies, has recentls closely spaced* conveyot It turns cedures designed to assis 
occupled expanded quarters at 1718 corners, can » slanted up or down, i! combating rising 
1720 Cherry Street, Kansas City, ported upot 
Missouri, giving the company at iple ti _£ tThrougn wi ils to be made 
irea of 25,000 square feet vy during 


regional meeting 


Wendway Linked-Rod Conveyors Oakite Field Service 


held for w Western al 
Engineered to route prod Divisions Meet 


through production, packaging Field service 


aiVisions 
representa 
shipping, “Wendwavyv" Convevor tives from the Canadtiar Detrort eight Guessers Win 


Systems, manufactured by Union New England. New York, and Hand Trucks 


Steel Product Co Albion, Michi PI iladelpt ia sales divisions of Oak After checking 
ing Wide application e Products, Ine manutacturers ndred guesses as ) 
In processing and packaging fields weclalized industrial cleaning f its Mavliner Magnesi 
The Wendway Convevor Svstem al attended a series of } truck show? ! its bhootr 


mice stundard units that ical-sale meetings 
issembled in any combination Commodore, New York 


the utmost flexibility. and cember 15-17 


Detroit) Expositior Magli 
Peconning, Mict 


tem ey 


s composed of an endless 


model 


Wendway Conveyor Is Nove! In Its Use of Linked Rods. 


i) 
hand oor scraping are 
easily wat away by this new 
machine The Hi-Pressure Jet > 
Cleaner has no moving parts and 
requires connector to steam ot | 
bast 
ire hose cleaniny lance and dis 
persion type nozzle Literature 3 3 
availa 
: orp 
delp} : 
| 
on latest 
ated pro 
industry 
roduction 
3 vere new 
iilable by 
coming 
southern 
uct 
une 
fit 
the 
im 
at 
he Hote the ne 
ane City, Ds In 
1 
these nounced the winner — Victor Hann 
, making: the Sr meetings were reports delivered by wn. engincer with the Welsback 
the company’s research chemists Cory Philadelphia, Pee from 
States and two foreign countries 
times, but only Mr. Hann. settled , 
bus, Ohio and kK. J. Mudie, Detroit 
Edison Co., Detroit, Miu 
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PERSONNEL CHANGES 


| 


Alsop Engineering Corp. 


Crou 
president o 
vyineering Corporation, 
Connecticut. He s 
Samuel 
concert Crowley has been 
with the concern 


ars 


Other officers of the company are 


Samuel Alsop, Jr., first vice-presi 
dent; W. W. Freys , second vice 
president Jame O'Shea, third 
vice-president. EB. 2 Ross, secre 


and treasurer, and Clark 


son, “assistant secretary 


engaged in the manu 

of liquid processing equip 

ment including filters, mixers, agi 
tators, pumps and stainless. steel 


tanks 


Armstrong Cork Co. 


\ number of personn 
in the sales organization of the 
Armstrong Cork Company, Lancas 
ter, Pa., Glass and Closure Divisior 
has been annour v Hetzel, 
general sal nanagel 
formerly 
» district office 


Lancastet 


dries Dep, 


same time 
resident 
I). ¢ 


Ne 


transterred 


BIRELEY’S APPOINTMENTS 


Three important organizational changes have been effected by Bireley's 
Division of General Foods Corp. J. S. Felder, left. formerly with the Squirt 
Co., has been appointed franchise promotion manager. Hubert A. Mc 
Nally. center. previously with the White Rock Corp.. has been named 
southwest district representative. F. G. Meyer. right. has been transferred 
to New York as eastern district manager. 


STANGE NAMES THREE 


H. R. Ansel, left. secretary-treasurer of the Wm. J. Stange Co.. Chicago 
has been elected a director of the company and will serve on the board 
with Wm. B. Durling. president. and A. Fonyo. vice-president. F. K 
Koepke. center. formerly Stange’s advertising and sales promotion man 
ager. has been named to the newly-created position of assistant sales 
manager. Alan T. Mills. right. becomes Stange's sales representative in 
the Washington—Utah territory. 


NAMED PFAUDLER SALES EXECUTIVES 


Donald A. Gaudion. left. has been named assistant to the presiden 
charge of sales and advertising by the Pfaudler Co., Rochester. N. Y. He 
has also been elected a director of the General American-Pfaudler Corp 
William H. Klee. second from left. has been appointed general sales man 
ager, and a director and vice-president of Pfaudler Sales Co. west coast 
subsidiary. H. I. Edwards, third from left. and Robert Van Iderstine, right 
have been named assistant general sales managers. 


t in 


4 
En 
itt 
the \ 
as 
97 
a 
f 
been transferred to Hii to 
serve as administrative “SSIS 
tant to G. EE. Scatterqood, manage | 
Drug Sun ment 
At the 1. B. Callan, 
formerly salesmal i! 
ferred to the York City dis ig 
trict, and A. We of the Cin a 
R. W. Mattern, manager of the 
Detroit office na Dee! appointed 
lonve of absence: A. Mf. Browns 
manager of the Kansas City offic “ 
The Kansas City district has beer 
consolidated with the St. Lou 
Sales district inder the’ direction 
or. jlor, Glenn Eshe 
remain with the resident office in : 
lay 1950 133 


BERNARD J. OOS JOHN G. BURKE EARL ANDERSON 
is the newly-appointed advertis has been named general man has recently been appointed sales 
ing manager of the Liquid Car ager in charge of manufacturing representative by Mundet Cork 
bonic Corp., Chicago. Formerly and sales operations by the Dry Co. He will cover the States of 
assistant advertising manager Ice Converter Corp., Tulsa. Okla Kansas, Southern lowa, Okla 
he has an extensive sales and homa. manufacturers of CO liqui homa. Nebraska, and parts of 
advertising background. fiers. Missouri and Colorado. 
Dr. Pepper Co. on General Eisenhower's staff as joined the organization as a sales 
Co I I Fogelson has beer Chief of the Planning Division at man in 1912 
elected to the board of directors Supreme Headquarters Although Pfizer has just com 
I) Pepper Co., Dalla fill pleted 100 years as manufacturing 
i t Te reated by the resig Chas. Pfizer & Co., Ine. chemists, it is within the last half 
hata t Sam Taub, because of i] Climaxing a 44-vear business ca century and particularly the last 
heaitt reer in the chemical field, Elmer ¢ 10 vears that Pfizer has grown to 
Col, Fovelson is an independent Otto has retired as a Vice Presi its present scope During the majot 
operator with extensive holdings dent of Chas. Pfizer & Co... Ine. Mi part of this period Mr. Otto han 
throuyhout the Southwest. During Otto had been actively associated dled many important sales, credit 
World War II, he served in Europe with Pfizer for 38 years, having and distribution problems 


t 


A FREE GALLON OF CLUB SODA SOLUTION... 
.. + Individually Prepared for Your Water! 


Club soda sales offer you the biggest profit potential in the beverage business ! 
Don't jeopardize this important income with an inferior, unpalatable product... 
Take advantage of this SPECIAL OFFER: 
SEND US A GALLON OF YOUR BOTTLING WATER 
We’ll Make Up A Special Club Soda Solution .. . FREE 
You can bottle approximately 65 cases of club soda (quarts) with this trial gallon of 


solution. Discover for yourself, by tests in your own market, what a difference there 
is when you have a perfectly balanced club soda, made specifically for your water. 


Today send a gallon of your plain water for analysis, and the sample gallon of 
solution will be forwarded to you .. . No obligation whatsoever. 


Lorree Laboratories 3-28 Astoria Blvd., Long Island City 2, N. Y. 


= SWAN EE FLAVORS —4 
HELPS YOU PRODUCE ( | NX 

BETTER TASTING, FASTER SELLING BEVERAGES l 


GRAPE e LEMON e ORANGE rN 
e GINGER ALE e ROOT BEER e STRAWBERRY l HE 
e CREAM SODA e LEMON-LIME 


e@ SHAMROCK LITHIATED LEMON Vi A RCH 
4 
JO-JO & SWANEE CHOCOLATE OF 
W Begin bottling our ch late now cay 


W 

R Keep winter sales high VON 
DIMES 
E BOB S-COLA CO., INC. F THE NATIONAL FOUNDATION FOR INFANTILE PARALYSIS 


NOW 867 LEE ST.. S. W ATLANTA, GA NOW 
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Green & Green, Ine. 
Py Hoase has joined the sales 
& Green, Inc. as Cen- 
Manager. Mr. Haase 
associated with the 
1921 except for a 
Government service, 
states of Iowa, Mis 
Nebraska and Thi 


t Cook Counts 


— 


Cc. D. CLARKE NEW DIVERSEY SALES REPRESENTATIVES 

has been appointed manager of New D-Men—tield service representatives of The Diversey Corporation, 
national accounts and head of a Chicago, which sells and services chemicals for cleaning. sanitizing and 
newly-organized vending ma: insect control to food processors, are shown above. Rear. left to right— 
chine division by the Charles E. H. J. Lisbeth, N. S. Wood (Diversey Corporation of Canada, Ltd.), R. W. 
Hires Co., Philadelphia. For the Nelson, Don Kinder. E. C. Hunt (Diversey Corporation of Canada, Ltd.) 
past five years he was Hires gen Ed Milner. Front—Tony Ditlow. S. S. Marcus. M. L. Gibson, J. A. Burgess 
eral New York operational ex I. R. Sheriff, E. B. Donnelly. 


ecutive 


2 


All-steel, All-welded 
Custom-Built Body... 


FRANKS BROTHERS builds strong, lightweight 
bottlers bodies that help to reduce delivery costs! 


ll-case long, four deck body. Carries 
168 cases, all easily accessible to driver 
salesmen. Undercoated, painted lights 
installed. Prompt delivery. 

$550.00 f.0.b. factory. 


Write for complete information. 


FRANKS BROTHERS 


SINCE 1927 


BALDWYN, MISSISSIPPI PHONE 3981 


New Streamline Model 24 


mason’s Multipler 

Old Fashioned COCA-COLA ROOT BEER 
ROOT BEER CANADADRY PEPSTCOLA 5 


ORANGE GRAPE Others. 


Draws any size Drink continuously 
without turning lever off 10 to 15 
Ice Cold Drinks per minute Speeds Kailtype Model Shows 


Service Also Countertype Models 
Specify MEPLTIPLEN Write tor Folder 


PHONE 2, MULTIPLEX FAUCET COMPANY 
MASON & MASON, INC. 4321-27 Duncan Ave., Dept. N.B.G.-12, St. Louis, Mo. 


213 WN DES PLAINES ST Manufacturers of Reverage Dispensers for 45 Years 
CHICAGO 6 TLL 
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WHITE ROCK CHANGES O-C SALES APPOINTMENTS Hupp Corp. 


Maurice Baruch has beet t} 
pointed Marketing Counselling En 
vineer by the Hupp Corp., Cleve 
and, manufacturers of cup drink 


Mi 


Make nis headquarters ! New 


ending machines 


His previous experience 
botn the automatic merchandising 


peverupe 


Thomas W. Balfe. left. and Al John O. Young, Jr., left. is the 

fred Y. Morgan, right. have been newly-appointed sales manager Lrapette ( ompany 

named president and vice-presi of the fountain department of si 

dent—general manager respec Two important organizational 

> ner 

tively of the White Rock Corp. ws changes have been announced by 
supervisor of all fountain sales 

following the election of H. I. activities of the company. Edward B. T. Fooks, president of the Gra 

Peffer. former president, to chair Heep. right. is now manager of pette Co., Camden, Ark 

man of the board. sales in the central division. ; ; 

W. B. Preddy, formerly field ac 
tivities director has been named 
franchise director. Mr. Preddy’s 
former department, as such, has 


been discontinued 


1. BE. Findley, formerly an assis 
SERVE BARRY-WEHMILLER NAMED BY O-SO GRAPE tant in the company’s franchise de 
partment, has been named assistant 


sales directo. 


H. Kohnstamm & Co.. Ine. 


Hugh 


president of H. Kohnstamm & Com 


Pulver, executive vice 
pany, Inc., celebrated his 50th ani 
versary with the company last 


month, honor 


Vice, Was 


Barry-Wehmiller Machinery Co. The O-So Grape and Dr. Swett's ; testimonial dinner by the firm 
has made two divisional changes. Root Beer companies, Chicago Mi 
Paul O. Langenbeck. left. for have appointed two new division 


Pulver also holds the post of 


seven years with the company managers. Paul Schauff. left. will director of H. Kohnstamm & Co 

has been appointed southern manage the central division. and and is actively engaged in the d 

district representative. Paul H. Fred V. Bohner, right, will be in rection of activities of the firm’s 
Spelbrink, right. has been named charge of the western division. 

central mid-western district rep Both have many years experi Midwestern division 


resentative ence in the beverage industry 


Pepsi-Cola Co. 


Walter S. Mack, Jr., President of 


SEVEN-UP ADDITIONS 


Five additions have been made to the staff of the Seven-Up Co., St ae P he Philadel; ' ranck 
Louis. H. M. Edenburn, left. and Ray McLane Punch. right. have been nt. M Rat a : eas 

appointed sales representative and technical consultant respectively pate, a graauate 
Misses Marcella Schmitt. Katherine Rebman and Geraldine Freelin (left University of Ilhnois, served in the 
to right) are new members of the home development department. Miss Armored Field Artillery F 


Schmitt heads the de tment 
mi eadas partmen World Was I 


‘ 
9 
‘ Pepsi-Cola Company, has announced 
the appotntment of new manavers 
3 
for the Alexandria, Va. and New 
N branches of Pepsi-Cola 
Metropolitar Bottling Company, 
+ Tru corporate name oft domest 
4 t 
= a Ae eth W phe s the new 
ind Bate the new manager 
of the Newark plant 
Mr. Wright ned Pepsi-( 
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Connect 


it, 
matic packaging 
opened a sales and 


800 Peachtree 


manutacture 
They wi 
1ilable se 


beer 


of chen 


fine 
vynthesis at ther 


supplementing 


n American Beverages 


FIRST drink the 
Something New’ for the Bottler in 1950 
slieve Pennsylvania Dutch Birch Beer is 


cost franchises on the market 


We Invite Your Inquiries. 


THE PENNSYLVANIA DUTCH FOLKS 


Lebanon 


lowest 


Pennsylvania 


mac 
service 


Street 


of Gordor 
conti 


parts for 


mavable 
stockholders 
1949 
payable in ‘om 
» Com 


December and thr 


rd December 
ber 


reafter as 


Decen 


hinery, as * 
office 
Ga 


inufacturers of 


Cor poration 
fork 


accessories, W 


tlanta, 


new factory sales and service 
n Oakland, California on Jat 
Winters, 
pervisior Work il 
the 
Conveniently 
at 4th 


the new 


formerly i 
Cleveland, \ 
office 
located in a 
and ¢ 


in charge of branel 
astro 
Towmoto 
be equipped wit! 


vols and machinery 


SAVE WATER 


and x 


KEEP YOUR WATER FILTERS CLEAN AND STERILE !' 


Sterilize with STER-0-Z0NE 


Write for Bulletin S-3 


NORWOOD FILTRATION COMPANY 
380 Dwight St. 


"Trade Mark 


Holyoke, Mass. 


CONADE 


BOTTLE CONVEYOR CONCENTRATE 


e lubricates © Cleans Disinfects 


in ONE Operation 
ALKALI FREE © DOES NOT ATTACK METAL 


Now Used by Leading Bottiers 


CONADE 


Is MOT Scap 


J up, oxidize, corrode, gum or cause bottie residue 
ute 8 of 9 parts water to one of Conade) 

Also inquire about dispensers 


SUPERIOK CHEMICAL PRODUCTS 


Dept. N. G 123 W. Madison $?., Chicago 2. 


bee 
Order now- 


In the sales expans prograr f Although Pfizer’s plant in Brookly1 Glass Manufacturing Company, Inc., 
a Grave Water Cor tioning Co. since has been producing fine chemicals by held November 23, 1949 at 1 a, 7 
j ts establishment as a separate div hot fermentatior and synthesis New York, dividends on the Commor 
2 sion of Graver Tank & Mfg. Co., Inc., methods, the new Groton plant wil Stock were declared as follows: te - 
the concern has appointed three of better balance the company’s capa December 7 
a the parent company’s engineering bilities to produce chemicals by the ot ecord 
representatives as its sales agents most expedient and economical meth ee percent 
These three representatives are J vis eK OF the 
J R. Fortune & Son, Detroit, Mich.; The * * * tockholders 
Stapp Engineering Co., Denver, Colo.: of 15, 1949, payable 
and Process Equipment Co., Tulsa, oF 1949 or as soo} 
Okla ford-Empire Company, Port and, the is practicable 
facturers of auto 
They will handle the complete line i 7 
of Graver water conditioning equip * 2 
ment, including hot and cold process Cleveland 
vater softeners, zeolite water sott lift + 2 
i cks, 
eners and deminera * * * ‘ oper a q 
* * * Effective Nov. 1, Kenwell, Inc. has 25 
A Chas. Pfizer & Co., Inc., New York cea es su 4 
City, have completed, and put into Ma he ¥ 

commercial production, a new plant avi inits which 
cals by organic s reets, ; 
. * * * 

syntheti ant production at the At the regwular y meeting of the most 
Brooklyn plant the Board of Directors of Thatcher ip-to-date it 

4 
[vani 
/ 
only 
We 
Nw | ” 
aS 
your » STEAM PROB g 
Ap 
The ONE Boiler Thet Is Adoptoble 
ise Boiler & Enginee 
2414 DeKolb Street St. Lewis 4, Me 
Write for Catalog DSA-1 
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BRILLIANT + FREE FLOWING + ACID-PROOF 


Sethness means uniform, dependable Caramel. Your customers depend 


upon you...you can depend upon us for the brilliantly clear, free flow- 
ing, acid os of, Caramel Coloring. Take no chances be assured of qual- 


ity and uniform strength. Take advantage of our experience and service. 


1300 West Division Street, Chicago 22, Illinois 
41 - 11 29th Street, Long Island City, N. Y. 


MENI-DRIV 


for STANDOUT QUALITY STAINLESS STEEL ROTARY ACCUMULATING TABLE 
Features: 
STANDOUT SALES 


36'' Stainless Steel Disc 
Variable Speed 

Drives Both Conveyor 

Chain and Disc 

Custom Built for Long Life 
Height Adjustable 

Modern Design in Appeorance 
and Engineering 


For further information write 


MICELI EQUIPMENT CORP. 


223 W. ERIE $T., 16, 2038 Bergen St., Brooklyn 33, N. 


prot f f all types fork lift The General Box Company of C} pany, Cleveland, Ohio, manufacturers be 
f truch aintenance requirements B. cago has ust announced three f utility truck bodies, announces the J 

B. Butt former promotional mar changes in their Board of Directors appointment of Fred C. Hall as Di 
: ave f the Metal Industries Depart E. E Ames f Crawfords e, i rector of Sales, succeeding Clarence ue 
ment, The Diversey Cory ation, Ch diana, has been elected Chairmar f G. Wood. Mr. Hall has been a men ‘ 
; ca " ee! Lrrie special a t the Board. Mr. Ames a veterat f her f the Americar reanizatior 
anit W N es, renera ale Box, having aided tne since 1036 
i ivé Buttor omed Diversey foundat ! f the compar n 1922 
te [wo new directors were a idded * * * 
* * al B N Appointment of Albert G. Crockett 
( Embry, Vice President in charge ; : 
as manager of Distributor Sales for ¥ 
Ne M Draper, managet the f the Louis ‘ plant, ha beer 
Mack-International Motor Truck Cor ; 
sles D Allied Chemical & Dye ecupied by father. the late Harry poration announced by A. ¢ ket 

' ( ut has been elected Pre W. Embry. J. F. Ferguson, Vice er, vice president. In his new pos 

; ent f the \ ciated Drug and President and Sales Manager, has tion Mr. Crockett w head up Mach 
Chemica I istri¢ f Missour for heer advanced to Directo Bot M entire fomestic and Canadiar 

= 1 M rape icceeds Mr. Mat Emb and Mr. Fergusor eta sale reanizatior f some 00 dis 

ae Yate f the Ma n Yates Con the liitie n addition t their tributors 
ties Director f Mack’s market researc! 

* * * lenartment since the var, M ( ig 

mS Ka j Bruning ha heen at kett joined the company in 192 : 

‘ tank Dr. Vannevar Bush last month was 

eal Resear Development; Che eleeted a director of Merck & 

Plizer & Inec., Brooklyn, New John G. Bergdoll, Jr., Vice-Pres 
Frederick J. Pilgrim and meeting of the company’s Board of Bergdoll, Jr., 

ig Charles I. Ja _ memhx if the Directors. Dr. Bush is President of lent and Works Manager of Yorl 
tat? } the Carnegie Institutior f Washing Corporation, York, Pa., was elected 

eseare ive named re 
ton, D. and a Director of the President of the American Society o 

‘ f ‘ ‘ rave Americar Telephone and Telegraph Refrigerating Engineers at the ar 
ee t ite it the J ! Hopk Lo ial election of the ganization he 

@g Medica is recent ne * * * December 7, at the Edgewater Beac 

| the staf rhe American Coach & Body Cor Hote Chicas 

w 

4 Sathnese PRODUCTS COMPANY 

“co: WONDER 
. 
= 
WONDER ORANGE CO. | 
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RATES AND GENERAL 
INFORMATION 


ON CLASSIFIED ADVERTISING 
@® For sale, Exchange and Wanted 
Advertisements are available to read- 
ers at the following rates: 25 words, 
$1.50 each insertion; 6¢ for each addi- 
tional word. Address or box number 
is not included in word count. A num- 
ber, or group of numbers is considered 
as one word. 
® Orders for classified advertising 
must be accompanied by payment. 
® Those advertisements which do not 
comply with the established headings, 
or which advertise new products or 
services are not acceptable. The Edi- 
tors reserve the right to change or 
reject any advertisement submitted 
for these columns. 
© All advertisements appearing in 
these columns are bona fide. In an- 
swering same, please take notice that 
letters must be sent to the box num- 
ber, initials, name or address given by 
advertiser. The N. B. G. assumes no 
responsibility for condition or descrip- 
tion of items listed in this section. 
@ Under no circumstances will the 
N. B. G. give the names of parties 
where box number or initials are 
given as the address. All answers 
sent in care of this office are promptly 
forwarded 

NATIONAL BOTTLERS’ 

GAZETTE 

80 Broad Street, New York 4, N. Y. 


Business 


FOR SALE 


Opportunities, Bottling Establishments 


SPECIAL 
ANNOUNCEMENTS 


BOTTLERS’ TRADING POST 


WE BUY - SELL - EXCHANGE 


1950 
SPECIALS 


500 gr. new plain 7-ox. green splits 
10,000 ceases 7-oz. ACL flint botties 
3000 cases 12-02. flint soda steinies 


10,000 cases excellent amber beer 
steinies 


600-gr. new 32-02. stippled green sodas 
Check with us on your fronchise bottle 


requirements — We are interested in 
your surplus bottles and siphons. 


AIDMON BOTTLE & SUPPLY CO., INC. 


7615 3rd AVE. BROOKLYN 9.N.Y 
BEACHVIEW 8-3450 


iT 1S INCOMPARABLE! 


A-1 Cola Base Concentrate 
“The Cola of Superior Flavor’ 


write for free sample to 


CLOISTER LABORATORIES, INC. 
325 W. Huron St. Chicago 10, tll. 


FOR SALE 


4—World Rotary Automatic Labelers 

1—Liquid Carbonic Corp. 8 Head Rotary Crowner 
1500—Steel Single Shell Quarter Borrels 
250—Kooler Kegs 


5CO—Stee! Single Shell Half Borreis. A. O. Smiths 


New Stainless Steel Storage and Mixing Tanks, 
100 Gal. capacity, 31°° dio. « 36°’ high on Shell 


GIRARD MACHINERY & EQUIPMENT COMPANY 
134 S. Second Street 


Reading, Po 


WANTED 
SURPLUS B-1 BOTTLES 


BOX 


222 


CLASSIFIED 
ADVERTISING 


FOR SALE Ba 


FOR SALE ‘ 


1200) Ma 


FOR SALE 


BANK 


FOR SALE 


FOR SALE. 
100,008 


FOR SALE 


FOR SALI 


FOR SALE 


Machinery, Apparatus, 


FOR SALE 


FOR SALE 


Materials, 


Bettles, 


ADVERTISING 
low was 4 i well-est R 
rustee, B gt 
t 1 
R 
| Compe 
| 
ally k wht jua ge 
territor west. | 
Bakersfield, 
| 
OMPA RROKI 4 
| FOR SALE As 
ect 
FOR SALE Cor te sated 
| 32.-1 4 
r i nh; t nt 
W BOX 18 
thor re i 4 fra t 
condit must be nt eciate sige 
FOR SALE.—} East Coast tled spring BOX 18 
FOR SALE.—Will sell part intere 
arnt wit tional fran all new ery 
t populatio ove write 
S10) ) f full ‘ A Bae 10 
FOR SALI FOR SALE.—Bottling plant wit t 
my w ma ery and de e , 
write part : M. I Box 164 > 
~ — : 
FOR SALI e 4) 
Gias 
FOR SALE Intereste ve am f the 7 , I> Meve 
and 28-oz. ACL Lemon-Lime ottles part 
Advise price f shipping point antity 
it type shipping containers EA BO 
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Don't be too late for 
a Sun Spot Franchise. 
Protect your territory... 


write for information, NOW 


Real Cnarge / 


WRITE—WIRE—NOW! 


SUN SPOT COMPANY of AMERICA 


1520 Ridgely St., Balto. 30, Md. * Western Office: Long Beach, Cal. 


TForT WAYNE 
Agitating 
STERILIZER 


BUILT IN SEVEN SIZES AND 

BACKED BY OVER FORTY 

YEARS EXPERIENCE IN 

BUILDING STERILIZERS FOR 

PRODUCTS PACKED IN GLASS 
OR TIN 


MANLEACTURED BY 


Fort Wayne Dairy Equipment Co. 


WINTER SP. & WABASH R. R. 
FORT WAYNE, IND. 


ATLANTIC EXTRACT COMPANY 


Bottlers 
Continue 


To Prefer... 


All half- 
depth cases 
are furnished 
with DOVETAILED 


center partitions. 


Standard 
replacement parts. 


GIDEON MISSOURI 


RIVER RAISIN PAPER CO. 
DISPLAY DIVISION 
DIMENSIONAL POINT OF SALE DISPLAYS 


PROFITS 


With NEECO Coffee Soda, the only 


» coffee drink, vou're as sure of 


big profits as you are of winning a one 


horse race. And NEECO is good 
sampling tests show it’s preferred 
ver any other coffee drink ; 
lis profit-maker 


NOW IN 6 ACL Se 
ble for th popu 


lah 
Franchises now 
hortl 


e. Write for det 


134 FULTON ST., BOSTON, MASS. 


avs | 
| 
IT'S MADE WITH | 
peek 
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ATTENTION !!— BARGAIN HUNTERS. 
Partial Listings From Our Specials 


1,000 gr. 32-Ox sodas lettered ‘‘asco'’ on shoulder. 
10,000 cases 12 29-02. flint stippled sodas 
350-gr. 28-oz. flint sodas 
12,000 cases Spur bottles; also 6-oz. Spur. 
6,000 cases 2412-02. flint soda steinies, small name 
12-0z. new flint ACL soda steinies. 
. new flint 10-02. plain botties. 
reen 10-02. sodas 14-02. wt 
sodas, 8'2'* ht 
7-oz. flint stippled and green sodas, 8' ht 
7-oz. sodas, ht 
- 6'2-0r. sodas, ht 
6,000 cases 62-02. sodas, one brand. 
15,000 cases 6'2-0z. ACL Joe Louis Sodas 
100,000 full-depth 7-oz. cases; 10,000 full-depth 29-on 


1. BASKOWITZ BOTTLE CO., INC. 
1301 Grand St. Brooklyn 6, N. Y. 


SALE.—72 | 1 r-minute Miller Hydro 
ew in 1 3,250; 2 Evar 


CONSULTANT nator, $400; > 


Preparation and Production of Carbonated Beverages 
Leading U. S. A. and Foreign Manufacturers 
Served 
DR. FREDERICK H. POLLACK 


Lorree Laboratories 
8.28 Astoria Boulevard Long Istand City, Y. 


FOR SALE 


STAINLESS STEEL TANKS, open top, tor storage: 50 

from 30 gal. to 500 gal 

Mever & Liquid Washers—S wide, J comp. splits to quarts 
PERRY EQUIPMENT CORP. 

1519 W. Thompson St. Phila. 21, Pa. 


WE BUY & SELL 


AT ANY POINT 
Any quantity of empty Kegs, Garreis, Steel 
- We will buy Double 
Ss, etc. We aiso sell 


new Barrels for syrup. 


BUCKEYE COOPERAGE CO. 
3800 Orange Ave. Cleveland 15, Ohio 


= » 
t FOUN AIN t ast ¢ exce 
PRO 249 73 \ I ST 
VALLEY Onl PRECISION CORE 
FOR SALI M FOR SALE. © 
1 De MUNDORFI ‘ ling 
BI M Wilt 204 DADS ROO 
REER RO Oo. W \ 
1 
FOR SALI t 
FOR SALI ‘ 
; 
‘ 
1 
He CO k \ 1.5 
FOR SALE i-spout Re Diamond ler and 
FOR SALE S-wide Meyer Dur ake gal 
Life ‘ tair ur at stainless 
‘ ) steel wate er; lot convey t last 
r th; reas ible fer takes al part t 
DR. PEPPER BO M. H., Box 17 10,-1 
, FOR SALE Dixie aut t filler; 4-wide : 
Me ke -gal. Cem satura ; & he : 
FOR SALI It Frig wate er; move r part of 
M. I., Box 171.—10.,-1, 
ho L.-3 : 
FOR a 
tantaneous 
Fre pressor, $1,750; a 
=! er treating outht complete with 4 
RVICH purther and paper sher, 
: M Liq ump-type mixer, $800 
iced ‘ ting table and conveyor.—DR 
I co 8020 Olive St., New Or- 
f 
FOR SALE 
! 
— cases Crapette, Orannerte 
‘ Lemonette tt he iverage age 1 
w OZONE COM 
1 COM FOR SALE. ‘ et 
TO we tthe 4 
\ rreE RO Co. M 
FOR SALI 
OYA 4 
| FOR SALE Me 
ph 
PAINLESS STEEL TANKS with side entering agitators 
Weal; 4-00 ga 6 - 100 ga 150 ga 1 - 250 gal 
BO ( Tol | 
FOR SALE Miller H ex 
FOF LE ellent ke fle 1000 tly 
’ ew | Penne vie ¢ A g 
P e e 42 ame ir 
FOR SALI Zone Alkalex eactor with master 
1 M treat w eort. w 
q 
‘ 1 et ea w Cy 
terest te PEI 
FOR SALE rar, RO ' 
‘ B SO 
i ‘ 
FOR SALI FOR SALE.—40 wner 
1,000 ster tura h-head 
tt price M. G., Box 169. 
1950 14) 


FOR SALE.—The following mf 


plete thing HELP WANTED Sale ‘ and 
line in g 1 condition; all stainles eel Deluxe FOR SALE } Milwaukee te tory; fine ert I mmplete 
Liquid Ca i machinery and equipment in . ttler xt t line, some j business; 
stalled ow i041 easor g carload used Squirts; | carload new Squirts; 200 gross Boot ABCB 
7 ACL: 300 ca 2 Cheer Up ACT: 1,000 M RO 89—11 
; Liquid mixer, 6 to 12-02. bottles; labeler, Deluxe SIGNER BOTTLE SUPPLY CO. | ence—PEEKO PRODUCTS CO INC., 858 So. 
Cincinnati 14, Ohio Bivd., Bronx 50, N. Y.—7.-t 
i a elux quid r 
BOO ga Jeluxe L e al he a e g HELP WANTED We wa ¢ to rep- 
machinery w handle 6 to 1 z e th esent anufacturer f ne of 
machinery will handle quarts with the ex fla for ttlers, s f ta p man- 
ception of the washer ar mix part ‘ be ture N esta e t e w ope 
purchase t adapt cow xe ected epeat v me era! 
na r will be a 1 the e 
rst_of the year write or ca SEVEN-UP BOX 916 —12.-1 
BOTT. CO., Ft. Dodge, Iowa.—10.-5 


HELP WANTED 


WANTED TO BUY d extracts: can 
Bottling Outfits, Bottles, Boxes, Machinery, Materials FOR SALE 


< 2 1 car 7-02. tall sodas 2 dozen low cases, 50 cents at ‘ pre- 
WANTED TO BUY per case en er ON 
Baby | ‘ t t 1 cor 12-02. Emerald Green piain Beer Bottles. 
es a P \ 1 car Amber plain 7-oz. splits, new. 
ew area prefe oO. BOX 223 2 flint plain bottles, pack dozen paper HELP WANTED. I earnings; 
120 thousand 63MM white tin lug finish caps. = : 
50- thousand 66MM white tin | finish caps. > ~ 
pacit MYER BO CO R. PELTZMAN BOTTLE CO. uit il 
Mang t, New Cit 1-1 1721 Holmes St. Kanses City 8, Mo. e 
esta iting 
WANTED TO BUY.—12 wide 5 ROX 
‘ t 
4 \ ‘ t Alling 
1; 
CHAS, 
WANTED TO BUY wat KOS BRO CO 112 \ M 
WANTED TO BUY AC 
WANTED TO BUY ( fini =~ Situations — Salesmen, Bottlers, Foremen, Helpers 
I ROX = 
POSITION WANTED 
WANTED TO BUY 1 ex ence Yixie ar 1 era 
\ i West Pt wledg A 
OLA B oO 12 nte 
Box 155.—9 
WANTED TO BUY M ¢ wanted r 
Ve x ju 12 POSITION WANTED 
BOX w e 
OX 207.—12.-2 
WANTED TO wa POSITION WANTED 
. 
WANT TO BUY i POSITION WANTED 
M OX 
POSITION WANTED.—SALE MANAGER 
Bev 


HELP WANTED ge Ass't. Sales Manager New York Area 


Foremen Helpers, Practical Bottlers, Saleemen 


HELP WANTED slesmen; new progressive t 5 
av warts epresentation t New i ed 
Englar e evera ecialty iter g 
portunity.—ATLANTIC EXTRACT IN MISCELLANEOUS 
HELP WANTED want MISCELLANEOUS 
} 
U no 
HELP WANTED 
POSITION WANTED.—. er 
BOX 2IS 2 
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| 

Area, 

ad- 

en 


| N. B. G. INDEX OF ARTICLES | 


Ww to know what's been published about the Bottles 
soft drink industry in the past year? Or do you 
want to “cram up” on any subject pertaining to 
the industry? Here is a complete classified, 
cross-indexed bibliography of articles which have 
been published in National Bottlers’ Gazette from 
January, 1919 to December, 1949, inclusive. N.B.G. New Ohio Beverage Law Permits Interchange ot 
Readers’ Service will gladly supply free tear sheets Bottles 

of any article (when available) or photostatic 
copies at cost. 


Dad's Bottlers Discuss New 7-Oz. Package at Sales 
Meeting 

Anti-Bottle Scuthng Agent Now Available to All 
Bottlers 


Outlook on Container Prices 


Forty: Fighter 


Advertising Chocolate 


Introduces Non-Sterilized Chocolate 
‘irginia ttler t. Prone d oor d in O49 
Virginia B * it Proposed Outdoor Ad Bat hocolate Will End Seasonal Sales Slumps 
Advertising Creates Demand, Builds Sales 
Prices—Deposits——Advertising 
A Radio Pron in That Booms Sales 
Coke” on Two } or Networks 
; Juice Concentrates Lunge For Bigger Share of Drink 

Canada Dry Boos Advertising 

Market Dec., 
$77 Million Spent To Pron Soft Drinks ir t 


1948 Cry Over Competition’ This Parent Firm “Welcomes 
National Association Steps Up Ad Drive To “Educat ssi 
Aue. 194 Per Capita Coffee Use Near Record, Tea Off June 
‘ More Competition Ersatz” Soft Drinks May, 
sides 948 Candy Sales Pass Billion Mark Mar, 
Watch “Outside Competition Mar 


Some Facts on the Beer Industry Feb., 


Consumers-Consumption 


1,000,000 Prospects in the Bowling Alley Market 
Population Going Up Up Up 
U.S. Negroes-——A Big Soft Drink Market 
Hlinois Families Stock Soft Drinks 
Drinks “A Must” For Servicemen 
Good News On Consumer Buying Power 
Families Buy Soft Drinks, New Survey Reveals 
Much Do Consumers Spend For Beverages 
ulation Breakdown Reveals Important Changes 
In Age Groups 
Teen-Agers Are Loaded' 
ers Have More Nickels For Sott Drinks 
Bottler-Dealer Relations han Ever Before! 


Overwhelmingly Brand-Conscrous 


s Help This Bottler Influence Teenage Soft Drink Consumptior 
Men Are the Influential Buyers 
S. Population 
s Snub Sott Drinks Between Meals 
ing in Omaha 
Preferred in St. Paul 
Ohw Families Buy Sott Drink 
in Seattle 
ther Cola Stronghold 
Bottle Deposits endent Brands Strong in Philadelphia 
York Is Brand-Conscious 
A dvertisin irl t me Market Strong in Hlinois 
t 10 Famihes Serve Soft Drinks When 
ng 
If True 
rt A Bie Factor in Brand Preferences 


Dic., 1949 
Oct., 1949 
Sept, 1949 
Apt 1949 
lan 194s 
1949 
1949 
a 
1949 5 
19.49 
1949 4 
1949 
1949 
1949 
. 19 
Orange-Crush Promotes “Home Ice-Cream Sodas 
To Build Home Market Aug., 194 i 
New Point-of-Sale Ad Mediun I Shopping Basket Jun 1946 
National Ads Oct., 1949 
Felevision—‘ Oct., 1949 
Big News} Sept., 1949 
What Fort Sept, 1949 
Emphasis « Aug., 1949 
Make Your Aug., 1949 
Don't Neg! Aug., 194 i 
Counterst Aug., 1949 
Coke Show 
Carbonated Aug., 1949 4 
July, 1949 
July 1949 
June 1949 
Welcome” Lette 
iwi 
O46 
May, 1949 
ABCB To Tell S . 
: Adding Outlets I 
- May, 1949 
G Need B A 
Apt 1949 
Dealer Ads I 
For Better Deal 
Safew Apr, 1949 
Aj 1949 
1949 
Apr., 1949 
Apr., 1949 
; Pr Deposi Apr., 1949 
Raise Dey ts, M 
Ra D ts Apr., 1949 : 
Now M I Mar 1949 
Deposit Mar., 1949 
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Cost Clinic For Omo Bottlers Dec, 1949 
The Care And Feeding of Bottling Machinery Oct., 1949 
Truck Selection—-Cost Control Oct., 1949 
If Your Plant Is “Sick Oct., 1949 
Auditing Your Costs—A Check List Oct., 1949 
Costs Can Be Reduced Oct., 1949 
How To Reduce Costs Oct., 1949 
Planned Economy Plugs Profits Leaks Oct., 1949 
( t Cutting Case Histories Oct., 1949 
Mechanization Cuts Materials Handling Costs Oct., 1949 

lume Up, Profits Lag, N.B.G. Survey Shows Oct., 1949 
Keeping Track of Truck Costs Oct., 1949 
Foo Much Wasted Footage In Plants, Parent Company 


ial Charges Sept., 1949 


Mor fits With Better Cost Control * Sept., 1949 
Complete Sales Control Aug., 1949 
Busine Ethciency Trouble-Shooter July, 1949 
A Sound Reason For Advertising: It Cuts Costs July, 1949 
BKottlers Turn to Distributors Because of Routemen’s 

High Wage Demands June, 1949 
Raise Deposit June, 1949 
Cutting Loading Time and Costs May, 1949 
Ouch! Small Bottlers “Non-Profit Pains Mar., 1949 
Says Industry Going Broke: Blames Empties 

Non-Return Mar., 1949 
Keep Track of Delivery Cost Feb., 1949 
The Silver Lining (Editorial) Feb., 1949 
Costs Wont Come Down So Feb., 1949 
What's Happened to Costs Jan., 1949 
Rising Costs Cut Hires Earnings Jan. ,1949 

Crowns 

( wn Price Rise Protested Mar 1949 
Pri Raised on Beverage Crowns Jan., 1949 


Distribution 


Aim | Saturation Distribution Nov 1949 
Big Pepsi Bottlers Offered Cooler Distributorships Nov., 1949 

Miles With 440 Case June, 1949 
New} Method of Increasing Distribution May, 1949 
City Survey Shows Sott Drink Grocery Distribution 

W cak Apr., 1949 
Mobile Drink Carts Serv Untouched” Markets Feb 1949 
Keep Track of Delivery Costs Feb., 1949 


Help ¥ 1949 
Route n— The Connecting Link Nov., 1949 
To Sell Your Product—Sell Your Routeman On His 

| Nov 1949 


Many Kenetits n Emplovee-Company “Beneht Fund” Aug., 194¢ 


Flavors 


New Ste r May Give Rise to Chocolate Boon Oct., 1949 
Wi n Hits, But Doesnt Ban Lithiated Beverages Oct., 1949 


Free Deals 


Legislation 
Bireley's App« als Test Case Decision Dec > 
Lawsuit Filed Alleges Patent Infringement of Morris 
Low Handle’ Carton Dec., 
Flash!'! Orange Test Case Is Lost Nov., 
Industry Wins 14 Out of 15 Tax Fights Nov., 


Wisconsin Hits, But Doesn't Ban Lithiated Beverages Oct., 
Soft Drink Industry Investigation Will Not Be Resumed Oct., 
NYC Bottlers Seek F.T.C. Aid To Halt Quart Price 


War 
New Ohio Beverage Law Permits Interchange of Bottles Sept., 
Roll Your Own (Editorial) Aug., 
Renew Soft Drink Industry Investigation, N.B.S.D.I 

Asks Senate Subcommittee July, 
Grape Sparkle’ Charged with Misrepresentation June, 
Small Business Sub-Committee Okayed by Senate; 

Continuation of Industry Investigation Unlikely June, 
Ohio Beverage Law Passes House, Senate May, 
Court Finds Cleco-Cola Infringes Coca-Cola May, 
Mass. Considers Ban of Soft Drink Sales by Liquor 

Stores Apr., 
Vote to Discontinue Small Business Committee Apr., 
Mehren Asks Continuation of Small Business 

Committee Mar., 
Bill Banning One-Brand Vendors Disapproved by 

N. C. Bottlers Mar., 
F.T.C. and O-So ‘Grape Agree Jan., 
State Legislatures Start Sessions Jan., 

Machinery 

Completely Automatic’ Bottling Unit to Make Bow 

at Exposition Nov., 
New Sterilizer May Give Rise te Chocolate Boom Nov., 
If Your Plant Is “Sick Oct., 
The Care and Feeding Of Bottling Machinery Oct. 
Operate Your Machinery Profitably June, 
Trouble-Shooting Your Labeling May, 
How to Clean Stainless Steel May, 
New Units Aids Palletless Material Handling Jan., 
Pretabricated All Aluminum Conveyor Jan., 
New CO, Regulator Jan., 

Management 

Long-Term Installment Plans Hurt “Good” Bottlers Dec., 
To Sell Your Product—Sell Your Routeman Nov., 
Help Your Employees Help You - Nov., 
Watch the Return on Capital Investment Nov., 
Larger Plants “Get More Out Of" Employees Nov., 
More Protits With Better Cost Control Sept., 
Complete Sales Control Aug., 
Fun and Profit In Business Aug., 
Business Ethciency Trouble-Shooter July, 
Economic Position of Soft Drink Industry Is Strong July, 


Labels—Labeling 


Parent Firm Removing “Lithiated-Lemon” Tag From 
Drinks; Here's Why Aug., 


Label Design Changes 5 Times In 10 Years July 


Materials Handling 


Mechanization Cuts Materials Handling Costs Oct., 
Cutting Loading Tinie and Costs May, 
New Unit Aids Palletless Materials Handling Jan., 
Pretabricated All Aluminum Conveyor Jan., 
Materials Handling Techniques Shown in New Film Jan 


Markets—Marketing 


National Bottlers’ 


Firm Pushes Soda “Before Breakfast” Dec., 


1949 


1949 
1949 
1949 
1949 
1949 


1949 
1949 


1949 
1949 


1949 
1949 
1949 


1949 
1949 


1949 


1949 
1949 
1949 


1949 
1949 
1949 
1949 
1949 
1949 
1949 
1949 
1949 


1949 


1949 
1949 


1949 


1949 
1949 
1949 
1949 
1949 
1949 
1949 


1949 


1949 


1949 
1949 
1949 
1949 


,1949 


1949 


Gazette 


Costs 
| 
| 
Employvee-Emplover Relations 
Plant Profits From Teamwork Apr 1949 
Aptitude Testing Spots Winner 1949 
No Let-Up In Quart Price Bottle; White Rock 
’ Sept., 1949 
Lowdown on Recent Deal Battle in Boston July, 1948 
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Extra Sales In the New Markets Nov., 1949 Health Official Says Many Damage Claims Are Faked June, 1949 
20,000,000 Prospects in the Bowling Alley Market Oct., 1949 On the Alert! (Editorial) 


June, 1949 
Pepsi-Cola Making Bid For Negro Market Oct., 1949 


Bottlers Battle Dental Attacks in California June, 1949 
75% Illinois Families Stock Soft Drinks Sept., 1949 Refute Charges That Soft Drinks Cause Tooth Decay May, 1949 
Selling Soft Drinks In The Military Market Sept., 1949 
U. S. Negroes... A Big Soft Drink Market Sept., 1949 
Orange-Crush Promotes “Home Ice-Cream Sodas” to Packages—Packaging 
Build Home Market Aug., 1949 = 
N.B.G. Goes To New Orleans july, 1949 Pepsi-Cola Testing Quart in 4 Markets; Pepsi-8 


15% of Sale 1949 
N.B.G. Goes to Charleston, W. Va June, 1949 Accounts fc ee Sey 
; Nedick’s Begins Marketing Canned Orange 1949 


B-1 Will Plug Vitamin Content in ‘49 Jan., 1949 


Cott Captivates the Kids Apr., 1949 
Home Market Strong in Illinois Apr., 1949 
Market Improving in Omaha Apr., 1949 Plant Operation 
New York Is Brand-Conscious Apr., 1949 Biggest Coke Plant , 1949 
Independent Brands Strong in Philadelphia Apr., 1949 The Story Of A Solid Success 
Spokane Another Cola Stronghold Apr., 1949 
Colas Popular in Seattle Apr., 1949 
85% of Columbus, Ohio Families Buy Soft Drinks Apr., 1949 
Root Beer, Cola Preferred in St. Paul Apr., 1949 New Beevrage Line Rejuvenates an Old Business , 1949 
Prosperous Farm Market Feb., 1949 Pilot 


1949 
Too Much Wasted Footage In Plants, Parent Company 

Othcial Charges , 1949 
Capitalizing On A Plant Opening 1949 


Plant Planned by Group of Bottlers , 1949 


Profitable Operation in the Hospital Market Feb., 1949 National Association Plans Pilot Plant Study . 1949 
$3.6 Billion Drug Business Jan., 1949 


Canada Dry Scores in Roller Derby Jan., 1949 Prices 


Merchandising What's Your Biggest Problem? Dec, 1949 
(Earle Kimball) Oct., 1949 


Hires Tries New Merchandising Plans In “Test Tube Price Raises Successful, But Parent Firm Is “Looking 


Markets Oct., 1949 Forward” to Normal Pricing Oct., 1949 
Adding Outlets Is A 24-Hour Job : Sept.,1949 


Should Beverage Ads Emphasize Price Sept., 1949 
Soft Drinks A Grocery Store “Natural July, 1949 


High Sugar Price Gets “Going Over” by Industry Sept., 1949 
Free Deals’ Are Back June, 1949 NYC Bottlers Seek F.T.C. Aid to Halt Quart Price 
How Some Bottlers Increased Cold Weather Volume Apr., 1949 War 

Cott Captivates the Kids Apr., 1949 No Let-Up In Quart Price Bottle! White Rock 

Sateway Stores Resume Selling Coca-Cola Mar., 1949 
Promote New Uses for Soft Drinks i Mar., 1949 


Ne pt. 1949 


Launches “Sc Offer Sept., 1949 


Court Hits Bottle Cap Monopoly, Charges Price Fixing Sept., 1949 
Mart lling Again! Jan., 1949 Ace In The Hole 7! Drinks sept., 1949 


Price Raise Is Up To You” Mission Tells Bottlers Aug., 1949 
No-Deposit Bottle Consumers Want You To Display and Advertise Price Aug., 1949 
Independent Bottler Raises Quart Prices After National 
A Bottler Reports On His No-Deposit Bottle Sept., 1949 Brand Reductions Aug., 1949 
Non-Returnable Bottle Output Up Aug., 1949 Is the Bottler Santa Claus ? Aug., 1949 
O-So Grapes No-Deposit Bottle In 30 Markets; Lowdown on Recent Free Dea! Battle in Boston July, 1949 
Othcial Says It’s ‘Practical Sales Builder Aug., 1949 Canada Dry Slashes Quart Prices in 27 Markets; White 
One-Trip Bottle Is “ Promotable June, 1949 Rock, Hoffman Follow Suit in NYC July, 
No-Deposit Bottle Battles for Business in N.Y. ¢ June, 1949 Coke Tells Price-Minded Consumers It Has Always 
No-Deposit Accounts for 1% of Total Soft Drink Held the Line July, 1949 
Bottle Output May, 1949 Quarts Come Down (Editorial) July, 1949 
No-Deposit Bottle—-A Special Survey Report Apr., 1949 Why Not Government Aid May, 1949 
Census Bureau Recognizes Growing Use of Heavy On the Credit Side (Editorial ) May, 1949 
Non-Returnable Soft Drink Bottle Mar., 1949 Washington Bottlers Okay “Intermediate Coinage Apr., 1949 
The No-Deposit Bottle Mar., 1949 Advanced Thinking (Editorial) Apr., 1949 
Lauds One-Trip, No-Deposit Bottle Feb., 1949 Fractional Coinage Proponents Still Active Apr., 1949 
Convenience” of One-Way Bottle Will Widen Its ' Let's Wake Up! Apr., 1949 
Use feb, 1949 Ouch! Small Bottler’s “Non-Profit Pains Mar., 1949 
No-Deposit Bottle Movement Grows 1949 Price-Conscious Consumers Even Cutting Down on 
Thatcher's One-Way Entry In: Owens-Illinois About Essentials Mar., 1949 
Ready , 1949 Crown Price Rise Protested Mar., 1949 
Cross Currents (Editorial ) Mar., 1949 
Nutrition Raise If You Must Mar., 1949 
Food Price Drop Hurts Plans for Higher Beverage 
Sugar Not Responsible for Decay Nov., 1949 Prices Mar., 1949 
1949 
Start Nov., 1949 Group to Push Fractional Coinage Feb., 1949 
Does Sugar Cause Dental Caries? “Just Another Sc “Not Enough Feb., 


Wrong Ideas About Soft Drinks. Here's How They Higher Price Schedule Suggested Feb., 


1949 
Silver Lining (Editorial) Feb., 1949 
Crosby and Hope Hit by ABCB For Attacks on Soft Do It Yourself (Editorial) 


Theory A.B.C.B. Says Sept., 1949 The 


Jan., 1949 

Drinks Sept., 1949 Boosts Sugar Price After New Quota Is Set Jan., 1949 
National Association Steps Up Ad Drive To “Educate Let's Keep That Nickel Price Jan., 1949 
Jan., 1949 
Senate Investigating Group Studying Bottlers’ Replies an., 1949 


Doctors, Dentists, Teachers Aug, 1949 Holding A Ghost 
Bottlers Being Helped In Nutrition Battle July, 1949 
A BC.B. “Arming to the Teeth’ Against Dental Price Raised on Beverage Crowns Jan., 1949 

Attacks July, 1949 ; Kansas “Coke” Bottlers Hold Nickel Price Jan., 1949 
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Production Sugar at Lower Prices Nov., 1949 
Sugar Not Responsible for Decay Nov., 1949 


Anti-Bottle Scuffing Agent Now Available What's In Our Sugar Bag Oct., 1949 


to All Bottler Oct., 194! Not Enough” Say Trade Leaders On Sugar 
j Production Speeded By Compressed Aur Oct., 1949 Quota Boost Oct., 1949 
Basic Refrigeration Principles For the Bottl Aug j Does Sucar Ca Cause Dental Caries 
Good Water Means Better Beverag July, 1949 ther Theory A B.CB. Says Sept., 1949 
Production Control Prevents Wast June, 1949 High Sugar Price Gets “Going Over” by Industry Sept., 1949 
Operate Your Machinery Proftably June, 1949 A.B.C.B. To Continue Pressure For Reduced Sugar Aug., 1949 
A Planned Sanitation Progra Boosts Sale May, 1949 rem To Increase Sugar Quota 
if t Drinks (Part 2) Fel 1949 How Much Sugar Are Bottlers Usit lune. 194¢ 
Beverage Water Problen Fet Govern wt Or Continuing Higl 
1 Soft Drinks (Part 1) Jan., 194 S p June, 194 
Public Relations 
bans Catealanets' Nov.. 194 19 Sugar Q Set at 100 Tons 
Taxation 
Plants Stage Big Anniversary Parti Jun 1949 Tenness Bottlers Lick One Tax, Get Another Dec 1949 
How In n kmpl ind Win ¢ M } Georgia Town In Uproar Over Sott Drink Tax Dec 1949 
Ipinyg rs Plan New 


Refrigeration 


Ks Refrigeration Principles For the Bottler Aug 1949 


Rout Sell’ Prospects to Bottler Oct.. 1949 nosyivania Tax Retitled to Protect It 


Tick Feb 1949 mstit n \ une, 1949 


Sales—Selling 


Drinks 
An 


Al i the Sales S 


Rey 


Rie 

Vending Machines 
i Applying the Vending Machin Nov., 194 
‘ Sampling Ont puly, 1949 
t \ tG Station Chat Jun 1948 

Ince br A Sampling Campy t \ 
Sanitation 

ro Apr., 194 


Sugar 


National Bottlers’ Gazette 


f i Proposed Ohio Tax Laws Based on Pa. Levy Nov., 1949 
; How Nel ka Bottlers Licked A Proposed Tax June, 1949 
I Discriminatory Tax, State's Bottlers 
Routemen 4040 
What Makes Star Salesn 
Beverages tor H [ Exempt in D. C. Sales Tax May, 1949 : 
Pwo-Cent Canadian Beverage Tax Rescinded Apr., 1949 
< What's Your Biggest Problem Dec., 194 Pa. House Votes Beverage Tax Continuation Mar., 1949 
ME (BIM bers Report 49 Volun Incr Lx 194 Monte y. Al Bottlers Fighting Drink Tax Bill Mar 1949 
This 5-Point Sales Program Builds Vol NOV. £99 Sixteen States Face Gas Tax Boost Mar., 194 
How To Push Mixe | | sO Hearing Pa. Tax Bill Started Fel 1949 : 
How to Inct Sales | Taxes Crop Up in Three States Fet 194 
Full Stea A} Gct | Ni 
Auditing Sales —A Check List Nov Trucks 
lack Up Th Seasonal Slumy 
4 | k S t Cost ( Oct 1949 
2 Suni it Bill B g One-B Ven Disapproved by 
ge Ult 1 the Bottling | | N. C. B Mar., 1949 
Hav ( M Ver It Know How 194 
Water 
4 a Good Water Means Better Beverages July, 1946 
Asks | y ta \ Wat Fet 
| Sugar Shortag D i ( NY Is 4 BC.B. Ads 
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Sell the 


enhance 
the 

FLAVOR 
with 


PFIZER 


e Good taste sells beverages. And the basis of good taste is flavor. 


But even the best flavors are improved by Pfizer Quality 


Acidulants. To be sure your beverages’ flavor is always at its best 
¢ 


— always specify Pfizer Acidulants. 


Other PFIZER products 
[or the Bottler 


Pfizer Citrie Acid is available in the U.S. P. grade and as 


Anhydrous Citric Acid. Use the economical Anhydrous Citric 


Tartaric Acid U.S.P. Acid — you get more acid and save on freight. For details 
Sodium Citrate U.S. P. on how to switch easily, write: Chas. Pfizer & Co., Inc., 


630 Flushing Avenue, Brooklyn 6, N. Y.; 425 North Michigan 


Avenue, Chicago 11, Il.; 605 Third Street, San Francisco 7, Calif. 


Manufacturing Chemists Since 1849 
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